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There%  noplace 

like  Mew  England 

FOR  VACATION  VARIETY  AND  VOLUME  SALES 


Summertime  pleasures  for  every  taste  and  pocketbook 

Take  an  organized  bicycle  tour  in  Vermont.  Listen  to  a  world-famous 
orchestra  in  Massachusetts.  Climb  mountains  in  New  Hampshire. 
Tour  marble  palaces  at  Newport.  Camp  in  the  Maine  woods.  Enjoy 
luxurious  leisure  and  haute  cuisine  in  an  elegant  hotel,  or  eat  just- 
caught  lobster  at  a  pier-side  restaurant.  Go  antiquing  in  Connecti¬ 
cut.  Swim,  sail,  hike,  paint,  photograph,  play  tennis  or  golf  in  anyone 
of  a  hundred  places.  The  good  times  list  is  endless. 


Business  and  pleasure — a  natural  mix  in  New  England 

Housing,  feeding  and  amusing  thousands  of  summer  visitors  adds 
millions  of  dollars  annually  to  our  region’s  economy,  and  indications 
are  this  summer  will  be  one  of  the  biggest.  The  best  way  to  take 
advantage  of  this  business  bonus  is  to  promote  your  product  to 
regular  readers  of  that  year-round  best-seller— the  local  New  Eng¬ 
land  daily  newspaper. 
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Smart  marketing  starts  with  New  England  daily  newspapers 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Bangor  Daily  News  (M) 

Bangor  Weekend  News  (S) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


The  Advocate  (Stamford)  (E&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (E&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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We’ve  been  catching 
your  eye  for  fifty  years. 

That  memorable  picture  of  ice  dancers  Jayne 
Torvill  and  Christopher  Dean  at  the  Winter  Olym¬ 
pics  caught  readers^  eyes  across  the  world. 

It  was  made  by  Dave  Caulkin  of  The  Associated 
Press,  and  it  was  just  another  example  of  AP’s 
commitment  to  capture  history  as  it  happens. 

AP  Newsphotos,  celebrating  its  50th  anniversary 
in  1985,  is  the  service  behind  some  of  the  most 
famous  news  pi lotographs  of  the  last  five  decades 
— the  soldier  leaping  to  freedom  at  the  Berlin  wall, 
Vietnamese  children  running  from  a  napalm 
attack,  the  Hindenburg  disaster,  and  Winston 
Churchill,  the  way  he’ll  always  be  remembered. 

A  team  of  perceptive  photographers  and  editors 
around  the  world  has  brought  more  than  two  mil¬ 
lion  images  to  newspaper  readers  and  television 
viewers  over  the  years.  Starting  with  just  a  few 
newspapers  in  1935,  AP’s  pioneering  Wirephotos 
helpeid  establish  photography  as  an  essential 
part  of  news  coverage. 

Fifty  years  later,  AP  Newsphotos  transmits  pic¬ 
tures  in  black  and  white  and  color  through  La^r- 
photos  and  by  satellite  through  Laserphoto  II. 

These  are  backed  by  the  first  electronic  darkroom 
in  the  business  and  the  skills  of  the  best  pho¬ 
tographers,  editors  and  technicians. 

A  complete  picture  service  is  one  of  the  benefits 
of  cooperation,  and  that  makes  The  Associated 
Press  what  it  is — a  unique  news  cooperative  of 
thousands  of  newspapers,  radio  and  television 
stations,  and  the  AP’s  staff,  all  working  together,  all 
sharing  together  to  produce  the  world’s  most 
comprehensive  news  report. 
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JULY 

6-1(>— International  Society  of  Weekly  Newspaper  Editors,  Summer 
Conference,  University  of  Maryland,  College  Park,  Md. 

10- 14 — National  Press  Photographers  Association,  Convention  and 

Education  Days,  Vanderbilt  Plaza  Hotel,  Nashville. 

11- 13— Virginia  Press  Association,  Annual  Meeting,  Wintergreen  Hotel, 

Wintergreen,  Va. 

11- 14 — North  Carolina  Press  Association,  112th  Annual  Convention, 

Kiawah  Island,  Charleston,  S.C. 

12- 14— Alabama  Press  Association,  Summer  Convention,  Gulf  State 

Park,  Gulf  Shores. 

12-14— Economics  Conference  for  Journalists,  Co-sponsored  by  Foundation 
for  American  Communications,  Capital  Cities  Communications  and  the 
Detroit  News,  Hyatt  Hotel,  Dearborn,  Mich. 

12-14 — Idaho  Newspaper  Association,  Summer  Convention,  Shore  Lodge, 
McCall. 

12-14 — South  Carolina  Press  Association,  Summer  Meeting,  Grove  Park 
Inn,  Asheville,  N.C. 

15-18 — Practical  Computer  Applications  for  Managing  the  Printing 
Plant,  Conference  Presented  by  National  Association  of  Printers  and 
Lithographers  and  Rochester  Institute  of  Technology,  RIT  Campus, 
Rochester,  N.Y. 

18-20— Arkansas  Press  Association,  Summer  Convention,  Hilton 
Hotel,  Fayetteville. 

18- 21 — Oregon  Newspaper  Publishers  Association,  Annual  Convention, 

Sunriver  Lodge,  ^nd. 

19- 20 — Michigan  Press  Association,  Summer  Meeting,  Grand  Hotel, 

Mackinac  Island,  Mich. 

25-27 — Pennsylvania  Newspaper  Publishers’  Association,  Summer 

Conference,  Hidden  Valley  Resort,  Somerset. 

28-31— International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hyatt  Regency,  Milwaukee. 

31-8/3— Canadian  Community  Newspaper  Association,  Loews  Quebec  City, 
Quebec,  Canada. 

AUGUST 

9-10— West  Texas  Press  Association,  Summer  Convention,  Kiva 
Inn,  Abilene. 

22-24 — West  Virginia  Press  Association,  Annual  Convention,  Sheraton 
Lakeview,  Morgantown. 

SEPTEMBER 

6-7— Maine  Press  Association,  Fall  Conference,  Bar  Harbor  Club, 
Bar  Harbor. 

11- 13— Pennsylvania  Newspaper  Publishers  Association,  Classified 

Sales  Conference,  Altoona  Sheraton. 

12- 14— Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 

Branson,  Mo. 

Seminars/WorkshopsIClinics 


10- 12— ASNE  Symposium,  Press  Law  Issues,  College  of  William  and  Mary, 

Williamsburg,  Va. 

12-14 — Inland  Foundatiort,  Seminar,  Modern  Newspaper  Design,  University 
Cricket  Inn,  Minneapolis. 

14-17— American  Press  Institute,  Regional  Workshop  for  Reporters, 
Midway  Motor  Lodge  (West),  Indianapolis. 

14-17 — SNPA  Foundation,  Seminar,  What  Is  Good  Promotion?  The 
Herald/Sun,  Biloxi,  Miss. 

14-19— American  Press  Institute,  Editorial  Page  Editors  and  Writers 
Seminar,  Reston,  Va. 

24-26 — ICMA  Promotion  Seminar,  Capitol  Plaza,  Holiday  Inn,  Sacramento, 
Calif. 

AUGUST 

11- 14— SNPA  Foundation,  Seminar,  Humanizing  the  News,  Birmingham 

(Ala.)  News. 

18-20 — SNPA  Workshop  for  Smaller  Newspapers,  Kiawah  Island  Inn, 
Charleston,  S.C. 
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Editorial  workshop 

By  Roy  H.  Copporud 


The  Mail  Bag  No.  611 

John  Gunn  of  The  Register,  Santa  Ana,  Calif.,  writes  to 
ask  whether  not  only  must  be  followed  by  but  also,  refer¬ 
ring,  presumably,  to  such  constructions  as  “Not  only  the 
men  but  [also]  the  women  and  children  were  questioned” 
and  “Not  only  the  money  but  [also]  the  clothing  was 
missing.”  There  is  a  tendency  to  omit  also  in  these  in¬ 
stances,  but  this  should  not  be  done  if  the  intended  mean¬ 
ing  is  in  addition. 

Bernstein  cites,  as  an  example  where  also  may  be  omit¬ 
ted,  “He  is  not  only  a  painter,  but  a  very  good  painter.”  It 
seems  unlikely  that  the  writer’s  instinct  would  let  him  use 
but  also  here;  applying  our  test,  it  would  sound  excessive 
to  say,  “not  only  a  painter  but  in  addition  a  very  good 
painter.” 

♦  *  * 

W.J.  Valentine,  former  publisher  of  the  Lancaster 
(Calif.)  Ledger-Gazette  and  now  with  the  California 
Newspaper  Service  Bureau  in  Los  Angeles,  writes  to  pro¬ 
test  the  use  of  the  word  press  to  include  broadcast  media. 
“This  leads,”  he  said,  “to  further  abominations  such  as 
print  media  and  electronic  press.”  Mr.  Valentine  is  con¬ 
cerned  that  blanketing  broadcast  media  in  the  term  press 
leads  to  confusing  the  credit  or  blame  due  one  or  the  other. 

The  same  sensitivity  was  expressed  a  year  or  so  ago  in  a 
piece  in  the  ASNE  Bulletin  by  Stanley  W.  Cloud,  execu¬ 
tive  editor  of  the  Los  Angeles  Herald  Examiner,  who 
proposed  banning  the  word  media.  Mr.  Cloud  objected 
that  media  has  displaced  press  in  general  discourse  and 
that  no  distinction  is  made  between  newspapers,  for  exam¬ 
ple,  and  television  when  criticism  is  expressed.  Often, 
then,  newspapers  are  tarred  with  television’s  brush. 

There  are  occasions,  as  Mr.  Cloud  grudgingly  conced¬ 
ed,  when  one  wants  to  refer  to  the  whole  caboodle.  But 
then,  instead  of  saying,  “The  coach  refused  to  talk  to 
representatives  of  the  media  who  were  in  the  locker 
room,”  in  order  to  preserve  the  distinction  we  should  say 
“to  reporters,  photographers,  and  TV  crews.”  Better 
make  that  “newspaper  reporters,  etc.”  Media,  however, 
is  often  a  useful  generalization  and  there  does  not  seem  to 
be  much  hope  for  displacing  a  short  word  on  such  occa¬ 
sions  with  a  five-  or  six-word  phrase.  It  seems  more  rea¬ 
sonable  to  narrow  things  down  in  appropriate  circum¬ 
stances  to  “the  press”  or  “broadcast  media.” 

*  *  * 

Editors  of  weekly  newspapers  can  be  unduly  touchy 
about  their  image.  In  a  recent  column  I  criticized  the  prac¬ 
tice  of  rewriting  stories  from  neighboring  mets  without 
giving  credit  for  the  source  of  the  information  or,  indeed, 
ever  acknowledging  the  existence  of  the  mets  at  all.  My 
comments  were  aimed  not  at  the  rewriting,  a  widespread 
practice  that  goes  both  ways,  but  rather  at  the  small- 
mindedness  of  not  acknowledging  the  source  of  rewritten 
stories. 

This  brought  me  several  anguished  protests,  two  of 
which  were  published,  and  one  of  which  demanded  an 
apology  for  “condescending  remarks”  aimed  at  small  pa¬ 
pers.  I  do  not  deny  that  the  mets  also  assiduously  rewrite, 
and  not  always  with  credit  either.  Still ,  my  critics  assumed 
that  I  was  pointing  the  finger  at  all  small  papers.  Not  so;  I 
learned  long  ago  to  avoid  sweeping  indictments.  My  com¬ 
ments  were  aimed  at  "some  small  papers,”  which  leaves 
nothing  to  apologize  for  and  impeaches  the  critics  as  slop¬ 
py  readers. 
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Curtis  J.  Sitomer, 

Senior  Correspondent  and  Justice  Columnist, 
The  Christian  Science  Monitor* 


^5  a  newspaper  editor, 
you'll  appreciate  the  difference. 


Was  the  First  Amendment  designed 
to  protect  the  rights  of  newspaper 
writers?  Or  newspaper  read^P  Is  a 
lawyer’s  first  obli^tion  to  the  truth — 
whatever  it  may  be?  Or  to  his  client’s 
interests — whatever  they  may  be? 
Whose  ethics  does  the  law  reflect? 
Whose  morality? 

Tough  questions.  But  critical 
ones  for  a  free  society  to  ask,  ponder 
and  debate.  Which  is  why  Curtis  J. 
Sitomer  is  one  of  the  most  important 
legal  columnists  writing  today.  There 
simply  isn’t  anyone  better  at  clearing 
away  the  emotional  smoke  that  sur¬ 
rounds  contemporary  legal  issues. 
And  no  one  tackles  the  underlying 
moral  and  ethical  questions  behind 
these  issues  with  the  clear-headed 
consistency  that  he  brings  to  his 
“Justice”  columns. 

Look  for  them  every  Wednesday 
on  the  Monitor  wire  and  juc^e  for 
yourself. 

As  a  newspaper  editor — as  a  news¬ 
paper  reader — you’ll  appreciate  the 
difference  he  can  make  to  your  paper. 

News,  columns,  features,  analysis,  solutions.  1-213-972-7973 


The  Christian  Science  monitor  news  service 
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Our  reputation  is  always  on  the  line. 
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Promoting  ourselves 

Our  vast  communications  network  has  been  developed  in  this 
country  not  only  because  of  the  public’s  voracious  appetite  for  in¬ 
formation,  but  also  because  business  and  industry  have  believed  that 
the  proper  use  of  advertising  can  be  used  to  promote  and  sell  both 
goods  and  ideas.  The  American  public  has  been  the  beneficiary  of  a 
rising  standard  of  living  brought  about  by  the  practical  application  of 
advertising  techniques  that  have  sold  the  products  and  kept  the 
wheels  of  industry  humming. 

The  astonishing  part  of  this  development  has  been  the  reluctance 
of  those  who  produce  the  advertising,  and  those  who  distribute  it  as 
well  as  the  information  so  vital  to  the  operation  of  a  free  society,  to 
make  use  of  it  to  promote  themselves  with  the  consuming  public. 

With  awareness  of  a  growing  public  skepticism  about  advertising, 
the  American  Association  of  Advertising  Agencies,  representing 
those  who  create  and  place  much  of  that  advertising  with  the  various 
media,  decided  to  follow  its  own  advice.  It  has  just  finished  its  first 
year  of  a  print  campaign  aimed  at  improving  the  public’s  attitudes 
toward  advertising.  It  is  now  launched  on  the  second  phase  of  its 
campaign  aimed  at  business  leaders  to  build  sl  greater  advertiser 
acceptance  of  creative  work  at  the  top  levels  of  management.  “There 
is  evidence  that  American  business  does  not  place  the  same  impor¬ 
tance  on  advertising  as  agency  people  do.  There  is  also  evidence  that 
they  regard  it  as  playing  a  relatively  minor  role  in  increasing  their 
volume  and  profit,”  the  4- A  has  said. 

Why  doesn’t  the  newspaper  business,  with  its  multifaceted  asso¬ 
ciations  representing  every  department,  organize  an  advertising 
campaign  not  only  for  print  but  for  broadcasting,  as  well,  addressing 
the  problems  facing  newspapers  in  their  relations  with  the  public? 
There  is  the  frightening  lack  of  credibility  with  the  public,  the  con¬ 
stant  battle  to  find  subscribers  and  the  decline  in  readership,  the  lack 
of  appreciation  of  the  Bill  of  Rights  and  the  First  Amendment.  These 
are  problems  that  every  newspaper  should  be  addressing  every  week 
in  an  organized  way. 

One  of  these  problems,  readership  and  circulation,  was  the  subject 
of  a  “Shop  Talk”  column  in  E&P  June  8  in  which  the  author,  Robert 
Bock,  suggested  raising  a  fund  through  ANPA  “to  remind  people  that 
reading  newspapers  is  good  for  them”  and  making  the  heretical 
suggestion  that  “if  people  are  not  reading,  the  best  way  to  reach  them 
is  through  the  broadcast  industry.”  And,  why  not!  Individual  news¬ 
papers  do  it  to  promote  circulation  locally.  Why  not  an  industrywide 
effort? 

That  column  brought  a  response  from  Tarmo  Peters,  research 
analyst  for  the  Southam  Newspaper  Group  in  Toronto,  enclosing 
material  he  developed  two  years  ago  on  the  same  theme.  “It  is 
unfortunate  that  it  is  taking  our  industry  so  long  to  recognize  that  a 
problem  exists  and  that  advertising,  which  we  ourselves  promote  to 
clients,  is  a  solution,”  he  wrote  to  E&P. 

We  believe  it  is  something  that  must  be  done.  It  cannot  be  confined 
to  a  Newspaper  Week,  or  any  other  Week,  effort.  It  must  be  a 
continuing  program  through  the  year,  for  years,  perhaps.  An  industry 
that  spends  close  to  one  billion  dollars  per  year  for  plant  expansion 
and  equipment  should  be  able  to  collect  a  few  more  dollars  to  develop 
the  right  climate  in  which  that  industry  can  survive. 
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Letters  to  the  Editor 


Publisher  derides  Bradlee  and  Hewitt 


It  is  interesting  that  the  American 
Newspaper  Publishers  Association 
would  trot  out  Washington  Post  editor 
Ben  Bradlee  and  “60  Minutes”  pro¬ 
ducer  Don  Hewitt  of  CBS  to  appear 
on  a  panel  to  discuss  credibility  in  the 
newspapers  and  the  media. 

This  is  close  kin  to  getting  the  fox 
to  guard  the  henhouse,  inviting  a  ha¬ 
bitual  bank  robber  to  discuss  the  evils 
of  bank  holdups  or  asking  a  brothel 
madam  to  speak  on  virginity. 

It  is  not  surprising  that  these  two 
left-wing  liberals  would  deny  there  is 
any  credibility  problem.  They  appar¬ 
ently  do  not  know  the  meaning  of  the 
word — and  certainly,  neither  of  them 
practices  it. 


I  must  take  issue  with  comments  in 
(E&P,  June  8)  by  Luis  Nogales,  chief 
executive  officer  of  UPI,  which  were 
made  during  a  meeting  of  the  Califor- 
nia-Nevada  UPI  Editors  Association 
in  Palo  Alto. 

Nogales  expressed  concern  that 
Louis  Boccardi,  president  of  the  As¬ 
sociated  Press,  had  not  expressed 
more  concern  about  UPI’s  fight  for 
survival. 

In  more  than  30  years  of  working 
with  the  AP  high  command  in  my  ca¬ 
pacity  as  a  working  member  (and  past 
president  of  Associated  Press  Manag¬ 
ing  Editors  Association)  I  had  the 
privilege  of  having  a  close  association 
with  Boccardi  and  his  predecessors, 
Frank  Starzel,  Wes  Gallagher  and 
Keith  Fuller. 

Every  one  of  them,  plus  many  oth¬ 
ers  in  the  AP  hierarchy,  often  ex¬ 
pressed  the  feeling  that  AP  would  feel 
more  comfortable  with  a  strong  UPI 
than  a  weak  UPI  or  no  UPI  at  all. 

In  our  business,  as  well  as  in  most 
others  in  our  democratic  society, 
where  there  is  competition  there  is 
less  likelihood  that  there  will  be  com¬ 
placency.  There  is  pride  of  doing  a 

Clarification 

In  the  June  8  story,  “Making 
affirmative  action  more  effective,” 
E&P  correctly  quoted  Detroit  Free 
Press  publisher  David  Lawrence  as 
telling  ANPA,  “Less  than  6%  of  all 
newsroom  professionals  are 
women.” 

He  has  advised  E«&P  that  he  meant 
to  say,  “Less  than  6%  of  newsroom 
professionals  are  minorities.” 


Many  Washington  citizens  long 
ago  started  displaying  bumper  stick¬ 
ers  decrying  the  bias  of  the  Washing¬ 
ton  Post  and  the  credibility  of  CBS 
has  been  attacked  by  Fairness  in  Me¬ 
dia,  Ted  Turner  and  other  groups. 

1  give  Larry  Jinks,  senior  vice  pres¬ 
ident  for  news  for  King-Ridder,  and 
John  Seigenthaler,  editorial  director 
of  USA  Today  credit  for  having  the 
honor,  decency  and  integrity  to  rec¬ 
ognize  the  problem  and  for  express¬ 
ing  a  desire  to  correct  it.  They  were 
the  other  two  members  of  the  panel. 

Out  of  all  the  middle-of-the-road 
media  people  available,  I  was  sur¬ 
prised  that  the  ANPA  panel  selected 
either  Bradlee  or  Hewitt  for  the  panel. 


good  job,  and  there  is  the  satisfaction 
of  scoring  a  clean  scoop,  but  seldom 
did  an  AP  executive,  in  my  hearing, 
have  anything  negative  to  say  about 
UPI. 

On  the  contrary,  in  connection  with 
my  various  tasks  in  connection  with 
such  groups  as  the  Sigma  Delta  Chi 
Freedom  of  Information  Committee, 
the  California  Freedom  of  Informa¬ 
tion  Committee,  the  California  News¬ 
paper  Publishers  Association  and  the 
California  Editors  Conference  I  found 
my  colleagues  for  UPI  and  AP  equally 

Sets  record  straight 

Your  article  on  weekly  editor 
Thomas  Curry  Merchant  of  Madison, 
Florida  {E&P,  June  8)  was  both  inter¬ 
esting  and  entertaining. 

However,  to  set  the  record  straight, 
Mr.  Merchant  could  not  have  taught 
Greek  and  German  at  Davidson  Col- 


They  must  have  known  of  their  well- 
established  reputation  of  leaning  to 
the  left. 

1  personally  lost  respect  for  both 
the  Washington  Post  and  the  New 
York  Times  when  they  published 
stolen  documents  (the  Pentagon  pa¬ 
pers).  It  would  be  difficult  for  me  to 
ever  restore  my  confidence  in  an  or¬ 
ganization  that  would  publish  stolen 
documents.  (They  would  have  cruci¬ 
fied  any  other  publication  for  doing 
this.) 

Hoover  Adams 


(Hoover  Adams  is  publisher  of  the 
Dunn  (N.C.)  Daily  Record  and  was  in¬ 
volved  in  Fairness  in  Media’s  attempt 
to  acquire  CBS.) 

willing  to  participate  in  matters  of 
joint  concern. 

Those  of  us  who  have  struggled  in 
our  profession  in  the  past  half-century 
undoubtedly  share  my  hope  that  UPI 
overcomes  its  problems  and  once 
again  functions  like  the  strong  com¬ 
petition  to  AP  that  it  has  been  in  the 
past. 

I’m  certain  that  when  that  day 
comes  Lou  Boccardi  will  be  up  front 
applauding  the  effort. 

Dave  Schutz 

(Schutz  is  .a  retired  editor  of  the 
Redwood  City  Tribune.) 

lege  in  Greenville,  N.C.  since  that  fine 
institution  is  and  has  been  located  in 
Davidson,  N.C.  which  is  some  20 
miles  from  Charlotte,  N.C.  and  quite 
a  ways  from  Greenville.  Greenville, 
N.C.  is,  however,  the  home  of  East 
Carolina  University. 

George  R.  Fain 
“Davidson  College  Class  of  1966” 


GabeMirkin^ 


The  Column  for  Hish-Energy  Livins 

Gabe  Mirkin,  M.D. — radio  personality  and  medical  editor  of  The 
Runner  magazine — cuts  through  the  hype  to  give  readers  no- 
nonsense  advice  on  fitness  and  health.  Separates  the  myths  from 
the  facts.  Text  and  Q&A. 

Available  weekly.  To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York, 
212-972-1070/Bill  Hisginbotham  in  Ft.  Worth,  817-292-8165/Paul  Finch  in 
Los  Angeles,  213-852-1579. 

SiTcm  f^mRfs-SfTDKArioN 

200  Park  Avenue,  New  York,  N.Y  10166 
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Vendor  to  newspapers:  pay  a  fair  share 

Publishers  told  their  refusal  to  pay  the  “real  cost”  of  developing 
computer  systems  may  lead  to  destruction  of  many  computer  firms 


By  George  Garneau 

Newspapers  are  paying  less  than 
computerized  typesetting  systems  are 
worth,  and  the  resulting  “bloodbath 
of  red  ink”  threatens  half  the  firms 
selling  systems  for  newspapers, 
according  to  one  computer  executive. 

James  P.  Lennane,  president  of 
System  Integrators  Inc.,  predicted 
that  newspapers’  refusal  to  pay  the 
real  cost  of  developing  and  maintain¬ 
ing  computer  systems  —  plus  cut¬ 
throat  pricing  and  competition  among 
vendors  —  assures  “at  least  some 
mutual  destruction”  of  system  ven¬ 
dors. 


“I  often  hear 
newspapers  extol  the 
virtues  of  a  viable  vendor 
community  —  just  so 
long  as  they  aren’t  the 
ones  paying  for  it,” 
Lennane  said. 


Lennane  proposed  a  system  of 
charging  for  products  and  services 
that  radically  departs  from  current 
practice. 

Speaking  at  a  symposium  at  the  re¬ 
cent  ANPA  Operations  Management 
Conference  and  Exposition  in  New 
Orleans,  Lennane  chided  newspapers 
for  reaping  the  harvest  of  computer 
system  development  and  mainte¬ 
nance  while  system  manufacturers 
pay  the  price. 

“I  often  hear  newspapers  extol  the 
virtues  of  a  viable  vendor  community 
— just  so  long  as  they  aren’t  the  ones 
paying  for  it,”  Lennane  said. 

“Everybody  wants  to  go  to  heaven, 
but  nobody  wants  to  die  to  get  there,” 
he  added. 

At  one  of  the  liveliest  sessions  of 
the  conference,  marked  by  humorous 


and,  at  times,  caustic  exchanges  be¬ 
tween  Lennane,  newspaper  execu¬ 
tives,  and  the  president  of  SII  arch¬ 
rival  Atex  Inc.,  a  cartoon  projection 
from  SII  depicted  a  graveyard  filled 
with  headstones  marked  with  the 
names  of  now  defunct  suppliers  of 
computer  systems  for  newspapers. 

“The  systems- vending  side  of  our 
industry  is  undergoing  a  bloodbath  of 
red  ink,”  Lennane  said.  “Unless  this 
outflow  can  be  permanently  reversed, 
there  will  soon  be  50%  fewer  vendors. 
Even  the  survivors  will  be  too  weak 
from  the  war  of  attrition  to  continue 
development  of  products  which  the 
industry  has  sought  for  almost  two 
decades.” 

Lennane  blamed  newspapers  for 
what  he  called  their  unwillingness  to 
pay  the  actual  costs  of  software  and 
service  —  and  vendors  for  selling  at 
below  cost. 

While  prices  for  computer  hard¬ 
ware  have  been  plunging  and  the  cost 
of  developing  specialized  software 
has  soared,  newspapers  want  to  buy 
systems  “by  the  pound,”  Lennane 
said.  He  said  that  there  was  a  miscon¬ 
ception  in  newspapers  that  software 
was  not  really  worth  anything  and  that 
salespeople  perpetuate  it  by  offering 
discounts  on  software.  In  reality,  the 
cost  of  hardwaie  is  “nothing”  com¬ 
pared  with  software,  he  said. 

Lennane  also  accused  newspapers 
of  demanding  comprehensive  service 
without  paying  adequate  compensa¬ 
tion.  Software  fees,  accepted 
throughout  the  data  processing  indus¬ 
try,  are  rejected  by  newspapers,  he 
said. 

Software  fees  are  15%  to  18% 
annually  of  the  cost  of  the  software 
package  or  4%  to  6%  of  the  hardware 
price.  That  would  mean  a  metro  news¬ 
paper  could  pay  $25,000  a  month,  and 
a  major  chain  would  pay  $80,000  a 
month  —  about  10%  to  15%  of  what  is 
being  paid  in  software  maintenance 
fees. 

“If  newspapers  believe  they  can 
obtain  an  unlimited  resource  commit¬ 


ment  when  they  are  dead  in  the  water 
simply  by  placing  a  phone  call  and 
paying  a  low  hourly  fee,  they  are  quite 
naive  as  to  the  costs  of  providing  such 
standby  services.  It’s  time  to  start 
thinking  of  emergency  services  as  a 
form  of  insurance  which  must  be  paid 
for  on  a  continuing  basis.” 

Lennane  said  the  cost  of  support 
services  has  been  buried  in  new  s^es, 
and  as  sales  level  off  and  prices  de¬ 
cline,  the  cost  of  providing  service  to 
a  large  user-base  becomes  prohibi¬ 
tive. 

Lennane  said  that  established  ven¬ 
dors  of  newspaper  systems  are  losing 
money  on  total  services  provided. 

“If  only  profitable  system  vendors 
exhibited  (at  the  ANPA  show),  very 
few  system  booths  would  still  be 
manned,”  he  said. 


‘7he  systems  vending 
side  of  our  industry  is 
undergoing  a  bloodbath 
of  red  ink,”  Lennane  said. 
“Unless  this  outflow  can 
be  permanently  reversed, 
there  will  soon  be  50% 
fewer  vendors.” 


He  said  one  major  company  lost  $27 
million  on  sales  of  $100  million,  in  part 
because  of  charging  too  little  for 
service. 

He  cited  figures,  however,  that 
showed  SII  with  steadily  climbing 
profits. 

Ronald  Brumbach,  president  of 
Atex  Inc.,  said  Lennane  was  all 
wrong  in  his  veiled  reference  to  Atex 
losing  money.  He  disputed  Lennane’s 
contention  that  users,  not  vendors, 
should  pay  development  costs. 

“It’s  up  to  us  —  not  you  —  to  fund 
our  R  &  D  (research  and  develop¬ 
ment),”  he  told  the  audience  of  most- 
(Continued  on  page  27) 


Things  heat  up  at  UPl 

Union  objects  to  managemenVs  pay  freeze  proposal  after  learning 
that  top  management  executives  have  been  given  pay  hikes 


By  Andrew  Radolf 

After  two  days  of  negotiations  in 
New  York,  United  Press  Internation¬ 
al’s  management  and  the  Wire  Ser¬ 
vice  Guild  were  still  at  odds  over  the 
company’s  demand  for  more  contract 
concessions  from  the  union. 

The  talks  recessed  on  June  20  with 
the  union  demanding  to  be  given  in¬ 
formation  on  several  managers’  sala¬ 
ries  before  agreeing  to  consider  UPl 
management’s  proposal  for  a  wage 
freeze,  cuts  in  medical  benefits,  a 
longer  work  week  and  forgiveness  of 
payments  owed  to  the  pension  fund. 


Management 
negotiators  said  if  the 
union  does  not  agree  to 
further  concessions, 
more  empioyees  wiil  be 
iaid  off. 


Management  negotiators  said  if  the 
union  does  not  agree  to  further  con¬ 
cessions,  more  employees  will  be  laid 
off. 

No  new  talks  have  been  scheduled. 

“Things  are  heating  up,’’  said  Dan 
Carmichael,  secretary-treasurer  of 
the  Wire  Service  Guild.  “I  think  there 
is  going  to  be  some  legal  confronta¬ 
tion.” 

Carmichael,  noting  that  the  union 
already  engaged  in  informational 
picketing  on  June  14,  said  the  Wire 
Guild  is  also  considering  “our  work 
options”  but  declined  to  elaborate. 

The  Wire  Service  Guild  officials  on 
June  20  told  UPI’s  750  union  members 
about  the  details  of  their  talks  with 
management  in  a  “memo”  sent  out 
over  UPI’s  internal  message  wire. 

Management  responded  with  a  tele¬ 
gram  to  the  Wire  Service  Guild  head¬ 
quarters  which  charged  the  union 
with  distorting  management’s  posi¬ 
tion  and  threatened  to  “take  the  mes¬ 
sage  wire  away  from  the  union,”  Car¬ 
michael  added. 

Last  September,  the  Wire  Service 


Guild  accepted  a  25%  pay  cut  for 
three  months,  with  wages  then  to  be 
restored  in  three-month  increments 
over  the  succeeding  twelve  months. 
Wages  are  presently  at  90%  of  their 
September  1984  levels  and  are  sched¬ 
uled  to  be  restored  to  the  95%  level  on 
July  1. 

The  September  agreement  also 
allowed  UPl  to  suspend  its  payments 
to  the  pension  fund  for  one  year. 

In  inducing  the  union  to  accept  the 
concessions  last  September,  manage¬ 
ment  promised  to  set  aside  6.5%  of  the 
stock  in  the  company  for  distribution 
among  the  employees.  One  of  the  sore 
points  in  the  negotiations  is  that  those 
shares  have  yet  to  be  distributed. 

Management’s  present  demands  in¬ 
clude  freezing  wages  at  the  current 
90%  level  until  January  1,  1986,  in¬ 
creasing  the  work  week  from  37.5  to 
40  hours,  forgiveness  of  $1.67  million 
it  owes  the  pension  fund  for  1984 
through  the  contract’s  expiration  in 
1986,  and  reducing  company  pay¬ 
ments  for  medical  insurance  from  the 
$160  a  month  it  now  pays  for  family 
coverage  to  $100  a  month.  UPl 
already  owes  the  pension  fund 
$385 ,000  from  before  the  1984  conces¬ 
sion  agreement. 

Under  the  medical  proposal,  em¬ 
ployees  would  either  have  to  take 
lesser  coverage  or  pay  the  additional 
money  themselves. 

UPl  employees  are  bitter  about  the 
new  demands,  feeling  they  have 
already  given  as  much  as  they  can  to 
help  save  the  company. 

“People  feel  they  cannot  financial¬ 
ly  make  it  under  the  terms  they  want 
us  to,”  said  Cerise  Anderson,  a  UPl 
sportswriter  in  New  York.  “People 
have  used  up  their  savings.” 

Carmichael  added  that  UPI’s  pres¬ 
ent  medical  plan  was  one  reason  em¬ 
ployees  have  been  sticking  with  the 
company.  He  predicted  that  if  the  new 
plan  goes  through,  it  would  accelerate 
the  loss  of  personnel. 

UPl  management  said  that  it  needs 
these  latest  concessions  in  order  to 
remain  profitable.  The  company  said 
its  operating  profit  in  May  of  $378,000 
was  its  “best”  in  two  decades. 

UPl  also  instituted  a  9.9%  rate  hike 
which  is  expected  to  boost  its  annual 


revenues  by  $3  million  to  $4  million. 

However,  the  company  said  that  it 
also  faces  increasing  costs,  such  as 
higher  rents  for  its  bureaus,  and  that 
without  the  concessions  its  future 
profitability  remains  in  doubt. 

The  company  told  the  union  in  the 
negotiations  that  a  wage  freeze  at  the 
90%  level  would  save  it  $140,000  a 
month. 

Anderson  said  she  is  “fairly  confi¬ 
dent”  that  union  members  would  vote 
down  any  new  proposal  for  wage  con¬ 
cessions. 


‘Things  are  heating 
up,”  said  Dan 
Carmichaei, 

secretary-treasurer  of  the 
Wire  Service  Guiid.  “i 
think  there  is  going  to  be 
some  legai 
confrontation.” 


She  noted  that  with  UPl  in  a  Chap¬ 
ter  1 1  proceeding  in  federal  bankrupt¬ 
cy  court  in  Washington,  management 
can  also  go  to  the  presiding  judge, 
George  F.  Bason  Jr.,  and  ask  him  to 
set  aside  parts  of  the  contract. 

There  was  some  speculation  among 
UPl  employees  that  the  company 
planned  from  the  beginning  to  use 
union  opposition  to  further 
concessions  as  a  reason  to  go  to  the 
judge. 

UPl  spokesman  Dave  Wickenden 
denied  any  management  scheme. 
“Why  do  a  ploy,  if  you  can  go  to  the 
court  right  then  and  there,”  he  said. 
But  if  the  union  were  to  vote  down 
new  concessions,  “there  is  certainly 
the  possibility  the  court  would  be  in¬ 
volved,”  he  said. 

The  Wire  Service  Guild  officials  are 
themselves  under  heavy  pressure 
from  union  members  to  take  a  harder 
stand. 

President  William  Morrissey  won 
reelection  last  December  by  only  37 
votes  after  being  challenged  by  Peter 
Bolioli,  UPI’s  picture  editor  in  New 
York. 
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“It’s  not  a  mandate,’’  Anderson 
said  of  Morrissey’s  narrow  win, 

“A  lot  of  the  membership  are  dis¬ 
satisfied  with  the  union  hierarchy,’’ 
said  Bolioli.  “We  believe  they’re 
working  in  concert  with  them  (man¬ 
agement).’’ 

Morrissey  sits  on  the  board  of 
Media  News  Corp.,  the  holding 
company  which  owns  100%  of  UPI’s 
stock.  He  also  was  ahiember  of  UPI’s 
board  of  directors  until  that  body  was 
dissolved  following  a  consent  decree 
settling  a  dispute  between  UPI 
chairman  Luis  Nogales  and  principal 
owners  Douglas  Ruhe  and  William 
Geissler  over  who  was  in  control  of 
the  company.  Ruhe  and  Geissler  own 
83%  of  Media  News  Corp.’s  stock. 


“People  feel  they 
cannot  financially  make  It 
under  the  terms  they 
want  us  to,”  said  Cerise 
Anderson,  a  UPI 
sportswriter  In  New  York. 
“People  have  used  up 
their  savings.” 

Anderson  said  that  because  of  Mor¬ 
rissey’s  involvement  in  management, 
Carmichael  was  taking  the  lead  in 
negotiating  with  the  company. 

Morrissey  himself  was  talking 
tough  when  he  joined  the  June  14  in¬ 
formational  pickets  in  New  York. 
“We’re  not  going  to  give  this  com¬ 
pany  one  more  nickel,’’  he  said  then. 

One  of  the  key  sore  points  with  the 
union  is  the  issue  of  management 
salaries.  The  union  charged  that  while 
its  members  were  being  asked  to  take 
pay  cuts,  top  officials  were  receiving 
big  boosts  in  salary. 

During  the  negotiations,  union 
officials  asked  to  be  given  information 
on  the  salaries  of  Bobby  Ray  Miller, 
vice  president  for  personnel;  and 
Steven  Spritzer,  vice  president  for 
budgeting  and  administration. 
Management  said  the  union  would  get 
the  information  “eventually,”  but 
refused  to  supply  it  during  the  talks. 

The  union  ^so  demanded  that  if 
UPI  needed  to  cut  salary  expenses,  it 
should  seek  “givebacks”  from  its  top 
managers  and  either  “void  or  mod¬ 
ify”  their  executory  contracts. 

This  demand  was  rejected. 
Management  negotiators  said  that 
Nogales  felt  that  UPI  needed  to  pay 
the  high  salaries  in  order  to  keep  its 
management  team  together.  UPI 
during  its  financial  crisis  has  already 
lost  several  top  managers,  including 
Tom  Beatty,  who  was  executive  vice 
president  and  general  sales  manager. 


“We  have  employees  who  are  quit¬ 
ting  in  droves,”  Carmichael  stated. 
He  said  Nogales  should  be  more  con¬ 
cerned  with  retaining  employees  who 
keep  UPI  operating  than  with  main¬ 
taining  managers’  salaries. 

Wire  Guild  negotiators  said  UPI 
now  ranks  81st  out  of  121  Newspaper 
Guild  wage  contracts. 

Large  raises  given  to  three  manag¬ 
ers  were  particularly  upsetting  to  the 
union.  The  three  are  Arthur  Bushnell, 
vice  president  for  special  projects  and 
Southern  division  manager;  vice  pres¬ 
ident  and  treasurer  Jack  Kenney,  and 
executive  vice  president  and  general 
manager  for  broadcast  Bob  Brown. 

The  union  said  that  in  addition  to 
raises  received  by  these  three  men,  it 
has  reason  to  believe  other  executives 
were  given  substantial  pay  boosts. 

Kenney  and  Brown,  as  well  as 
Spritzer,  resigned  from  UPI  in  protest 
when  Nogales  was  abruptly  fired  by 
Ruhe  and  Geissler  last  March.  When 
Nogales  was  subsequently  reinstated 
and  given  operating  control  of  UPI, 
the  three  men  also  returned. 

One  UPI  employee  remarked  that 
Nogales,  Kenney,  Spritzer  and 
Brown  are  known  around  the  office  as 
“the  gang  of  four.” 

Brown’s  $23,(X)0  salary  increase 
was  short-lived, however.  After  re¬ 
ceiving  it.  Brown  sent  out  worldwide 
on  the  message  wire  what  he  claimed 
was  intended  to  be  a  satiric  defense  of 
his  pay  boost  to  a  reported  $%,(XX). 

But  the  unauthorized  message  in¬ 
furiated  just  about  everyone  at  UPI, 
and  Nogales  rescinded  the  pay  raise. 
Nogales  also  stripped  Brown  of  the 
post  of  communications  director,  a 
position  he  had  held  for  some  time. 

“A  lot  of  the 
membership  are 
dissatisfied  with  the 
union  hierarchy,”  said 
Bolioli.  “We  believe 
they’re  working  in 
concert  with  them 
(management).” 

Nogales’  salary  is  also  a  bone  of 
contention.  He  makes  $190, (XX)  a  year 
minus  the  present  10%  wage  cut. 

Nogales  has  defended  his  salary  as 
being  typical  for  companies  the  size  of 
UPI. 

Nogales  also  said  that  fur  the  last 
seven  months  he  has  deferred  a  por¬ 
tion  of  his  salary  and  is  now  an  unse¬ 
cured  creditor  of  UPI  for  $69,000. 

UPI  president  Ray  Wechsler  makes 
the  same  salary  as  Nogales. 

Before  September  1984,  when 


Nogales  was  executive  vice  president 
of  UPI,  his  salary  was  $100,0(K). 
Nogales  said  he  took  a  the  same  25% 
pay  cut  as  other  employees  when  the 
concessions  took  effect. 

On  being  named  president  last 
September,  Nogales’  salary  was 
raised,  but  Nogales  said  he  deferred 
his  wages  and  continued  to  work  for 
$75, (XX)  until  he  became  chairman  in 
March. 

Nogales’  salary  is  also 
a  bone  of  contention.  He 
makes  $190,000  a  year 
minus  the  present  10% 
wage  cut. 

Another  union  charge  is  that  UPI  is 
paying  too  much  for  the  services  of  its 
financial  adviser.  Bear  Steams  &  Co. 
The  financial  firm,  according  to  the 
union,  is  seeking  $115,(XX)  from  UPI 
for  the  first  month  of  being  retained 
and  $25,000  a  month  there^er.  Bear 
Steams  would  also  receive  a  fee  of  not 
less  than  $500,000  if  UPI  is  sold. 

According  to  the  union.  Spritzer 
agreed  in  the  negotiations  that  the  fees 
to  Bear  Steams  are  “obscene.”  But 
Spritzer  also  said  UPI  would  still  go  to 
bankmptcy  court  with  its  proposal 
that  it  be  allowed  to  retain  Bear 
Steams  as  financial  adviser. 

The  union  believes  that  UPI  has 
been  presenting  conflicting  financial 
data  in  the  negotiations.  It  reported  in 
its  memo  on  the  meeting  that  Spritzer 
said  during  the  meeting  that  he  and 
treasurer  Kenney  disagree  over 
UPI’s  financial  picture. 

The  union  also  wanted  UPI  man¬ 
agement  to  better  define  its  reorga¬ 
nization  plans.  Its  negotiators  said 
they  want  to  know  whether  the  com¬ 
pany  will  be  sold,  or  whether  present 
management  is  seeking  “an  equity  in¬ 
fusion  so  they  can  maintain  their  posi¬ 
tions.” 

Spritzer  replied  in  the  talks  that  he 
could  not  answer  that  question  “at 
this  time.” 

The  consent  decree  involving 
Nogales  and  Ruhe  and  Geissler  sup¬ 
posedly  settled  the  issue  with  all  par¬ 
ties  agreeing  to  facilitate  a  sale. 

However,  Geissler,  in  a  telephone 
interview,  said  that  UPI’s  manage¬ 
ment  “has  not  been  diligent  in  provid¬ 
ing  information  to  potential  buyers. 
They’ve  actively  discouraged 
buyers.” 

Geissler  said  “everything  seems  to 
indicate”  that  UPI’s  management  still 
wants  to  work  out  a  deal  with  credi¬ 
tors  so  they  can  continue  operating 
the  company. 

As  for  the  stock  issue,  Geissler  said 
it  was  “just  paperwork”  holding  up 
the  distribution. 
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News  staffers'  battle  cry  in  Columbus,  Ohio: 

‘Save  the  C-J’ 


By  Andrew  Radolf 

News  staffers  of  the  Columbus 
(Ohio)  Citizen-Journal  have  begun  a 
“Save  the  C-J’’  campaign  as  the  dead¬ 
line  draws  near  for  the  dissolution  of 
the  joint  operating  agreement  with  the 
Dispatch  Printing  Co. 

Two  years  ago.  Dispatch  Printing 
Co. ,  publisher  of  the  evening  and  Sun¬ 
day  Columbus  Dispatch,  notified 
Scripps  Howard  that  the  company  in¬ 
tends  to  cancel  the  JOA  when  the  con¬ 
tract  expires  on  December  31. 

The  joint  operating  agreement  was 
established  in  December  1959  and 
calls  for  the  Dispatch  to  handle  all 
printing,  advertising  and  distribution 
operations  for  the  Citizen-Journal. 
The  Dispatch  also  provides  housing 
for  both  newspapers’  editorial  offices 
although  editorial  operations  are 
separate. 


"IVeVe  got  options 
ive’re  exploring,”  said 
executive  vice  president 
Lawrence  A.  Leser.  ‘Tm 
certainly  not  going  to 
telegraph  our  moves  for 
the  benefit  of  the 
Dispatch” 


At  the  time  of  the  announcement, 
Edward  Estlow,  president  and  chief 
executive  officer  of  Scripps  Howard, 
vowed,  “It  is  our  intention  to  con¬ 
tinue  in  the  (Columbus)  market.’’ 
(E&P,  June  25,  1983.) 

Estlow,  who  will  retire  on  July  1, 
also  said  at  the  time  that  Scripps  How¬ 
ard  planned  to  hold  “very  relaxed” 
talks  with  the  Dispatch  in  an  attempt 
to  modify  the  JOA  rather  than  termi¬ 
nate  it. 

According  to  Dispatch  executives, 
Scripps  did  seek  talks  about  mod¬ 
ifying  the  JOA.  However,  the  execu¬ 
tives  said  the  Dispatch’s  decision  to 
terminate  the  agreement  still  stands. 

Scripps  Howard  was  reluctant  to 
divulge  its  plans  for  the  Citizen- 
Journal. 

“We’ve  got  options  we’re  explor¬ 
ing,”  said  executive  vice  president 
Lawrence  A.  Leser.  “I’m  certainly 
not  going  to  telegraph  our  moves  for 


the  benefit  of  the  Dispatch.” 

Leser,  who  will  succeed  Estlow  as 
president  and  chief  executive  officer 
on  July  1,  said  that  “certainly  an  op¬ 
tion”  is  to  “have  somebody  print  our 
paper.” 

The  Dispatch  leads  the  C-J  in  daily 
circulation  by  204,705  to  119,150, 
according  to  the  March  31,  1985  Pub¬ 
lisher’s  Statement.  Dispatch  Sunday 
circulation  is  204,705. 

Ending  the  JOA  would  enable  the 
Dispatch  to  enter  the  morning  field. 

“Look  at  newspapers  today.  The 
p.m.  field  is  not  the  place  to  be,”  said 
one  Dispatch  executive.  “We  want  to 
be  in  a  position  to  control  our  own 
destiny.” 

C-J  reporter  Susan  Prentice,  who  is 
head  of  the  Columbus  Guild  unit  and 
an  organizer  of  the  campaign,  said  the 
staffers  have  heard  a  lot  of  rumors 
about  the  fate  of  the  newspaper  but 
have  not  had  any  word  from  Scripps 
Howard  about  its  plans. 

She  said  a  group  of  local  investors 
headed  by  attorney  Thomas  Tripp 
looked  into  buying  the  Citizen- 
Journal,  but  the  group  backed  out  be¬ 
cause  they  lacked  experience  in  run¬ 
ning  a  newspaper.  Prentice  believes 
Scripps  Howard  is  looking  for  other 
possible  buyers. 

The  staff’s  campaign,  Prentice 
said,  is  to  let  potential  investors  know 
that  the  C-J’s  staff  will  be  “support¬ 
ive”  of  a  bid  to  acquire  the  paper  from 
Scripps.  “We  want  to  tap  into  the 
market  nationally  to  see  if  there  are 
any  buyers  out  there,”  Prentice  said. 

Prentice  also  believes  that  Scripps 
Howard  could  enter  into  a  production 
agreement  with  another  area  news¬ 
paper  to  keep  the  C-J  publishing. 

“There  are  newspapers  all  over 
central  Ohio  that  could  print  the  C-J 
without  any  problem.  We  could  print 
by  satellite,”  she  said.  “I’m  sure 
another  JOA  could  be  worked  out.” 

Prentice  mentioned  that  Elliot  Gel- 
ler,  publisher  of  the  weekly  Johns¬ 
town  Independent  and  several  other 
Ohio  weeklies,  had  discussed  with 
her  the  possibility  of  his  printing  the 
Citizen-Journal.  Johnstown  is  about 
25  miles  from  Columbus. 

Geller  told  E&P  that  he  believes  his 
press  capacity  is  great  enough  to  print 
the  C-J,  but  he  would  need  partners  to 
handle  the  distribution  and  other  busi¬ 


ness  operations. 

“If  people  with  the  wherewithal  to 
put  the  other  things  together  (come 
forward),  we’re  available  and  would 
want  to  talk  to  somebody,”  Geller 
said.  “We  don’t  have  the  trucks,  the 
computers.” 

Geller  said  that  it  would  take  his 
presses  about  five  hours  to  print  the 
Citizen-Journal,  but  added  that  length 
of  time  “would  not  be  a  problem  with 
a  morning  paper.” 

Geller  said  that  he  has  not  spoken 
with  Scripps  Howard  about  a  possible 
JOA. 

There  are  also  some  questions  over 
what  Scripps  Howard  would  own 
when  the  JtDA  ends. 


Prentice  also  believes 
that  Scripps  Howard 
could  enter  into  a 
production  agreement 
with  another  area 
newspaper  to  keep  the 
C-J  publishing. 


The  Citizen-Journal  was  formed 
from  a  merger  of  the  Scripps  How¬ 
ard  Columbus  Citizen  and  the  Wolfe 
family’s  Ohio  State  Journal.  The 
family  also  owns  the  Dispatch. 

There  was  speculation  that  the  Dis¬ 
patch  was  claiming  that  all  Scripps 
Howard  owned  was  the  “Citizen” 
name  and  the  editorial  department, 
and  that  the  evening  paper’s  subscrib¬ 
er  lists  belonged  to  the  Dispatch  be¬ 
cause  it  handled  those  operations 
under  the  JOA. 

However,  Dick  Franks,  executive 
vice  president  of  the  Dispatch,  con¬ 
firmed  that  “there  is  some  question 
on  both  sides  over  the  name.  There’s 
been  no  definitive  determination.” 

Franks  also  said  that  the  “two  sepa¬ 
rate  subscriber  lists”  remain  “some¬ 
thing  we  really  haven’t  sorted  out.” 

But  Franks  added:  “I  think  it’s  our 
feeling  that  the  C-J  has  the  right  to  its 
subscriber  list.” 

Franks  said  that  he  “cannot  con¬ 
firm  or  deny”  if  talks  have  begun  with 
Scripps  Howard  over  how  to  separate 
the  two  newspapers  when  the  JOA 
expires. 
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Murdoch  sells  Village  Voice  for  $55  million 

Hartz  Mountain  chairman  buys  the  liberal  paper;  plans  no  changes 


News  America  Publishing,  chaired 
by  Rupert  Murdoch,  has  sold  the 
weekly  Village  Voice  to  businessman 
and  real  estate  developer  Leonard 
Stem  for  over  $55  million. 

Stem,  who  is  chairman  and  chief 
executive  officer  of  Hartz  Mountain 
Industries,  said  he  plans  to  mn  the 
liberal  Voice  “as  it  has  been  mn  in  the 
past.  No  changes  in  its  current  man¬ 
agement  are  planned.’’ 

Murdoch  gained  control  of  the  Vil¬ 
lage  Voice,  New  York  magazine  and 
New  West  magazine  in  1977  for  $16 
million.  He  sold  New  West  several 
years  ago  for  $3  million. 

Stem  is  a  founder  of  the  Albert  Ein¬ 
stein  College  of  Medicine  in  the  Bronx 
and  is  a  member  of  the  board  of  tms- 
tees  of  New  York  University. 


New  York  City’s  Le^  Aid  Society 
this  year  named  Stem  its  “Man  of  the 
Year.’’ 

In  other  developments,  Murdoch 
said  he  still  intends  to  purchase  Met¬ 
romedia’s  seven  television  stations 
despite  his  partner’s  decision  to  pull 
out  of  the  deal. 

Murdoch  originally  was  going  to 
buy  the  stations  through  a  newly 
formed  corporation  he  would  own 
equally  with  oilman  Marvin  Davis. 
£>avis  and  Murdoch  are  already  50/50 
owners  of  Twentieth  Century  Fox 
Film  Corp.,  and  that  partnership  is 
not  affected  by  Davis’  decision  re¬ 
garding  Metromedia. 

The  purchase  price  for  the  Met¬ 
romedia  tv  stations  is  $2  billion. 
However,  the  price  includes  Mur¬ 


doch’s  agreement  to  assume  $1 .35  bil¬ 
lion  of  Metromedia’s  debts. 

On  buying  the  Metromedia  tv  sta¬ 
tions,  Murdoch  has  a  simultaneous 
agreement  to  sell  WCVB-tv,  Boston, 
to  Hearst  Corp.  for  $450  million  in 
cash. 

With  the  cash  from  the  sale  of  the 
Voice,  Murdoch’s  net  outlay  for  six 
Metromedia  tv  stations,  including 
New  York,  Los  Angeles,  Chicago, 
Houston,  Dallas  and  Washington, 
would  be  less  than  $150  million. 

In  filing  for  a  change  in  ownership 
of  the  stations,  Murdoch  also  asked 
the  Federal  Communications  Com¬ 
mission  for  a  temporary  waiver  of  up 
to  two  years  of  its  cross-ownership 
regulations  that  would  require  the 
sale  of  the  New  York  Post  and  Chica¬ 
go  Sun-Times. 


New  York  Times  Co.  acquires  another  Calif,  daily 


The  New  York  Times  Co.  has 
agreed  to  buy  the  131-year-old  Santa 
Barbara  (Calif.)  News-Press,  its 
second  California  acquisition  in  a  lit¬ 
tle  over  a  month. 

The  sale  price  was  not  disclosed. 

The  deal  was  announced  by  Donald 
McLean,  chairman  of  the  News-Press 
Publishing  Co.,  and  New  York  Times 
Co.  chairman  Arthur  Ochs  Sulz¬ 
berger. 

The  Times  acquired  the  Santa  Rosa 
Press-Democrat  on  May  1 . 

News-Press  editor  and  publisher  B . 
Dale  Davis,  who  will  stay  on  in  that 
capacity,  told  E&P  the  closing  is  ex¬ 
pected  to  take  place  in  mid- August. 

The  News-Press  is  owned  by  Inde¬ 
pendent  Publications  of  Philadelphia, 
which  also  owns  dailies  in  New 
Hampshire,  Pennsylvania  and  New 
Jersey. 

Founded  in  1855,  the  News-Press 
was  owned  from  1901  to  1964  by  the 
late  Thomas  M.  Storke,  a  legendary 
figure  in  California  journalism.  In 
1964,  Storke,  who  also  served  in  the 
U.S.  Senate,  sold  the  paper  to  Robert 
McLean,  owner  of  the  Philadelphia 
Bulletin  until  his  death  in  1980,  for 
$9.2  million. 

Storke  acquired  the  predecessor 
papers  of  the  News-Press  in  1900  for 
$2,000,  half  of  which  he  borrowed. 
The  paper’s  reported  daily  circulation 
for  the  week  ending  June  16  was 
51,220  and  57,515  on  Sunday. 


Davis,  who  came  to  the  paper  a 
year  ago,  told  employees  after  the  sale 
was  announced:  “One  of  the  reasons 
the  News-Press  became  so  attractive 
to  the  New  York  Times  was  because 
of  the  progress  you  people  have  made 
with  this  newspaper  in  the  past  year.  ’  ’ 

According  to  Davis,  ad  revenue  is 
up  7%  daily  and  11%  Sunday  from  a 
year  ago.  Daily  circulation  for  the 
same  period  gained  4,400  and  Sunday 
circulation,  3,460,  he  added. 

Sulzberger  declared  that  “We  are 
pleased  to  have  been  selected  to  con¬ 
tinue  the  fine  journalistic  tradition  of 
the  Storke  and  McLean  families.  We 
are  aware  of  the  signficant  role  the 
News-Press  has  played  in  Santa  Bar¬ 
bara’s  long  history.  We  also  look  for¬ 
ward  to  the  paper  continuing  this  role 
under  the  leadership  of  its  president, 
publisher  and  editor,  B.  Dale  Davis.’’ 

Storke  won  a  Pultizer  Prize  in  1962 
for  his  editorials  on  the  John  Birch 
Society. 

McLean,  the  son  of  Robert 
McLean,  said  he  was  “delighted” 
over  the  acquisition  by  the  Times.  He 
noted  that  “This  continues  a  long 
association  between  the  Sulzberger 
and  McLean  families.  It  also  guaran¬ 
tees  an  excellent  newspaper  for  Santa 
Barbara  and  a  continuing  interest  in 
the  well-being  of  the  community.” 

Davis  said  McLean  was  referring  to 
the  fact  that  his  father  was  president 
of  Associated  Press  for  20  years  and 


had  frequent  contact  with  the  Sulz¬ 
bergers  during  that  time. 

In  a  boxed  statement  to  readers, 
Davis  said  they  can  expect  a  “steady 
continuation  of  improvements  begun 
on  this  newspaper  a  year  ago.”  These 
include  redesigning  the  newspaper, 
upgrading  the  classified  section,  daily 
use  of  color  and  a  two-page  opinion 
section. 

Censorship  shuts 
La  Prensa  for  a  day 

La  Prensa,  Nicaragua’s  only 
opposition  newspaper,  failed  to  pul> 
lish  recently  when  the  government 
censored  8()%  of  its  planned  front¬ 
page  stories,  managing  editor  Carlos 
Ramirez  said. 

Ramirez  said  it  was  impossible  for 
La  Prensa,  an  afternoon  newspaper, 
to  fill  the  holes,  resubmit  the  front 
page  to  the  censor’s  office  and  still 
meet  its  distribution  deadlines. 

The  Sandinista  government  has 
been  censoring  the  press  under  a 
national  emergency  law  enacted  in 
March  1982  claiming  that  Nicaragua 
was  under  threat  of  an  imminent  inva¬ 
sion  by  the  United  States. 

Ramirez  said  the  censored  copy  in¬ 
cluded  two  front-page  pictures  show¬ 
ing  houses  with  old  rubber  tires  for 
roofs  because  of  the  shortage  of  build¬ 
ing  materials. 
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Avoiding  iibei  suits 

Ombudsmen  can  help  defuse  complaints  before  they  become  lawsuits; 
but  staff  resentment  can  hinder  the  effectiveness  of  the  ombudsmen 


By  Mark  Fitzgerald 

Ombudsmen  can  defuse  a  com¬ 
plaint  before  it  becomes  an  expensive 
libel  suit,  but  sometimes  their  role  as 
media  critics  gets  in  the  way,  accord¬ 
ing  to  a  new  study. 

In  fact,  the  study  suggested, 
ombudsmen  who  often  criticize  re¬ 
porters  or  editors  by  name  in  columns 
or  memos  may  be  encouraging  the 
staff  to  sit  on  complaints  —  allowing 
them  to  fester  into  lawsuits. 


Many  editors,  too, 
regard  ombudsmen  as  a 
kind  of  high  schooi  vice 
principai:  a  discipiinarian 
rather  than  dispute 
resoiver. 


“Reporters  and  sub-editors  told  us 
in  substance  that  no  one  relishes  being 
targets  of  criticism  and  the  ombuds¬ 
man's  role  as  critic  induced  the  staff 
to  try  to  keep  complaints  from  the 
ombudsman,”  said  the  study’s  co¬ 
author,  Gilbert  Cranberg,  George  H. 
Gallup  professor  at  the  Univeristy  of 
Iowa’s  School  of  Journalism. 

Many  editors,  too,  regard  ombuds¬ 
men  as  a  kind  of  high  school  vice  prin¬ 


cipal:  a  disciplinarian  rather  than  dis¬ 
pute  resolver. 

“One  editor  described  a  conversa¬ 
tion  between  an  editor  and  a  reporter 
in  which  the  editor  said,  ‘Do  you  want 
to  handle  this  now,  or  do  you  want  it 
to  go  to  the  ombudsman?”’  Cranberg 
said. 

Further,  Cranberg’ s  student  Terry 
Francisco  found  that  most  newspa¬ 
pers  with  ombudsmen  do  not  have 
written  or  unwritten  policies  requir¬ 
ing  reporters  to  relay  complaints  to 
the  reader  representative. 

“Ombudsmen  are  a  scarce  and 
valuable  resource,”  Cranberg  said. 
“I  find  it  surprising,  given  the  defen¬ 
siveness  that  abounds  in  newsrooms, 
that  newspapers  which  have  ombuds¬ 
men  do  not  do  more  to  utilize  them  to 
the  fullest  by  insisting  that  complaints 
be  taken  as  quickly  as  possible  from 
reporters  and  referred  to  the 
ombudsman.” 

Ombudsmen  should  be  involved, 
Cranberg  said,  because  his  research 
indicates  that  a  newspaper  needs  to 
pay  as  much  attention  to  what  it  does 
after  a  potentially  libelous  story  is 
published  as  to  its  actions  before  pub¬ 
lication. 

A  libel  action,  Cranberg  said,  is  a 
four-step  process:  publication;  con¬ 
tact  with  the  media;  a  visit  to  a  lawyer; 
and  court  action. 

“The  significance  of  the  contact 
with  the  media  is  hard  to  overstate,” 


Cranberg  said. 

Upset  complainants  typically  do 
not  necessarily  intend  to  sue  when 
they  contact  a  newspaper  to  com¬ 
plain,  Cranberg’s  study  found. 

However,  very  often,  that  contact 
goes  so  badly  —  the  reporter  or  editor 
refuses  to  take  the  complaint  serious¬ 
ly  or  dismisses  it  rudely  —  that  com¬ 
plainants  decide  then  to  become 
plaintiffs  in  lawsuits. 


“Ombudsmen  are  a 
scarce  and  vaiuabie 
resource,”  Cranberg  said. 


“Overwhelmingly,  the  plaintiffs 
told  us  that  their  post-publication  ex¬ 
periences  with  the  press  influenced 
them  to  bring  suit,”  Cranberg  said. 

“In  a  significant  proportion  of  the 
cases,  the  way  people  were  treated 
when  they  contacted  the  media 
seemed  to  account  for,  or  to  be  a  fac¬ 
tor  in,  their  anger  and  the  decision  to 
sue,”  he  added. 

Far  too  often,  Cranberg  added, 
senior  editors  are  not  even  aware  of 
the  complaint,  let  alone  that  it  may 
develop  into  a  libel  suit. 

“It’s  been  my  experience,”  Chica- 
{Continued  on  page  28) 


Lawyers  should  'butt  out’  of  newsrooms,  attorney  says 


Lawyers  should  butt  out  of  news¬ 
rooms,  the  in-house  attorney  for  the 
Minneapolis  Star  and  Tribune  says. 

Speaking  at  the  annual  meeting  of 
the  Organization  of  News  Ombuds¬ 
men  (June  18),  Patricia  Ann  Hirl  de¬ 
plored  what  she  said  was  an  increas¬ 
ing  tendancy  of  media  lawyers  to  in¬ 
volve  themselves  in  journalistic  deci¬ 
sions. 

“One  thing  you  really  don’t  want — 
and  I  don’t  think  your  readers  want — 
is  for  lawyers  to  tell  (journalists)  what 
is  fair,”  Hirl  said. 

“They  have  virtually  no  credentials 
in  that  area,”  she  added  in  a  comic 
deadpan.  “They  don’t  teach  ‘fair’  in 


law  school.” 

What  lawyers  should  confine  them¬ 
selves  to,  Hirl  said,  is  giving  editors 
“an  honest  assessment  of  the  risks.” 

But  increasingly,  she  said,  editors 
and  publishers  are  asking  lawyers  to 
make  journalistic  judgments. 

And  lawyers  are  responding  —  as 
evidenced  by  the  exploding  legal  field 
known  as  “pre-publication  review 
law.” 

Some  news  organizations  —  such 
as  ABC  News  —  actually  sit  their 
lawyer  in  the  newsroom,  Hirl  said. 

A  former  reporter,  Hirl’s  own  dis¬ 


taste  for  “this  mushing  of  roles”  of 
lawyer  and  journalist  came  to  a  head 
one  night  when  she  was  reviewing  a 
story  on  a  terminal.  She  spotted  a 
typo  and  was  about  to  fix  it,  when  she 
thought,  “What  am  I  doing?” 

“It’s  a  lot  of  fun  to  get  into  the 
newsroom  and  work  with  a  story,” 
Hirl  said.  “It’s  a  lot  more  fun  than 
sitting  in  my  room  .  .  .  reading  con¬ 
tracts.  But  that’s  what  I  bought  when 
I  changed  professions  .  .  .  when  I 
traded  a  Guild  salary  for  an  attorney’s 
salary. 

“It’s  not  written  in  my  job  descrip¬ 
tion  that  I’m  supposed  to  take  tough 
decisions  away  from  my  editors.” 
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Newspapers  blamed  for  ‘scaring  away’  business 

Mass,  merchants  contend  stories  projecting  Memoriai  Day 
traffic  jams  resuited  in  a  50%  deciine  in  business 


The  Greater  Bourne-Sandwich 
Chamber  of  Commerce,  which  repre¬ 
sents  merchants  situated  on  a  major 
route  to  Cape  Cod,  Mass.,  blamed 
“horror  tales”  about  expected  traffic 
jams  over  the  Memorial  Day  weekend 
for  a  50%  decline  in  business  during 
the  three-day  holiday. 

David  G.  Knight,  president  of  the 
chamber  of  commerce,  said  that  the 
stories  printed  in  local  newspapers, 
including  the  Boston  Globe,  and 
broadcast  on  Boston  stations  “kept 
people  away.  The  media  in  Boston 
said  it  was  going  to  be  tough  getting 
through  that  circle.  It  triggered  a 
negative  explosion.  People  changed 
their  way  of  coming  and  many  de¬ 
cided  not  to  come  at  all.” 

A  survey  by  the  chamber  found  “a 
50%  decline  from  normal  Memorial 


Day  weekend  business,”  Knight  said. 

Knight  explained  that  Route  25,  a 
major  thoroughfare  from  Boston  to 
the  Cape,  has  been  undergoing  “ex¬ 
tensive  contstruction.” 


The  Globe,  for  its  part, 
ran  a  follow-up  story  on 
June  2  which  related  the 
chamber’s  complaints. 


A  lot  of  the  work  was  being  done  at 
the  Bourne  traffic  circle  where  for 
several  weeks  preceding  the  holiday 
“heavy  equipment  was  in  the  road,” 
Knight  said. 

However,  he  explained  that  the 
chamber  met  with  state  officials  and 


arranged  to  have  the  equipment  re¬ 
moved  in  time  for  the  holiday 
weekend. 

“We  knew  by  noon  on  Friday  be¬ 
fore  Memorial  Day  that  the  equip¬ 
ment  was  removed,”  he  said. 

Knight  said  the  Boston  media  never 
checked  out  the  situation  in  Bourne 
before  reporting  about  the  expected 
traffic  tie-ups. 

Russell  Jaquith,  owner  of  a  Bourne- 
area  hotel,  added:  “They  reported  a 
mess  of  doom  before  seeing  what  the 
traffic  conditions  really  were.” 

The  Globe,  for  its  part,  ran  a  follow¬ 
up  story  on  June  2  which  related  the 
chamber’s  complaints. 

Headlined  “Bourne  firms  say 
media  hurt  business,”  the  story  ran 
on  the  front  page  of  the  Globe’s  metro 
section. 


Freelancer  'fired’  for  writing  offensive  humor  column 


The  St.  Louis  Globe-Democrat  re¬ 
cently  ran  a  front-page  apology  for  a 
humor  column  by  a  freelancer  and 
subsequently  ended  its  relationship 
with  the  writer. 

Freelancer  Grady  Robinson  sub¬ 
mitted  a  column  that  was  intended  to 
be  a  humorous  comparison  of  Yuppie 
lifestyles  in  the  suburbs  with  the  pre¬ 
dominantly  Italian  South  Side  of  St. 
Louis. 

The  June  4  column,  appearing  on 
page  three  of  the  features  section, 
proposed  an  exchange  program  that 
would  “introduce  suburbanites  to  the 
joys,  rich  traditions  and  supposed  un¬ 
speakable  wonders  of  life  in  South  St. 
Louis.” 

However,  the  column  contained 
stereotypes  of  Italians  that  many 
readers  found  objectionable. 

Describing  an  Italian  dinner  of 
“spaghetti,  veal  and  meatballs  and 
anchored  by  a  tubful  of  lasagna,” 
Robinson  wrote:  “Each  person  will 
dip  a  large  utensil  into  the  tub  and 
ravenously  devour  food  as  though  he 
were  in  a  race.  The  women  will  stand 
around  and  yell  things  like  ‘Eata  some 
mora.  We  cooka  alia  for  youa.’ 

“After  dinner,  you’ll  watch  all-star 
wrestling  and  hear  your  first  burping 
contest.” 

The  column  also  discussed  large 
Catholic  families,  outside  plumbing 
and  bars. 


Globe-Democrat  managing  editor 
Patrick  Gauen  said  the  newspaper  be¬ 
gan  “receiving  a  lot  of  complaints  ear¬ 
ly  on.  He  wrote  something  that  a  lot  of 
people  found  offensive.” 


“He  sold  us  this  thing 
as  a  sideline,”  Gauen 
said.  “We  dropped  it.” 


Gauen  said  that  the  complaints 
were  not  just  from  Italians.  He 
pointed  out  that  there  also  were  “a  lot 


of  Italian  Catholics”  who  thought 
Robinson’s  column  “was  funny.” 

The  Globe-Democrat  editors  de¬ 
cided,  however,  the  volume  of  com¬ 
plaints  merited  a  response  from 
Robinson  in  addition  to  the  front-page 
apology.  The  writer  was  asked  also  to 
do  a  column  apologizing  to  readers. 

Robinson’s  column  was  unsatifis- 
factory,  Gauen  said,  describing  it  as 
“more  condescending  than  apol¬ 
ogetic.” 

The  newspaper  rejected  that  col¬ 
umn  and  severed  its  ties  with 
Robinson. 

“He  sold  us  this  thing  as  a  side¬ 
line,”  Gauen  said.  “We  dropped  it.” 


Rather  says:  CBS  must  explain  itself  better 


CBS’s  troubles  with  critics  are  part¬ 
ly  because  the  network  has  done  a 
poor  job  of  explaining  itself  to  the 
public,  anchorman  Dan  Rather  told 
the  San  Francisco  Chronicle. 

“We  have  taken  for  granted  how 
the  public  sees  us  and  what  we  do,” 
he  said  in  a  recent  interview  with 
Chronicle  reporter  Scott  Blakey. 

“Lapdog  journalism,  being  sweet, 
doesn’t  get  much,”  he  added.  “And 
what  is  often  perceived  as  rudeness 
on  our  part  is  sometimes  the  only  way 
to  get  a  story.  Knocking  on  doors  and 
shouting,  ‘What’s  going  on  in  there?’ 


doesn’t  make  you  very  popular.” 

In  recent  months,  CBS  has  been  the 
target  of  criticism  for  its  alleged  liber¬ 
al  bias  by  various  conservatives,  in¬ 
cluding  North  Carolina  Senator  Jesse 
Helms.  It  also  fought  a  long  and  costly 
libel  trial  brought  by  General  William 
Westmoreland  and  is  the  target  of  a 
hostile  takeover  by  CNN  broadcast 
chief  Ted  Turner. 

Rather,  who  was  in  San  Francisco 
for  a  CBS  affilitates  meeting,  stated 
that  “We  need  to  rededicate 
ourselves  to  explaining  to  people 
(Continued  on  page  25) 
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‘People’s  advertising’  praised 

Newspaper  classified  ad  revenues  have  tripled  In  the  past  decade, 
making  It  the  fastest  growing  ad  medium  In  the  country 


By  M.K.  Guzda 

The  advertising  department  that  used  to  be  treated  like 
the  poor  stepchild  of  newspapers  was  heralded  as  a  Cin¬ 
derella  story  this  week  by  newspaper  advertising  leaders. 

Newspaper  classified  advertising  and  the  managers 
who,  four  years  ago,  lamented  the  fiscal  woes  of  a  failing 
economy,  celebrated  three  years  of  healthy  revenues  at 
the  annual  Association  of  Newspaper  Classified  Advertising 
Managers  convention  in  New  Orleans. 

'‘Classified  advertising  is  the  people's  advertising,” 
said  INAME  president  John  Wolf.  “What  other  media  are 
available  to  the  private  party?  Where  else  can  they  pick  up 
the  phone  one  day  and  have  their  message  reach  hundreds 
of  thousands  of  prospects  the  next  day  for  very  little  cost 
and  effort  on  their  part?  What  would  it  cost  a  private  party 
to  buy  radio,  tv  or  outdoor  advertising?” 

“Looked  at  from  that  perspective,”  said  Newspaper 
Advertising  Bureau  president  Craig  Standen,  “classified 
is  a  major  medium  all  by  itself.  Certainly  bigger  than  cable 
advertising,  but  also  larger  than  outdoor,  or  than  maga¬ 
zines,  or  than  radio. 

“If  you  didn’t  have  to  share  the  limelight  with  national 
and  retail,  classified  would  rank  as  the  fourth  largest 
medium — outdistanced  only  by  newspapers,  tv  and  direct 
mail.” 

On  its  own,  classified  earned  $7.6  billion  in  1984,  com¬ 
prising  32%  of  total  newspaper  advertising  expenditures, 
Standen  said. 


The  Increased  professionalism  of 
classified  managers  Is  the  strongest 
contributing  factor  to  classified’s 
success,  Standen  opined. 


Furthermore,  in  the  past  decade,  classified  expendi¬ 
tures  tripled  from  $2.2  billion  in  1975  to  last  year’s  $7.6 
billion,  making  it  faster  growing  than  radio,  magazines, 
direct  mail  or  tv,  he  said. 

“As  all  of  you  know,  this  phenomenal  growth  has  not 
been  a  straight-line  affair.  More  than  any  other  medium, 
classified  is  sensitive  to  the  overall  health  of  the  economy 
.  .  .  and  you’ve  had  your  ups  and  downs,”  Standen  re¬ 
minded  the  CAMS. 

“But  the  ups  have  been  a  lot  farther  up  than  the  downs 
have  been  down.  So  overall,  classified  has  grown  at  a  rate 
that  is  the  envy  of  the  entire  advertising  business.” 

The  increased  professionalism  of  classified  managers  is 
the  strongest  contributing  factor  to  classified’s  success, 
Standen  opined.  Innovative  and  pioneering  uses  of  tech¬ 
nology  in  classified  that  have  spilled  over  into  other  de¬ 
partments  also  account  for  classified’s  blossoming. 

Standen  said  the  Ad  Bureau  has  modeled  its  classified 
team  after  newspapers’  classified  departments,  upon  a 
recommendation  from  the  ANCAM  action  committee  in 
1979. 


“We  organized  the  bureau’s  classified  department 
under  the  product  manager  concept,  putting  a  highly  ex¬ 
perienced  professional  in  charge  of  each  major  classified 
category. 

“The  idea  is  simple  —  to  recognize  the  fact  that  each 
category  has  its  own  special  needs  —  and  then  equip  the 
bureau  to  do  a  better  job  of  helping  our  members  meet 
these  needs  by  a  having  a  specialist  in  each  field.” 

Despite  the  parallels  between  the 
economy  and  classified  revenues, 
Standen  and  Wolf  agreed  that 
classified’s  future  looks  secure. 

Wolf  said  another  fulfilled  need  is  that  of  the  consumer. 

“Private  party  advertising  is  one  of  the  most  important 
factors  in  over^l  health  of  our  newspapers.  It  provides 
built-in  reasons  for  buying  our  newspaper  and  a  ready¬ 
made  audience  of  prospects  for  our  commercial  advertis¬ 
ers,”  Wolf  said. 

“But  that’s  not  all.  Second,  where  do  our  readers  turn 
first  to  satisfy  their  needs  for  new  careers  or  career 
changes?  Of  course,  they  turn  to  classified  columns  — 
their  advertising  medium  to  satisfy  their  needs  .  .  .  Classi¬ 
fied  advertising  is  truly  the  supermarket  of  need  satisfac¬ 
tion.” 

Standen  said  that  need  drives  nearly  60  million  people 
on  an  average  weekday  to  read  the  classified  pages  of  the 
newspaper  —  “twice  as  many  people  as  read  a  magazine 
on  any  given  day.” 

In  a  single  week,  he  said,  real  estate  ads  are  read  by  74% 
of  people  looking  for  a  house,  employment  ads  by  68%  of 
those  looking  for  a  job  and  automotive  ads  by  53%  of  those 
looking  for  a  car. 

But  not  to  suggest  CAMs  rest  on  their  laurels,  Standen 
offered  four  suggestions  to  keep  the  revenues  rolling:  con¬ 
tinue  to  improve  basic  selling  skills;  develop  new  classified 
products;  upgrade  classified  job  status  and  pay;  and  con¬ 
tinue  to  lead  in  the  use  of  new  technology. 

Despite  the  parallels  between  the  economy  and  classi¬ 
fied  revenues,  Standen  and  Wolf  agreed  that  classified’s 
future  looks  secure. 

“Classified  is  and  will  continue  to  be  a  major  revenue 
source  for  newspapers,”  Wolf  said.  “Additionally,  it  will 
play  an  increasing  role  in  offsetting  the  costs  of  providing 
an  adequate  news  hole  for  the  editorial  department.  That’s 
important  if  newspapers  are  to  continue  to  serve  the  econ¬ 
omy.” 

Standen  predicted  the  economy  will  see  fewer  reces¬ 
sions  in  the  next  decade,  and  a  population  increase  will 
make  more  demands  on  classified.  With  the  incline  in 
population  will  come  housing,  employment,  automotive 
and  private  party  increases,  he  said. 

“Each  year,  in  good  times  or  bad,  classified  advertising 
continues  to  increase  its  contribution  to  the  revenue  base 
of  our  newspaper  .  .  .  and  in  the  future  it  may  well  be  the 
largest  revenue  factor  for  most  newspapers,”  Wolf  said. 
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"MOMMY!” 

The  little  girl’s  dying  screams  were  never  heard.  She  was 
only- 23  months  old,  and  locked  in  the  suffocating  heat 
of  a  day-care  center  van  on  a  hot  July  day.  When  she  was 
■  finally  found,  it  was  too  late.  ■  This  story  shocked  the 
readers  of  the  Houston  Chronicle  series  on  the  possible 
,  dangers  of  day  care.  Negligent  actions  of  many  operators 
were  finally  brought  to  public  attention.  ■  It  is  this-kind  " 
of  illuminating  coverage  that  newspapers  strive  for,  even 
when  what  we  discover  makes  us  turn  away:  Eight 
children  dead  in  Houston  day-care  facilities  in  three  and 
one-half  years.  ■  A  poignant  picture  of  neglected  children 
emerged  from  the  work  of  reporter  Bonnie  Britt, 
assistant  city  editor  Walter  Johns,  and  photographers 
Steve  Ueckert,  Tim  Bullard  and  John  Everett.  ■  Public 
outrage  resulted  in  legislation  that  has  set  new  standards 
,  of  safety  for  day-care  facilities  throughout  Texas.  Such 
are  the  changes  every  newspaper  wants  to  help  achieve 
within  its  community.  At  long  last,  a  little  girl’s  cries  are 
being  heard.  And  answered.  ■  We’re  Houston’s  leading 
information  source.  Houston  Chronicle. 


High  court:  writers  of  ietters  to  the  govt,  can  be  sued  for  iibei 


The  U.S.  Supreme  Court  has  ruled 
that  an  individual  may  be  sued  for 
libel  for  what  he  writes  in  letters  to 
government  officials. 

The  court  had  to  decide  whether  the 
constitutional  right  to  petition  the 
government  gave  letter-writers  an 
absolute  immunity  from  libel  suits. 

The  court  said,  “no.” 

“The  right  to  petition  is  guaran¬ 
teed;  the  right  to  commit  libel  with 
impunity  is  not,”  the  court  con¬ 
cluded. 

The  case  arose  from  two  letters 
which  Robert  McDonald  wrote  to 
President  Reagan,  with  copies  to 
other  federal  officisds,  opposing  any 
appointment  of  David  Smith  as  U.S. 
attorney  for  the  middle  district  of 
North  Carolina. 

Smith  had  sought  the  job  and  was 
reported  under  consideration  at  the 
time  the  letters  were  written,  but  did 
not  receive  the  appointment. 

He  sued  McDonald  for  libel,  asking 
$1  million  in  damages.  But  McDonald 
argued  that  the  constitutional  right  to 
petition  the  government  for  redress  of 
grievances  gave  him  complete  im¬ 
munity  from  libel  suit  —  an  argument 
that  he  lost  in  lower  courts  and  finally 


in  the  Supreme  Court. 

This  seemed  to  clear  the  way  for  a 
trial  of  the  suit  on  its  merits  in  North 
Carolina. 

Under  state  law,  McDonald  could 
be  convicted  of  libel  upon  a  showing 
that  he  had  acted  with  malice,  making 
statements  in  the  letters  that  he  knew 
were  false  or  in  reckless  disregard  of 
whether  they  were  false. 

The  Supreme  Court  said  the  right  to 
petition  government  “was  inspired  by 
the  same  ideals  of  liberty  and  democ¬ 
racy  that  gave  us  the  freedoms  to 
speak,  publish  and  assemble.” 


“These  First  Amendment  rights 
are  inseparable,”  the  court  con¬ 
tinued,  “and  there  is  no  sound  basis 
for  granting  greater  constitutional 
protection  to  statements  made  in  a 
petition  to  the  president  than  other 
First  Amendment  expressions.” 

The  opinion  was  delivered  by  Chief 
Justice  Warren  Burger  and  approved 
by  five  other  justices.  Justices  Wil¬ 
liam  J.  Brennan  Jr.  and  Harry  A. 
Blackmun  signed  a  separate,  but  con¬ 
curring,  opinion.  Justice  Lewis  F. 
Powell,  who  was  ill  for  part  of  this 
session  of  the  court,  did  not  partici¬ 
pate. 


Winans  guilty  in  insider  info  case 


A  federal  judge  has  found  former 
Wall  Street  Journal  reporter  R.  Fos¬ 
ter  Winans  and  his  two  co-defendants 
guilty  of  criminal  fraud  for  their  roles 
in  a  scheme  to  profit  from  the  trading 
of  stocks  based  on  advance  informa¬ 
tion  about  the  newspaper’s  Heard  on 
the  Street  column. 

The  other  defendants  are  David 
Carpenter,  a  former  Journal  news 
clerk  and  Winans’  roommate,  and 
Kenneth  P.  Felis,  a  former  stockbrok¬ 


er  at  Kidder,  Peabody  &  Co. 

The  case  was  tried  without  a  jury 
before  Judge  Charles  E.  Stewart  Jr.  In 
a  45-page  opinion.  Judge  Stewart 
found  Winans  guilty  of  59  counts  of 
securities,  mail  and  wire  fraud. 
Carpenter  was  found  guilty  on  12 
counts,  but  acquitted  of  a  conspiracy 
charge.  Felis  was  found  guilty  on  41 
counts. 

Judge  Stewart  said  he  would  set  a 
(Continued  on  page  19) 
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That’s  why  newspapers  across  the  country  are 
eliminating  theft  and  increasing  sales  with  new 
easy  to  install  NewsVend  One"  inserts.  ^ 


Six  months  ago  NewsVend  One 
astounded  the  publishing  industry 
with  an  inexpensive  insert  to  con¬ 
vert  ordinary  vending  machines 
into  “honest”  boxes  which  dis¬ 
pense  one  newspaper  at  a  time. 

Now,  after  working  closely  with 
circulation  departments  across  the 
country,  we  have  made  a  number 
of  time  saving  modifications  to 
speed  the  loading  process  and 
improve  public  acceptance.  If  you 
haven’t  cut  your  profit  losses  with 
NewsVend  One",  now  is  the  time 
to  start.  Call  toll  free  today  for 
more  information. 


Dispenses  one  newspaper  at  a 
time... every  time. 

Eliminates  pilferage.. .increases 
profits. 

Installs  in  less  than  20  minutes 
...without  reworking  racks. 

Fits  most  models.. .including 
stackers. 

Easy,  fool  proof  operation... not 
affected  by  rain  or  snow. 

Totally  mechanical... no  batteries 
or  electrical  components. 

Takes  paper  up  to  three  inches 
thick... automatically  adjusts 
for  newspaper  thickness. 

Priced  right  to  pay  for  itself 
within  a  few  months. 


Multi-brand  ads  becoming  more  popular 


Companies  and  brands  are  banding 
together  to  create  multi-brand  promo¬ 
tions  that  break  through  marketplace 
clutter  and  capture  consumers’  atten- 
tion,  says  a  General  Foods 
spokesperson. 

William  Shaw,  director  of  direct 
marketing  and  promotions  of  General 
Foods  Corp.,  White  Plains,  N.Y., 
who  spoke  at  the  Promotion  Market¬ 
ing  Association  of  America  educa¬ 
tional  conference  in  New  York  City, 
analyzed  the  ingredients  in  several 
successful  group  promotions.  With 
Shaw  was  William  Reading,  group 
vice  president,'-  Newspaper  Co-op 
Couponing,  a  Marketing  Corporation 
of  America  company. 

Shaw  said  multi-brand  promotions 
offer  numerous  advantages  to  singu¬ 
lar  brand  efforts  such  as  making  a 
message  stand  out  from  the  crowd; 
generating  greater  individual  product 
visibility;  increasing  trade  support; 
helping  companies  get  more  for  their 
money;  and  enabling  companies  to 
achieve  incremental  sales  and  in¬ 
creased  profits. 

“Gone  are  the  days  of  brand  loyal¬ 
ty,”  Shaw  said.  “Today’s  consumers 
have  accepted  two,  three  or  four 
brands  of  a  specific  category.  There 
are  no  guarantees  as  to  which  specific 
brand  they  will  choose  on  a  given 
day.” 

General  Foods  launched  its  first 
major  corporatewide  promotion 
event  in  August  1981  —  a  multi-brand 
event  tied  to  the  Muscular  Dystrophy 


Association  of  America’s  annual 
Labor  Day  telethon. 

The  delivery  vehicle  was  a  multi¬ 
page,  free-standing  insert,  he  said. 
The  key  ingredient  of  the  promotion 
was  that  for  every  coupon  redeemed 
between  Aug.  1  and  Sept.  30,  General 
Food  contributed  5  cents  to  the 
Muscular  Dystrophy  Association, 
with  a  ceiling  of  $1  million. 

The  promotion  was  supported  by  a 
network  tv  blitz  including  prime  and 
day  network  and  news  spots.  For  the 
retail  trade,  the  promotion  was  sup¬ 
ported  by  ads  in  Supermarket  News 
and  Progressive  Grocer,  and  backed 
by  trade  deals. 

Shaw  said  results  were  outstand¬ 
ing,  bookings  increased  significantly 
and.  all  participating  brands  showed 
Nieisen  and  SAMI  increases  above 
prior  months  and  the  previous  year. 

In  April  1982,  General  Foods  spon¬ 
sored  its  second  corporatewide  event 
—  the  Dream  House  promotion.  The 
offer  was  delivered  via  direct  mail  to 
more  than  35  million  households 
known  to  be  responsive  to  promo¬ 
tions.  It  included  cents-off  coupons 
from  all  participating  brands  that  also 
served  as  the  official  entry  forms  for 
the  Dream  House  sweepstakes. 

The  promotion  was  backed  by  tv 
support  on  all  major  networks,  and  on 
the  trade  side,  special  advertising  and 
display  allowances  were  offered  from 
all  participating  brands.  Shaw  said  the 
results  were,  again,  outstanding. 


General  Foods  is  involved  in  its 
third  major  group  promotion  —  the 
$1 -million  underwriting  of  the  first  10 
episodes  of  a  new  Public  Broadcast¬ 
ing  Service  series  called  “The  Sport¬ 
ing  Life.” 

To  call  attention  to  the  program. 
General  Foods  utilized  a  national  FSI 
to  deliver  a  total  of  350  million  money¬ 
saving  coupons  to  more  than  40  mil¬ 
lion  homes  on  April  28, 1985.  The  FSI 
tells  consumers  that  for  every  proof- 
of-purchase  they  send  in  from  partici¬ 
pating  brands.  General  Foods  will 
contribute  25  cents  (with  a  ceiling  of 
$1  million)  to  PBS. 

Brands  involved  include  Maxwell 
House,  Jell-0,  Sanka,  Cool  Whip  and 
Birds  Eye  vegetables.  Retailers  in¬ 
clude  Jewel,  Kroger,  Pathmark,  Safe¬ 
way  and  Shop-Rite. 

Reading  summed  up  the  ingredients 
for  a  successful  promotion,  saying  the 
sponsor  gains  support  in  dollars  or 
publicity;  the  client  increases  sales; 
the  consumer  saves  money;  the  sup¬ 
plier  makes  a  profit;  and  the  trade 
generates  additional  traffic. 

Newspaper’s  tax 
exempt  status  upheld 

A  New  York  appellate  ruling  has 
rejected  an  Internal  Revenue  appeal 
of  a  decision  in  U.S.  District  Court, 
Hartford,  by  Judge  Jose  Cabranes  that 
ruled  The  Day,  New  London,  Conn., 
afternoon/Sunday  newspaper,  was 
exempt  from  federal  tax  laws  that 
could  have  forced  its  sale. 

The  judge’s  ruling,  in  March  1984, 
in  effect  said  that  the  trust  under 
which  the  newspaper  is  held  is  not 
exclusively  charitable  and,  therefore, 
is  exempt  from  tax  laws  governing 
private  foundations. 

Attorney  Robert  S.  Pomerance  of 
the  U.S.  Justice  Department’s  Tax 
Division  said  that  the  IRS  has  made 
no  decision  on  whether  to  appeal. 


“Fletch” 

“Fletch,”  a  new  Universal  Pic¬ 
tures  film  release  starring  Chevy 
Chase,  marks  first  screen  adaptation 
of  a  novel  by  Gregory  Mcdonald,  48, 
former  arts  editor  of  the  Boston 
Globe. 

Since  leaving  the  Boston  morning/ 
Sunday  newspaper  in  1973,  Mc¬ 
donald  has  written  eight  novels  fea¬ 
turing  the  “Fletch”  character. 


M  International 

^TT  Newspictures 
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•  The  most  Important  pictures  of  the  day 

•  Delivered  from  around  the  world 

•  Via  AFP's  satellite  network 

•  IN  TIME  FOR  YOUR  DEADLINE! 

Plus  the  timely  and  economical  delivery  of 
your  SPECIAL  REQUESTS! 

call:  Tony  Hlleman  (518)  463-7644  Or  write: 

/WP  1612  K  street  N.W.,  Washington,  DC  20006 
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High  court  to  decide  where  burden  of  proof  iies  in  iibei  cases 


The  U.S.  Supreme  Court  has 
agreed  to  decide  a  key  issue  in  libel 
suits  brought  by  non-public  figures 
against  newspapers:  whether  the 
suers  have  the  burden  of  proving  dis¬ 
puted  stories  were  false,  or  whether 
the  publication  has  the  burden  of 
proving  the  stories  were  true. 

Some  state  laws  say  the  burden  is 
on  the  suers,  others  say  it  is  on  the 
newspapers,  and  some  don’t  say  at 
all. 

To  clarify  the  situation,  the  Sup¬ 
reme  Court  will  rule  on  a  suit  brought 

Winans 

(Continued  from  page  16) 

date  for  sentencing  later. 

Each  count  carries  a  maximum 
five-year  prison  term.  There  is  also  a 
$10,000  fine  for  each  count  of  secur¬ 
ities  fraud  and  a  fine  of  $1 ,000  for  each 
count  of  mail  and  wire  fraud. 

The  prosecution  argued  that 
Winans’  leaking  of  information  to 
stock  traders  in  advance  of  its  pub¬ 
lication  in  the  Journal  constituted 
theft  of  confidential  information  and 
fraud  against  the  newspaper. 


by  a  beverage  company  executive 
against  the  I^iladelphia  Inquirer  for 
publishing  a  story  linking  the  com¬ 
pany  with  organized  crime  figures. 

The  trial  judge  ruled  that  the  plain¬ 
tiff  had  the  responsibility  of  proving 
the  story  was  false,  and  the  jury  ruled 
in  favor  of  the  newspaper.  A  state 
appeals  court,  however,  overturned 
the  verdict  and  ordered  a  new  trial. 
Philadelphia  Newspapers,  Inc.,  pub¬ 
lishers  of  the  Inquirer,  then  asked  the 
Supreme  Court  to  decide  who  has  the 
burden  of  proof. 

“The  fraudulent  taking  and  misuse 
of  the  confidential  information  stolen 
from  the  Wall  Street  Journal  placed  in 
jeopardy  its  most  valuable  asset  —  its 
reputation  for  fairness  and  integrity,’’ 
Judge  Stewart  stated  in  the  opinion. 
“What  made  the  conduct  here  a  fraud 
was  that  Winans  knew  he  was  not  sup¬ 
posed  to  leak  the  timing  or  contents  of 
his  article  or  trade  on  that  knowl¬ 
edge.’’ 

Defense  attorneys  said  they  intend 
to  appeal  the  verdict. 

Civil  charges  of  violations  of  secur¬ 
ities  laws  are  still  pending  against 
Winans  and  the  other  defendants. 


The  outcome  will  affect  only  suits 
brought  by  private  individuals  as 
differentiated  from  public  figures.  It  is 
well  established  that  a  so-called  pub¬ 
lic  figure  has  the  burden  of  proving  a 
disputed  story  is  false  and  that  it  was 
published  with  knowledge  that  it  was 
false  or  in  reckless  disregard  of  the 
truth. 

The  Supreme  Court  will  hear  argu¬ 
ments  on  the  Philadelphia  case  next 
winter. 

Photog  says 
bodyguard  hit  him 

A  New  York  Daily  News  photog¬ 
rapher  filed  assault  charges  against  a 
tx^yguard  for  Madonna,  alleging  the 
unidentified  man  punched  him  and 
threw  him  against  a  wall  when  he  tried 
to  take  the  pop  singer’s  picture. 

According  to  Dick  Corkery  and 
another  photographer,  Felice  Quinto 
of  the  Associated  Press,  they  were 
attempting  to  snap  photos  of  Madon¬ 
na  outside  the  Palladium,  a  new  rock 
club,  when  the  bodyguard  threatened 
them. 


Attaway  Newspaper  Group,  Inc, 


has  been  actjuired  by 


Founders  Communications,  Inc. 


The  undersigned  acted  as  financial  advisor  to 
Attaway  Newspaper  (jroup,  Inc.  in  this  transaetion. 


MORGAN  STANLEY  &  CO. 

Incorporated 


May  31,  1985 


EDITOR  &  PUBLISHER  for  June  29,  1985 


19 


ADVERTISING 


Reedeming  newspaper  coupons  via  the  mail: 
ad  campaign  planned  for  135  newspapers  in  1986 


By  M.K.  Guzda 

As  coupon  clutter  and  the  prolifera¬ 
tion  of  free-standing  inserts  continue 
to  dismay  manufacturers,  retailers, 
newspapers  and  consumers,  one 
company  suggests  consolidation. 

A  consumer  promotion  designed  by 
Stratmar  Systems,  called  “Shoppers 
Payday,”  offers  consumer  savings  of 
up  to  $20  through  the  consolidation  of 
coupons  on  one  full-page  ROP  ad. 
But  rather  than  receiving  discounts  at 
the  cash  register  check-out,  the  con¬ 
sumer  redeems  the  coupons  through 
the  mail  directly  from  the  manufactur¬ 
er’s  agent,  Stratmar,  and  receives  one 
check  for  their  proof-of-purchase 
coupons. 

Dan  Ailloni-Charas,  president  of 
the  international  marketing  services 
company,  said  the  cooperative  pro¬ 
motion  programs  will  run  nationally 
in  Best  Food  Day  newspaper  ads  four 
times  in  1986:  Feb.  17,  June  16,  Sept. 
15  and  Nov.  17.  Total  circulation  for 
the  136  participating  newspapers  is 
33.5  million,  covering  all  the  top  100 
markets  except  Honolulu.  The  offer 
also  will  be  promoted  through  4.5  mil¬ 
lion  flyers  distributed  in  the  store  at 
point-of-purchase  displays. 

An  additional  hook  to  the  promo¬ 
tion  is  a  the  chance  of  a  five-minute 
supermarket  sweep  for  the  consumer 
sponsored  by  Stratmar. 

Regional  test  runs  have  proven  suc¬ 
cessful,  Ailloni-Charas  said,  in  Co¬ 
lumbus,  Ohio,  where  the  program  ran 
first  in  1984.  Results  of  the  tests 
showed  refund  redemptions  substan¬ 
tially  higher  than  normal  and  that  an 
average  of  387  cases  per  store  moved, 
based  solely  on  proofs-of-purchase 
submitted. 

In  February  1985,  Stratmar  spent 
$66,857  in  ROP  promoting  “Shoppers 
Payday”  in  37  upstate  New  York 
newspapers  with  a  total  circulation  of 
1.6  million.  Three  days  prior  to  Best 
Food  Day,  60-second  radio  advertise¬ 
ments  announced  the  deal,  promoting 
the  coupons,  the  sweepstakes  and  the 
local  newspaper.  This  month  in 
Texas,  Stratmar  advertised  in  13 
newspapers  and  spent  $73,950  for 
full-page  ads  with  a  2.1  million  cir¬ 
culation. 

Ailloni-Charas  said  his  program 
offers  benefits  to  retailers  and  manu¬ 
facturers,  as  well  as  consumers,  by 
stimulating  increase  and  multiple 
product  purchases  —  without  incur¬ 
ring  many  of  the  incremental  costs 
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Shoppers  Payday  ad 


associated  with  couponing. 

Another  problem  he  sees  his  pro¬ 
motion  answering  is  lack  of  exclusiv¬ 
ity. 

“If  you  have  a  cereal,  you  can  be 
exlusive  in  your  own  FSI.  But  if 
there’s  three  or  four  FSIs,  you  lose 
exclusivity,”  he  said.  “Retailers  to¬ 
day  are  drowning  under  a  blizzard  of 
coupons.  There  is  no  competitive 
advantage  when  four  free-standing  in¬ 
serts  in  one  weekend  advertise  the 
same  product  category.  The  trade  suf¬ 
fers  when  it  must  resort  to  double  or 
triple  couponing. 


Results  of  the  tests 
showed  refund 
redemptions  substantially 
higher  than  normal  and 
that  an  average  of  387 
cases  per  store  moved, 
based  solely  on 
proofs-of-purchase 
submitted. 


“Retailers  dislike  coupons,  even 
though  they  admit  it  moves  merchan¬ 
dise.  They  are  also  upset  aboi^t  the 
time  it  takes  to  examine  each  coupon. 


and  the  time  it  takes  to  get  back 
coupon  face  value  and  handling 
charges  from  manufacturers.” 

Ailloni-Charas  said  because  Shop¬ 
pers  Payday  requires  multiple  pur¬ 
chases,  consumers  are  likely  to  make 
their  purchases  during  non-deal  as 
well  as  deal  periods.  At  a  time  when 
brand  loyalty  is  all  but  dead,  he  said, 
refunds  offer  a  reward  that  can  create 
trial  and  build  continuity. 

“If  you  need  10  labels,  you  need  to 
buy  10  cans.  Unlike  ‘one  coupon,  one 
purchase,’  you  have  to  continue  to 
buy.  This  helps  to  build  and  maintain 
a  franchise,”  he  said. 

Benefits  to  manufacturers  include 
encouraging  multiple  purchases  of 
several  products,  building  strong  re¬ 
tailer  tie-in  support  and  extending 
advertisers’  brand  messages  through 
local  media  merchandising. 

Additionally,  Ailloni-Charas  said, 
each  program’s  single  expiration  date 
(approximately  four  months  follow¬ 
ing  insertion)  eliminates  the  need  for 
manufacturers  to  accrue  promotional 
monies  from  year  to  year. 

Misredemption  problems  are  non¬ 
existent,  he  said,  because  proofs-of- 
purchase  are  required  for  all  refund 
payments.  And  since  the  program  is 
cooperative  in  nature,  fulfillment 
costs  are  shared  and  therefore 
amount  to  less  than  half  of  typical  solo 
programs,  he  said. 

Ailloni-Charas  said  newspapers 
work  for  his  program  because  of  im¬ 
mediacy  and  penetration. 

“Our  program,  to  be  successful, 
has  to  reach  the  local  community,” 
Ailloni-Charas  said.  “Local  news¬ 
papers  can  help  notify  the  consumer 
and  help  us  merchandise  to  the  trade 
so  they  can  be  well-stocked.” 

Most  of  the  newspapers  he  dealt 
with  were  excited  about  the  program, 
although  some  did  not  position  the  ad 
in  the  Best  Food  Day  section,  saying 
they  forgot.  He  said  positioning  is  im¬ 
portant  to  the  program’s  success  for 
all  involved,  including  the  news¬ 
paper. 

“Some  papers  did  an  outstanding 
job,”  he  said.  “Some  couldn’t  be 
bothered.” 

Participants  in  the  Shoppers  Pay¬ 
day  programs  in  1985  have  included 
Campbell’s  Chunky  Soup,  Franco- 
American  Spaghetti  O’s,  Sunkist 
orange  juice,  Alpo  canned  dog  food. 
Blue  Bonnet  Spread,  Chock  Full 
O’Nuts  decaffeinated  coffee.  Raid  in¬ 
sect  repellent  and  Citicorp. 


20 


EDITOR  &  PUBLISHER  for  June  29,  1985 


I 


IN  BRIEF 


Lorimar  agrees  to 
buy  Bozell  &  Jacobs 

Lorimar  Inc.,  the  entertainment 
and  communications  conglomerate  in 
California,  tentatively  has  agreed  to 
purchase  Bozell  &  Jacobs  advertising 
agency  and  merge  it  with  Kenyon  & 
Eckhardt. 

The  combined  agency  —  Bozell, 
Jacobs,  Kenyon  &  Eckhardt  —  is  ex¬ 
pected  to  reach  billings  exceeding  $1 
billion  and  place  1 1th  among  agencies 
in  the  United  States  and  15th  world¬ 
wide,  company  spokespersons  said. 

Six  regional  buying  offices  will  be 
located  in  New  York,  with  $216  mil¬ 
lion  projected  capitalized  billings  for 
1985;  Chicago,  with  $121  million; 
Atlanta;  Dallas,  with  $246  million; 
Minneapolis,  with  $74  million;  and 
Los  Angeles,  with  $81  million. 

Lorimar,  which  became  publicly 
owned  three  years  ago,  has  200  em¬ 
ployee  stockholders  with  51%  of  the 
company  held  by  the  board.  The  com¬ 
pany  would  not  specify  the  terms  of 
the  deal,  but  spokespersons  said  the 
acquisition  was  at  least  $40  million. 

Some  of  the  new  agency’s  clients 
include  American  Airlines,  Republic 
Bank,  Taylor  California  Cellars 
Wine,  Ramblin’  Rootbeer  and 
Chrysler. 

East’s  family  sues 
over  fatal  injection 

The  family  of  Miami  Herald  pho¬ 
tographer  Bob  East,  who  died  March 
6  ^ter  being  mistakenly  injected  dur¬ 
ing  surgery  with  a  toxic  preservative, 
has  filed  a  suit  against  the  University 
of  Miami  and  six  doctors. 

The  suit,  which  seeks  unspecified 
damages,  alleges  doctors  at  Jackson 
Memorial  Hospital,  run  by  the  uni¬ 
versity’s  medical  school,  were  negli¬ 
gent  when  they  injected  the  tissue  pre¬ 
servative  glutaraldehyde  into  East’s 
spine,  believing  it  was  a  spinal  anes¬ 
thetic. 

The  suit  was  filed  by  East’s  widow, 
Tina,  on  behalf  of  herself  and  seven 
children.  East’s  daughter,  Christina, 
20,  has  separately  filed  a  $20-million 
suit. 

Library  named  after 
deceased  journalist 

Yale  School  of  Medicine,  New  Ha¬ 
ven,  announced  receipt  of  its  largest 
gift  ever — an  $8-million  donation  by 
Betsy  Cushing  Whitney,  Manhasset, 


N.Y. — to  be  used  for  construction  of 
a  library  addition. 

The  facility  is  being  named  the 
Harvey  Cushing-John  Hay  Whitney 
Medical  Library,  in  honor  of  Mrs. 
Whitney’s  late  father  and  husband. 
Dr.  Cushing,  an  1891  Yale  graduate, 
was  an  internationally  known  neuro¬ 
surgeon  who  taught  at  Yale. 

Whitney,  a  1926  alumnus,  was 
publisher  and  editor-in-chief  of  the 
now-defunct  New  York  Herald  Tri¬ 
bune  and  chairman  of  the  Internation¬ 
al  Herald  Tribune  in  Paris. 

ABC  signs  up  new 
database  clients 

The  Audit  Bureau  of  Circulations  is 
providing  another  11  advertising 
agencies  and  one  advertiser  with  im¬ 
mediate  access  to  its  data  through 
ABC’s  On-Line  Circulation  Data 
Bank. 

ABC  said  32  members  have  now 
signed  up  to  receive  its  on-line  data. 

The  new  agency  members  of  the 
on-line  service  are  Micro  Media  En¬ 
terprises,  McCann-Erickson,  Ken¬ 
yon  &  Eckhardt,  Hill  Holliday  Con¬ 
nors  Cosmopoulos  of  Boston,  BBDO, 
Jordan,  Case  &  McGrath  of  New 


York,  Young  &  Rubicam,  Cabot 
Advertising  of  Boston,  MCA  Adver¬ 
tising  of  Westport,  Conn.,  SSC&B 
Lintas  Worldwide,  and  Grey  Adver¬ 
tising. 

American  Brands  of  New  York  is 
the  advertiser  participant. 

Gannett  completes 
radio  station  sales 

Gannett  Co.  completed  on  June  10 
its  sale  of  WWWE-AM  and  WDOK- 
FM  in  Cleveland  to  Erie  Radio  Com¬ 
pany  for  $9.5  million. 

Gannett  now  owns  14  radio  stations 
and  six  television  stations,  as  well  as 
84  daily  newspapers. 

L.A  Times  names 
Canadian  ad  rep 

Time/Space  Ltd.,  headquartered  in 
Vancouver,  B.C.,  was  contracted  by 
the  Los  Angeles  Times  to  be  its  adver- 
tising  representative  in  western 
Canada. 

This  brings  to  20  the  total  number  of 
international  advertising  firms  now 
representing  the  Times  in  28  coun¬ 
tries. 
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“When  you  read  Ray  Price  you  are  reading  a  man  you  can  trust 
and  believe.  He  has  common  sense,  character,  d^cation  and 
unique  depth  ci  background — as  well  as  a  reassuring,  sensi- 
ble  but  often  charming  style.” — Robert M.  White  U,  former 
president  and  editor  of  Me  Netv  Ybrk  Herald  Tribune,  and 
currently  editor  arul  publisher  of  the  Mexico  (Mo.)  Ledger. 

“Ray  Price  is  one  of  the  most  thoughtful  and  wise  observers  of 
political  events,  as  well  as  a  fine  writer.” — Dr.  Henry  A. 
Kissinger,  former  Secretary  of  State. 

RAY  PRICE,  FORMER  ADVISER  TO  PRESl- 
DENTS  AND  FORMER  EDITORIAL-PAGE  EDI¬ 
TOR  OF  THE  NEW  YORK  HERALD  TRIBUNE, 
BEGINS  HIS  WEEKLY  750-WORD  COMMEN- 
TARYONJULY2. _ 

^^SPECIAL  FEHIIRES/ 

SftLEs 

200  Rurk  Avenue,  New  York,  N.Y.  10166 
For  details  call  collect:  Chuck  Wbiss  or  Dan  Barber  in  New 
York,  212-972-1070/Bill  Higginbotham  in  Ft.  Worth, 
817-292-8165/  P<ail  Finch  in  Los  Angeles,  213-852-1579. 
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The  Associated  Press  has 
appointed  bureau  chiefs  in  Peru  and 
P^istan  and  a  correspondent  in  the 
Ivory  Coast. 

Barry  Renfrew,  who  worked  in 
New  York  and  Charleston,  W.Va., 
and  on  the  World  Services  desk  be¬ 
fore  being  assigned  to  Sydney,  Aus¬ 
tralia,  in  1983,  was  named  chief  of 
bureau  in  Islamabad,  Pakistan. 

Monte  Hayes,  who  has  worked  for 
AP  in  Louisville  and  in  Caracas, 
Venezuela,  followed  by  two  years  on 
the  Foreign  and  World  Services  desks 
in  New  York,  later  was  assigned  to 
Mexico  City  for  two  years  before 
transferring  to  Peru. 

Robert  Weller  has  been  named 
correspondent  in  Abidjan,  Ivory 
Coast.  Weller  worked  in  Spokane, 
Seattle  and  New  York  before  becom¬ 
ing  chief  of  bureau  in  Anchorage.  He 
joined  the  foreign  desk  staff  in  1979 
and  transferred  to  Johannesburg. 


In  management  changes  in  the 
Affiliated  Dailies  Division  of  Stauffer 
Communications,  Inc.,  Clay  W. 
Staufter  ,  editor  and  general  manag¬ 
er  of  the  Glenwood  Springs  (Colo.) 
Post  for  the  past  three  years,  has  been 
promoted  to  the  same  position  at  the 
Holland  (Mich.)  Sentinel. 

Robert  C.  Helsley,  advertising 
manager  of  the  Glenwood  newspaper, 
has  been  named  to  succeed  Stauffer 
as  editor  and  general  manager. 

Stauffer  was  in  the  company’s  man¬ 
agement  training  program  at  the 
Shawnee  (Okla.)  News-Star  for  two 
years  before  assuming  the  Glenwood 
reins  in  1982.  Prior  to  joining  the  com¬ 
pany,  he  worked  for  the  Associated 
Press  in  Jefferson  City,  Mo.,  and  for 
the  Bellingham  (Wash.)  Herald  as 
business  editor. 

Helsley,  Glenwood  advertising 


Daniel  J.  Mahoney  Jr.  Tom  Giuffrida  Ferguson  E.  Rood  Dennis  Berry 

AAANAGEMENT  CHANGES  AT  COX  ENTERPRISES— 

Daniel  J.  Mahoney  Jr.,  publisher  of  the  Palm  Beach  Post  and  Times,  has 
been  named  chairman  of  the  board  of  Palm  Beach  Newspapers,  Inc. 

Tom  Giuffrida,  general  manager  of  the  Atlanta  Journal  and  Constitution, 
was  named  publisher  of  the  Post  and  Times  and  president  of  the  affiliated 
publications. 

The  promotions  were  announced  by  Charles  E.  Glover,  president  of  Cox 
Enterprises,  Inc. ,  which  owns  the  Post  and  Times,  the  Journal  and  Constitution 
and  17  other  dailies. 

Minor  J.  Ward,  president  of  the  Journal  and  Constitution,  announced  that 
Dennis  Berry,  advertising  director  for  the  Journal  and  Constitution,  now  will 
serve  as  vice  president  and  general  manager  of  the  Atlanta  newspapers  and 
Ferguson  E.  Rood,  vice  president  for  advertising  and  marketing,  has  been 
named  assistant  to  the  president.  Rood  remains  active  in  the  advertising  area 
with  responsibility  for  development  of  long-range  marketing  plans  for  adver¬ 
tising  and  circulation. 


manager  for  three  years,  previously 
was  circulation  manager.  He  has  been 
with  Stauffer  Communications  since 
1976. 

*  ♦  ♦ 

Two  new  advertising  sales  manag¬ 
ers  have  joined  the  Detroit  News, 
Charles  T.  Sharpe  as  co-op  adver¬ 
tising  sales  manager  and  Gerald 
Story  as  advertising  sales  manager 
for  the  new  select-a-market- 
saturation  program. 

Sharpe  was  with  Booth  Newspa¬ 
pers  Inc.  for  more  than  20  years,  the 
last  eight  as  co-op  advertising  man- 


TERRY  R.  TAYLOR,  a  member  of  the 
Associated  Press  sports  staff  for  four 
years,  is  the  newly  appointed  assistant 
sports  editor  of  the  Associated  Press. 

Taylor  joined  AP  in  Philadelphia  in 
1977  and  moved  to  the  national  sports 
desk  in  New  York  in  1981. 

She  became  day  supervisor  in  October 
of  1 982  and  assumed  national  responsi¬ 
bility  as  AP's  sports  television  columnist 
last  year. 

A  graduate  of  Temple  University  with  a 
degree  in  journalism,  Taylor  was  a 
reporter  for  the  Charlotte  (N.C.)  News 
before  joining  AP. 


ager  for  the  group.  Story  is  a  former 
publisher  of  the  Community  Press 
Newspapers  in  Denver  and  the  Arizo¬ 
na  Pennysaver  in  Tempe. 


Michael  L.  Proebstle  is  the  new¬ 
ly  appointed  circulation  marketing 
manager  for  the  Times  Publishing 
Company,  publisher  of  the  St.  Peters¬ 
burg  Times  and  Evening  Indepen¬ 
dent. 

Formerly  circulation  training  man¬ 
ager,  Proebstle  has  held  circulation 
management  positions  at  the  Camden 
(N.J.)  Courier-Post,  the  Philadelphia 
Inquirer,  and  prior  to  joining  the 
Times  in  1984,  at  Cocoa  (Fla.)  Today 
as  circulation  director. 

Carol  Zelina,  circulation  sales 
manager  for  the  St.  Petersburg  news¬ 
papers  since  May  of  1982,  assumed 
additional  responsibilities  as  assistant 
circulation  marketing  manager. 


Carol  Dufty  joined  the  marketing 
communications  department  of  The 
Record,  Hackensack,  N.J.  The  past 
three  years  she  has  been  director  of 
advertising,  promotion,  and  publicity 
for  Harry  N.  Abrams,  Inc.,  publisher 
of  fine  art  books. 

For  the  prior  12  years,  Duffy  was 
director  of  publicity  for  Delacorte 
Press. 
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Raymond  E.  Dix  Patricia  Realbuto  Robert  C.  Nelson 


Patricia  Realbuto  is  the  new  per¬ 
sonnel  manager  of  the  Capital  News¬ 
papers  Group,  publishers  of  the 
Knickerbocker  News  and  Albany 
(N.Y.)  Times-Union. 

She  replaces  Tracye  O’Connor, 
who  left  the  post  at  the  end  of  May  for 
Springfield,  Ill.,  where  her  husband 
accepted  a  position. 

Realbuto  holds  a  master’s  degree  in 
public  administraton  from  Russell 
Sage  College  and  has  been  personnel 
manager  at  Home  Aid  Service  of 
Eastern  New  York  for  three  years. 

*  *  ♦ 

C.  Edward  Pierce  retired  after  16 
years  as  managing  editor  of  the  Sara¬ 
sota  Herald-Tribune  and  has  been 
succeeded  by  Diane  McFarlin,  who 
has  been  the  deputy  managing  editor 
since  1984. 

Pierce  will  remain  associated  with 
the  Herald-Tribune  as  managing  edi¬ 
tor  emeritus  and  represent  the  news¬ 
paper  at  various  community  func¬ 
tions. 


Diane  McFarlin  C.  Edward  Pierce 


He  has  worked  for  newspapers 
since  his  first  job  as  a  teenage  copy- 
boy  at  the  Atlanta  Constitution.  He 
was  managing  editor  of  the  Miami 
News  from  l%2-68  during  the  time 
the  paper  earned  two  Pulitzer  Prizes. 

McFarlin,  30,  is  a  fourth-generation 
Floridian  and  a  magna  cum  laude 
graduate  of  the  College  of  Journalism 
and  Communications  at  the  Universi¬ 
ty  of  Florida. 

She  joined  the  Sarasota  Journal  in 
1976  and  was  promoted  to  assistant 
news  editor  and  city  editor.  In  1982, 
she  supervised  installation  of  the  first 
computer  system  at  the  Herald- 
Tribune  and  Journal.  When  the  latter 
ceased  publication,  McFarlin  became 
the  Herald-Tribune’s  assistant  man¬ 
aging  editor-features.  In  late  1983, she 
chaired  the  committee  that  planned 
conversion  to  offset  printing  and  the 
paper’s  redesign. 

*  *  * 

MX.  Stein  ,  West  Coast  corres¬ 
pondent  for  Editor  &  Publisher,  is 
the  author  of  Getting  and  Writing  the 
News  ...  A  Guide  to  Reporting, 
published  this  spring  by  Longman, 
Inc.,  of  New  York  and  London. 


Raymond  E.  Dix  officially  retired 
June  1  as  president  of  the  Wooster 
(Ohio)  Daily  Record  and  as  a  member 
of  the  board  of  Dix  Media  (Wooster 
Republican  Printing  Company). 

Dix  has  been  very  active  in  the  Inter 
American  Press  Association,  serving 
as  first  vice  president  in  1974-1975  and 
then  as  president  in  1975-1976.  He  has 
been  a  member  of  the  advisory  coun¬ 
cil  and  chairman  of  the  membership 
committee  and  plans  to  remain  active 
in  the  organization. 

Earlier  in  his  career,  Dix  was  editor 
of  the  Ravenna  (Ohio)  Evening  Rec¬ 
ord  prior  to  joining  the  Wooster 
newspaper  as  advertising  and  busi¬ 
ness  manager  in  1932.  He  became 
publisher  and  editor  in  1953. 

♦  ♦  * 

Roger  C.  Akins,  who  joined  El 
Diario/La  Prensa,  New  York  City,  in 
1984  as  circulation  manager,  was 
promoted  to  circulation  director.  Ear¬ 
lier  Akins  was  circulation  sales  man¬ 
ager  at  the  Cherry  Hill  (N.J.)  Courier- 
Post,  another  Gannett  property. 

*  *  * 

Vicki  Quade,  who  worked  as  a 
newspaper  and  magazine  reporter  in 
the  Chicago  area  for  the  past  1 2  years, 
was  named  associate  editor  of  Barris¬ 
ter  magazine  and  also  is  responsible 
for  the  Human  Rights  magazine. 
Both  are  published  by  the  ABA  Press 
in  Chicago.  She  previously  was  senior 
reporter  for  the  American  Bar  Asso¬ 
ciation  Journal. 

*  *  * 

Charles  P.  Wilson  has  been 
named  editor  of  the  Hockessin  (Del.) 
Community  News.  Wilson  was  with 
the  Wilmington  News-Journal  from 
1%2  to  1972  and  later  worked  in  the 
Delaware  bureau  of  the  Philadelphia 
Inquirer  and  as  Delaware  correspon¬ 
dent  for  the  Philadelphia  Daily  News. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Robert  C.  Nelson,  executive  vice 
president  of  the  Evening  News  Asso¬ 
ciation’s  Newspaper  Division  and 
president  and  publisher  of  the  Detroit 
News,  has  been  elected  to  the  ENA 
board  of  directors. 

He  replaces  Edwin  K.  Wheeler  of 
Tucson,  who  has  retired  as  a  director 
and  been  appointed  counsel  to  the 
board. 

The  board  has  created  an  advisory 
committee  “composed  of  several 
younger  persons  who  have  close  in¬ 
volvements  with  the  James  E.  Scripps 
family,’’  ENA  president  Peter  B. 
Clark  announced.  Scripps  founded 
the  Detroit  News  in  1873  with  the 
then-novel  idea  of  home-delivery  cir¬ 
culation. 

Appointed  as  first  members  of  the 
new  advisory  committee  are:  David 
G.  Booth  of  Bloomfield  Hills,  Mich.; 
Robert  S.  Giles  of  Vienna,  Va.  ;  Dr. 
Gary  C.  Hufbauer  of  Chevy  Chase, 
Md.;  Robert  K.  Scripps  of  Wyckoff, 
N.J.,  and  Dr.  Todd  S.  Wilkinson, 
Bloomfield  Hills. 

*  *  * 

Bonnie  Timmons,  a  Denver  Post 
staff  illustrator  since  1978,  has  four  of 
her  works  in  the  current  edition  of 
American  Illustration,  a  book  of  fine 
art. 

They  include  two  illustrations  for 
the  Post’s  contemporary  section,  an 
animated  spot  for  Denver’s  125th 
anniversary  and  the  Post’s  corporate 
Christmas  card.  Her  work  was 
selected  from  submissions  by  illustra¬ 
tors  and  students  in  the  United  States 
and  Canada. _ 


I - 
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Key  appointments  at  the  Post  Pub¬ 
lishing  Co.,  Bridgeport,  Conn.,  pub¬ 
lisher  of  the  Post,  the  Telegram  and 
the  Sunday  Post,  announced  by  Eliz¬ 
abeth  M.  Pfriem,  president,  follow, 
follow. 

Charles  A.  Betts,  managing  edi¬ 
tor,  was  named  executive  editor  of  the 
newspapers. 

Stephen  J.  Winters,  assistant 
managing  editor  of  the  Post  since  last 
July,  was  named  managing  editor  of 
the  newspapers. 


Stephen  J.  Winters  Charles  A.  Betts 

Betts  has  been  with  the  newspapers 
since  January  of  1978,  when  he  joined 
the  company  as  assistant  managing 
editor  of  the  Telegram.  He  was 
appointed  managing  editor  for  ail  the 
newspapers  in  October  of  1981.  Betts 
earlier  had  worked  for  several  news¬ 
papers,  including  the  New  York 
World-Telegram  and  Sun  and  the 
Springfield  (Mass.)  Daily  News. 

Winters,  with  the  company  since 
1971,  first  reported  from  the  state 
capitol  bureau,  moved  to  the  Tele¬ 
gram  as  assistant  metro  editor  and 
then  to  assistant  managing  editor  of 
the  Telegram  in  1982. 

Other  appointments  include:  Pa¬ 
tricia  Coffey,  to  community  rela¬ 
tions  coordinator;  Paul  Roth,  to 
marketing  projects  coordinator;  and 


JOHN  HAILE  has  been  named  editor  of 
the  Orlando  Sentinel,  nraving  up  from 
associate  editor.  He  succeeded  David 
Burgin,  who  resigned  to  become  editor  of 
the  San  Francisco  Examiner. 

Haile  joined  the  Sentinel  six  years  ago 
and  serv^  as  editor  in  charge  of  inves¬ 
tigative  projects  and  then  as  deputy  man¬ 
aging  editor  in  charge  of  political  cover¬ 
age.  He  was  named  editorial  page  editor 
early  in  1981  and  associate  editor  later 
that  year. 

Before  joining  the  Sentinel,  Haile  was  a 
reporter  for  the  Nashville  Tennessean 
covering  state  and  national  politics  and  a 
specialist  in  the  relationship  between  gov¬ 
ernment  and  business. 


Sharon  Carter,  to  personnel  coor¬ 
dinator. 

Coffey  has  been  with  the  newspa¬ 
pers  as  the  Post’s  Focus  editor  since 
1972.  Roth  joined  the  newspapers  in 
1975  as  a  classified  advertising  dis¬ 
play  salesman  before  moving  to  retail 
as  a  sales  executive.  Carter  joined  the 
newspapers  in  1982  as  an  editorial 
assistant. 

♦  ♦  ♦ 

Jon  M.  Noel  was  named  publisher 
and  general  manager  of  the  Xenia 
(Ohio)  Daily  Gazette.  He  moved  from 
the  Meadville  (Pa.)  Tribune,  where  he 
served  as  advertising  manager.  Prior 
to  that  he  was  advertising  manager  for 
the  Coshocton  (Ohio)  Tribune. 


Sir  Dennis  Hamilton  retires  as 
chairman  of  Reuters  Holdings  PLC  as 
of  July  1  and  Sir  Christopher  Hogg 
is  succeeding  him  for  a  two-year  term. 

Sir  Dennis  was  appointed  to  the 
board  of  Reuters  in  1%7  and  became 
chairman  in  June  of  1979.  He  has 
served  two  three-year  terms  as 
chairman. 

Sir  Christopher  was  appointed  a 
director  of  Reuters  in  1984.  He  is 
chairman  of  Courtlauds,  the  British 
textiles,  paint  and  packaging  group 
and  will  continue  to  devote  the  bulk  of 
his  time  to  this  activity.  The  chair¬ 
manship  of  Reuters  is  a  part-time, 
non-executive  post. 

Sir  Dennis,  who  lives  in  London, 
has  held  a  number  of  senior  appoint¬ 
ments  during  his  career  in  journalism, 
including  that  of  editorial  director  of 
Kemsley  (later  Thomson)  Newspa¬ 
pers,  195(1-67;  editor  of  the  Sunday 
Times,  1959-67;  chief  executive. 
Times  Newspapers  Ltd.,  from  1967- 
70;  editor-in-chief.  Times  Newspa¬ 
pers  Ltd.  from  June  of  1%7  to  Febru¬ 
ary  of  1981;  and  chairman.  Times 
Newspapers  Ltd.  from  1971  to  1980. 
♦  ♦  ♦ 

Jack  Lynch  has  joined  AdweekI 
West  as  managing  editor.  He  was  ex¬ 
ecutive  news  editor  of  Investor’s  Dai¬ 
ly  and  one  of  its  founding  editors.  Ear¬ 
lier  he  had  been  with  the  San  Francis¬ 
co  Examiner  in  several  reporting  and 
editing  posts  and  before  that  at  the 
Tampa  Tribune  and  the  St.  Peters¬ 
burg  Times. 


OBITUARIES 


CosMAN  H.  Eisendrath,  79,  a  re¬ 
porter,  city  editor  and  managing  edi¬ 
tor  during  46  years  at  the  Biloxi- 
Gulfport  (Miss.)  Daily  Herald,  died 
June  9  in  Biloxi  Medical  Center.  He 
had  retired  in  1971. 


Francis  D.  Gallishaw,  68,  a  re¬ 
tired  circulation  manager  for  the  old 
Boston  Herald  Traveler  Newspapers, 
died  June  8.  He  was  with  the  Boston 
Post  prior  to  its  closing  in  October  of 
1956. 


Charles  V.  McAdam,  93,  co¬ 
founder  and  board  chairman  of  the 
McNaught  Syndicate,  died  June  15  of 
a  heart  attack  in  Bal  Harbour,  Fla., 
where  he  had  made  his  home. 

McAdam  worked  for  the  McClure 
Syndicate,  International  Features 
and  King  Features  before  he  and  V.  V. 
McNitt  formed  McNaught  in  New 


York  City  in  1922.  McAdam  distrib¬ 
uted  columns  by  Will  Rogers,  the 
“Joe  Palooka”  comic  strip  and  other 
features.  The  syndicate  is  now  based 
in  Greenwich,  Conn.,  and  his  son 
Charles  V.  Jr.  is  president. 


Prescott  Sullivan,  79,  who  re¬ 
tired  his  “Low  Down”  column  in  the 
San  Francisco  Examiner  in  1976  after 
a  54-year  newspaper  career,  died  in  a 
convalescent  center  in  Daly  City, 
Calif.,  on  May  26  after  a  long  illness. 

Sullivan,  who  provided  playwright 
Neil  Simon  with  the  inspiration  for  the 
role  of  Oscar  Madison  in  The  Odd 
Couple,  began  his  career  as  a  sports- 
writer  for  the  now-defunct  San  Fran¬ 
cisco  Bulletin  while  still  in  high 
school.  He  moved  to  the  San  Francis¬ 
co  Chronicle,  remaining  until  1936, 
when  he  joined  the  Examiner. 
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21  newspapers  receive 
ANPA  safe  driver  awards 


Awards  for  the  safety  of  newspaper 
delivery  vehicles  have  been  given  to 
2I  U.S.  and  Canadian  newspapers  in 
the  Annual  Safe  Driving  Campaign. 

The  campaign  to  reduce  injuries 
and  insurance  rates  is  sponsored  by 
the  American  Newspaper  Publishers 
Association  and  the  International  Cir¬ 
culation  Managers  Association.  It 
honors  winners  with  the  best  safety 
records  in  each  of  seven  divisions  and 
awards  certificates  of  merit  to  news¬ 
papers  completing  the  year  without  a 
reportable  accident. 

Reports  showed  that  the  612  parti¬ 
cipating  newspapers,  driving  1 2, 1 22 
vehicles  a  total  of  282  million  miles  in 
1984,  achieved  an  accident  rate  of 
1.45  per  100,000  miles  —  the  third 
lowest  rate  since  the  program  began  in 
1941. 

The  overall  rate  in  the  44  years  and 
7.7  million  miles  of  the  contest  is  1 .74 
per  100,000  miles. 

The  winners,  from  first  through 
third  place,  respectively,  were: 

In  the  division  for  private  carriers, 
the  winners  for  newspapers  with  cir¬ 
culations  up  to  20,000  were  the  Lare¬ 
do  (Tex.)  News,  Agana  (Guam)/*a- 
cific  Daily  News  and  Fort  Pierce 
(Ra.)  News  Tribune. 

For  newspapers  with  circulations 
between  20,000  and  50,000,  the  win¬ 
ners  were  the  Costa  Mesa  (Calif.) 
Daily  Pilot,  Joplin  (Mo.)  Globe  and 
Kenosha  (Wis.)  News. 

The  winners  for  newspapers  with 
circulations  between  50,000  and 
100,0(K1  were  the  Fayetteville  (N.C.) 

Rather  says 

(Continued  from  page  13) 

what  we  do,  why  we  do  it,  the  way  we 
do  it,  and  how  we  see  ourselves  as 
journalists.” 

However,  Rather  said,  the  attack 
by  conservatives  has  not  changed  the 
way  CBS  News  does  its  job. 

“There’s  no  change  in  our 
approach,”  he  explained,  “not  in  the 
words  we  write;  not  the  stories  we 
select  for  the  air.” 

If  anything,  the  broadcaster  con¬ 
tinued,  “the  charges  against  CBS 
have  stiffened  our  spine  and  thick¬ 
ened  our  skin  a  bit.  The  final  judgment 
lies  with  the  viewers  in  the  living  room 
who  watch  us.” 

The  CBS  Evening  News,  with 
Rather,  53,  as  anchor,  is  No.  1  in  the 
ratings,  a  position  it  has  held  for  more 
than  three  years. 
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Observer  and  Times,  Corpus  Chris ti 
(Tex.)  Caller  and  Times  and  Middle- 
town  (N.Y.)  Times  Herald-Record. 

And  for  newspapers  exceeding 
100,(X)0  crculation,  winners  were  the 
Houston  Chronicle,  Columbia  (S.C.) 
State  and  Record  and  Atlanta  Journal 
and  Constitution. 

In  the  contract  motor  carrier  divi¬ 
sion,  the  winners  for  newspapers  with 
up  to  25,000  circulation  were  the 
Gainesville  (Ga.)  Times,  Lufkin 
(Tex.)  Daily  News  and  Hammond 
(La.)  Daily  Star. 

For  newspapers  with  circulations 
between  25,000  and  100,0(X),  winners 
were  the  Boise  (Idaho)  Statesman, 
Muncie  (Ind.)  Star  and  Evening  Press 
and  Grand  Forks  (N.D.)  Herald.  For 
newspapers  exceeding  100,000  cir¬ 
culation,  winners  were  the  San  Anto¬ 
nio  Express-News,  Los  Angeles 
Herald  Examiner  and  Quebec  Le 
Soleil. 

Business  Wire 
adds  an  office 

Business  Wire,  the  national  public 
relations  wire  service,  has  opened  its 
seventh  office,  in  Charlotte,  N.C.,  to 
serve  the  growing  Southeastern  busi¬ 
ness  market. 

Jerry  L.  Mitchell,  formerly  of  Unit¬ 
ed  Press  International,  was  named 
manager  of  the  office.  Mitchell  was 
UPI’s  Charlotte  news  bureau  manag¬ 
er  and  then  became  Southern  division 
sales  manager  in  Atlanta. 

Other  Business  Wire  offices  are  in 
New  York,  Boston,  Denver,  Los 
Angeles,  San  Francisco  and  Seattle. 

Price  to  acquire 
SFN’s  iaw  journais 

Price  Communications  announced 
it  has  entered  an  agreement  with  SFN 
Companies  Inc.  to  acquire  for  $20.5 
million  the  daily  New  York  Law  Jour¬ 
nal  and  weekly  National  Law 
Journal. 

Morgan  Stanley  &  Co.  served  as 
Price’s  investment  banker. 

Gannett  Foundation 
approves  137  grants 

The  Gannett  Foundation  approved 
137  new  grants  totaling  $629,715  in  37 
areas  served  by  Gannett  Co.-owned 
properties. 


Announcing 
a  new  wee&y 
editorial  page 
column  by 
Charles 
Krauthammer 


Commentary  from 
an  award-winning 
writer  with 
something  new  to 
say  to  readers 

Charles  Krauthammer,  35,  won  the 
1984  National  Magazine  Award  for 
his  essays  and  criticism  in  the  New 
Republic.  "Different  in  subject  and 
format  but  unified  by  elegance  of 
style,  originality  of  insight  and  the 
refreshing  absence  of  a  doctrinaire 
point  of  view,"  said  the  citation. 
Now,  Krauthammer  is  writing  a 
Sunday-release  newspaper  column 
that  in  its  first  month  has  brought 
him  a  list  of  20  outstanding  news¬ 
papers. 

For  rates  and  availability,  please  call 
or  write  William  B.  Dickinson,  (202) 
334-6377.  The  Washington  Post 
Writers  Group,  Washington,  D.C. 
20071. 

^bsilin|ton  Post 
Whters  Group 
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Newspapers  expand  production  facilities 


The  Minden  (La.)  Press-Herald  is 
building  a  production  plant  in  an  old 
grocery  store,  the  Harrisburg  Patriot- 
News  Co.  in  Pennsylvania  is  spending 
$5  million  for  expanded  production 
space  and  the  Houston  Chronicle 
says  it  took  over  and  will  modernize  a 
printing  plant  of  178,000  square  feet. 

Those  are  some  of  the  capital  im¬ 
provement  programs  announced  re¬ 
cently  by  newspapers. 

The  Chronicle  took  over  the  plant 
from  Hobby-Catto  Interests  Inc., 
which  sold  the  Houston  Post  to  the 
Toronto  Sun  Publishing  Co.  in  1983. 
The  Post  had  been  leasing  the  plant 
from  the  Chronicle  since  late  last 
year.  The  Chronicle  plans  to  turn  it 
into  a  state-of-the-art  satellite  facility. 

Included  with  the  purchase  were  42 
units  of  Goss  press  equipment,  bring¬ 
ing  the  Chronicle’s  total  to  92  units  of 
capacity.  Some  of  the  units  will  be 
replaced  or  converted  to  newer  pro¬ 
cesses  over  the  next  decade. 

The  Eastport  Facility,  as  it  is  to  be 
known,  will  act  as  a  satellite  plant, 
with  some  newspaper  pages  to  be  sent 
electronically  from  Chronicle  head¬ 
quarters.  It  is  expected  to  be  fully 
operational  in  1986. 


The  Harrisburg  company,  owned 
by  the  Newhouse  chain,  is  planning 
an  inserting  and  distribution  center 
next  to  its  downtown  headquarters. 
The  26,000-square-foot  building  to  be 
built  in  an  adjacent  parking  lot  will  be 
connected  to  the  pressroom  via  a  con¬ 
veyor  belt.  The  expansion  includes  a 
new  press,  but  the  paper  has  not 
announced  whether  it  will  go  with 
offset  or  flexographic  printing. 

The  addition  will  increase  the  pa- 
per’s  printing  capacity  by  30%. 
Raymond  L.  Cover,  Patriot-News 
publisher,  said  work  is  to  begin  in 
September.  Cover  said  the  expansion 
was  needed  because  of  the  burgeon¬ 
ing  demand  by  advertisers  for  pre¬ 
printed  inserts,  which  require  large 
amounts  of  space  for  storage  and 
machinery  to  insert  them. 

In  Minden,  La.,  the  Press-Herald  is 
converting  a  former  grocery  store  into 
a  9,400-square-foot  plant  across  the 
street  from  the  newspaper  headquar¬ 
ters.  The  expansion  will  double  the 
production  space,  and  a  six-unit  Web 
Leader  offset  press  is  scheduled  to  be 
installed. 

The  News-Texan  Inc.,  with  six 
dailies  in  the  Dallas  and  Fort  Worth 
suburbs,  is  expanding  and  consolidat¬ 


ing  to  accommodate  circulation 
growth  of  43%  during  the  last  three 
years. 

The  corporate  headquarters  and 
central  printing  plant  will  move  from 
Farmers  Branch,  with  48,000  square 
feet  of  space,  to  a  77,000-square-foot 
building  in  Arlington.  The  building  is 
being  remodeled  for  installation  of  a 
six-unit  Goss  Urbanite  press 

Dan  Cordell,  president  and  chief 
executive  officer  of  the  newspapers, 
said  two  Goss  Urbanite  presses  of  14 
units  and  eight  units  are  scheduled  to 
move  to  Arlington  in  a  move  not  ex¬ 
pected  to  interrupt  commercial  work, 
which  includes  USA  Today  and  a 
weekly  publication  for  the  Dallas 
Cowboys. 

The  news,  advertising  and  circula¬ 
tion  staffs  of  four  newspapers  will 
move  into  the  headquarters  building, 
though  they  will  continue  to  be  sepa¬ 
rately  published.  The  papers  are 
locally  edited  and  centrally  composed 
and  printed. 

The  six  d^iy  newspapers,  owned 
by  the  A.H.  Belo  Corp.,  have  a  com¬ 
bined  circulation  about  70,000. 

The  Champaign-Urbana  (Ill.) 
News-Gazette  has  also  announced 
the  opening  of  a  new  plant  and  offices. 


AP  offers  satellite  capability  to  small  papers 


The  Associated  Press  has  intro¬ 
duced  a  service  offering  smaller 
newspapers  and  other  companies  the 
benefits  of  satellite  transmission. 

DatAPort,  shown  for  the  first  time 
at  the  recent  ANPA  Operations  Man¬ 
agement  Conference  and  Exposition 
in  New  Orleans,  offers  space  on  AP’s 
Westar  III  satellite  on  a  shared 
arrangement  that  gives  smaller  net¬ 
works  and  services  relatively  low- 
cost  access  to  satellite  transmission. 

“The  system  is  designed  for  users 
sending  less  than  100,000  words  a 
day,”  said  Joseph  Wytanis,  DatAPort 
marketing  representative.  “If  a  news¬ 
paper  or  company  was  sending,  say, 
15,000  words  a  day,  the  cost  of  satel¬ 
lite  transmission  would  be  prohibi¬ 
tive.  This  offers  an  alternative. 

“It’s  a  sharing-type  arrangement, 
but  still  allows  (users)  to  get  a  private 
network,”  he  added. 

DatAPort  is  a  1,200  baud,  one-way 
transmission  system  that  provides 
end-to-end  service. 

Users  can  send  information  to  any 


number  of  points  in  the  United  States 
via  Westar  III.  Information  is  trans¬ 
mitted  by  the  satellite  either  to  the 
closest  AP  SAT  dish  for  local-area 
distribution,  or  to  customer’s  own 
network  dishes. 

Data  can  be  captured  either  on  high¬ 


speed,  1 ,200-words-per-minute  print- 
ters  or  directly  by  the  private  net¬ 
work’s  computers. 

The  system  is  already  in  use  by  Ot- 
taway  Newspaper’s  wire  service,  and 
will  shortly  be  adopted  by  Thompson 
Newspapers,  Wytanis  said. 


UPl  high-speed  wire  offered  in  Venezueia 


United  Press  International  has  in¬ 
troduced  its  high-speed  DataNews 
system  to  Venuzuela.  It  is  the  first 
time  that  South  American  subscribers 
have  been  able  to  receive  wire  service 
stories  at  1 ,2(X)  baud,  UPI  said. 

Alberto  J.  Schazin,  UPI  vice  presi¬ 
dent  for  South  America,  said  the  sys¬ 


tem  will  allow  UPI  subscribers  in 
Venezuela  to  receive  news  directly 
through  office  computers  24  times 
faster  than  previous  low-speed  trans¬ 
mission  rates. 

The  Daily  Journal,  an  English- 
language  daily  in  Caracas,  was  the 
first  to  take  the  high-speed  service. 


Quebecor  to  buy  N.J.  print  shop 

Quebecor  of  Montreal  has  signed  I  the  reorganization  and  reduction  of 


an  agreement  in  principle  to  acquire 
Somerset  Publishing  Co.,  Inc.,  a 
newspaper  printing  plant  in  Somer¬ 
set,  N.J. 

The  acquisition  is  conditional  on 


Somerset’s  debts,  Quebecor  said. 

Quebecor  publishes  Le  Journal  de 
Montreal,  Le  Journal  de  Quebec  and 
the  Winnepeg  Sun.  It  also  owns  13 
additional  printing  plants. 
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New  York  Times  receiving  ciassified  ads  via  PCs 


Classified  ads  are  traveling  from  an 
advertising  agency’s  personal  com¬ 
puters  through  phone  lines  directly  to 
the  computers  of  the  New  York 
Times. 

“An  agency  can  set  and  send  us  an 
advertisement  in  a  matter  of  seconds, 
giving  us  full  zoning  information  at  the 
same  time,”  Lance  R.  Primis,  senior 
vice  president  of  advertising  at  the 
Times,  said. 

“An  agency  will  no  longer  need  to 
bother  sending  paper  insertion  orders 
by  mail  or  messenger  —  the  ad  is  the 
order.  The  ad  can  be  for  any  of  our 
daily,  Sunday,  full-run  and  zoned  edi¬ 
tions.  What  they  see  on  their  screen 
and  their  print-out  is  exactly  what 
they  get,”  Primis  said. 

The  system,  which  permits  the  PC 
to  mimic  the  IBM  3279  terminal  used 
by  classified  ad  takers  at  the  Times, 
allows  for  immediate  confirmation  of 
receipt  in  the  form  of  a  hard-copy ' 
print-out. 

“Now  the  industry  will  be  able  to 
offer  remarkably  flexible  and  timely 
service  to  its  customers,  with  many 
enhancements  that  will  make  their 
classified  advertising  even  more 
effective,”  Leonard  Miller,  chairman 
of  the  Miller  Advertising  Agency, 
said  about  the  arrangement. 

“We  expect  our  own  computers  to 
transmit  over  a  million  dollars’  worth 
of  business  to  the  Times  every  month. 


Vendor  corr^plaints 

(Continued  from  page  7) 


ly  newspaper  production  people. 
“SlI  is  asking  for  the  individual  sub¬ 
scriber  to  subsidize  his  R  &  D.” 

The  exchanges  between  Lennane, 
Brumback,  and  some  of  the  newspa¬ 
per  executives  at  the  symposium, 
entitled  “Electronic  Directions: 
BYTEing  the  Bullet,”  were  greeted 
with  enthusiasm  by  the  audience  on 
the  final  day  of  the  conference. 

Lennane  challenged  Brumback  to 
“shut  me  up”  by  publishing  Atex’s 
profit-and-loss  statements.  Brum¬ 
back  responded  that  the  market 
would  take  care  of  that. 

Brumback,  in  his  opening  address, 
spoke  of  growing  competition  for 
newspaper  alternatives  and  a  “new 
relationship  with  vendors”  in  the  face 
of  “increasinganterdependency  that 
puts  newspapers  at  increased  risk.” 

Lennane,  meanwhile,  proposed  an 
entirely  new  system  of  charging  for 
products  and  services.  Proposals  in- 


swiftly  and  efficiently,”  Miller  said. 

Primis  said  the  system  is  so  simple 
that  agency  personnel  can  learn  it  in 
two  or  three  sessions. 

Miller  will  use  21  PCs  in  connection 
with  Times  accounts,  and  the  news¬ 
paper  expects  other  agencies  to  be 
linked  electronically  before  the  end  of 
the  year. 


“An  agency  can  set  and 
send  us  an  advertisement 
in  a  matter  of  seconds, 
giving  us  fuii  zoning 
information  at  the  same 
time,”  Lance  R.  Primis, 
senior  vice  president  of 
advertising  at  the  Times, 
said. 


The  agency  uses  an  IBM-PC,  a 
modem  and  a  dedicated  phone  line.  A 
password  which  does  not  show  on  the 
screen  permits  communications  with 
the  Times,  and  a  contract  number  is 
used  to  identify  the  customer’s  ad 
rates  based  on  frequency  of  use  and 
type  of  advertising. 

The  agency  is  offered  a  three-part 
menu,  one  for  placing  ads,  another  for 
customer  service  and  a  third  for  pick- 


cluded  reducing  the  amount  of  money 
newspapers  spend  buying  computer 
systems  and  instead  charging,  for  ex¬ 
ample,  $4  a  page  for  pagination  sys¬ 
tems  output  and  an  annual  fee  of  13% 
of  the  cost  of  the  system  for  wrap¬ 
around  service.  He  also  suggested 
leasing  systems  to  newspapers 
instead  of  selling  them. 


“If  only  profitable 
system  vendors  exhibited 
(at  the  ANPA  show),  very 
few  system  booths  would 
still  be  manned,”  he  said. 


In  the  quest  for  pagination  systems 
to  link  a  newspaper’s  often  separate 
systems  from  different  companies, 
Lennane  said  interfacing  has  been 
“an  unmitigated  disaster  for  the  last 
few  years”  and  urged  newspapers  to 
plan  in  advance  to  avoid  it. 

Both  Joseph  Ungaro,  the  West- 


up  of  ads  that  appeared  previously. 
Copy  is  typed  on  a  computerized  form 
using  standard  delta  Code  for  type 
size,  leading,  and  other  typographic 
commands. 

After  transmission,  the  copy  is 
hyphenated  and  checked  for  form. 
The  computer  will  not  accept  ads 
without  the  dates  they  are  to  appear. 
When  displayed,  the  ad  looks  as  it  will 
appear,  with  its  size  indicated  and 
rates  for  11  different  insertions  dis¬ 
played  alongside  the  copy. 

When  the  hard-copy  print-out  is 
available  to  the  agency  to  confirm  re¬ 
ceipt,  the  ad  is  filed  in  the  Times  com¬ 
puter  and  becomes  ready  for  sorting 
into  the  appropriate  category. 

Meanwhile,  a  classified  pagination 
system  developed  by  the  Information 
Systems  Department  of  the  Times  is 
set  to  be  installed  for  composing  on 
computer  screens  the  non-display 
portion  of  several  categories  of  clas¬ 
sified  ads. 

Correction 

A  story  on  flexography  in  newspa¬ 
per  printing  {E&P,  June  15)  inaccur¬ 
ately  quoted  Les  Kraft,  vice  president 
and  general  manager  of  Goss  News¬ 
paper  Systems,  a  division  of  Rock¬ 
well  International.  The  quotation 
should  have  read,  “We  see  offset  as 
the  process  of  the  foreseeable  fu¬ 
ture.” 


Chester  Rockland  Newspapers  Inc. 
president  and  general  manager  who 
chaired  the  committee  that  put  the 
show  together,  and  Robert  Achorn, 
the  publisher  of  the  Worcester 
(Mass.)  Telegram  and  the  Evening 
Gazette  who  chaired  the  symposium, 
agreed  that  the  issue  of  who  should 
pay  for  the  development  of  newspa¬ 
per  systems  needed  to  be  addressed. 

Ungaro  said  after  the  show  that  be¬ 
cause  of  flnancial  pressures  there  was 
a  danger  that  current  vendors  would 
not  survive  to  meet  the  needs  of  news¬ 
papers. 

Ungaro  said  he  suspected  in  the 
next  few  years  that  there  would  be 
changes  in  the  way  computer  com¬ 
panies  charge  for  their  products  and 
services,  possibly  with  software  and 
hardware  being  treated  separately  in¬ 
stead  of  as  a  package,  which  is  current 
practice: 

Achorn  said  he  expects  some 
“shakeout”  of  vendors  selling  com¬ 
puter  systems  to  newspapers  and 
questioned  the  practicality  of  leasing 
software. 
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Libel  suits 

(Continued  from  page  12) 


go  Tribune  editor  James  Squires  told 
Cranberg,  “that  when  reporters  and 
junior  editors  do  make  a  mistake  and 
then  are  reluctant  to  acknowledge 
that  and  reluctant  to  apologize  and 
never  let  that  complaint  get  high 
enough  in  the  organization  to  get  the 

Organization  of 

James  I.  Adams 
CINCINNATI  POST 
800  Broadway 
Cincinnati,  Ohio  45202 

Clair  Balfour 
Ombudsman 
THE  GAZETTE 
250  St.  Antoine,  O. 

Montreal,  Que.  H2Y  3R7 

Leo  Della  Betta 
Readers  advocate 
ARIZONA  DAILY  STAR 
4850  S.  Park  Ave. 

Tucson,  Arizona  85726 

H.  Wesley  Bogle  (Wes) 

Associate  editor/ombudsman 
THE  HOME  NEWS 
P.O.  Box  551 

New  Brunswick,  N.J.  08903 

John  P.  Brown 
Ombudsman 

EDMONTON  JOURNAL 
Box  2421 

Edmonton,  Alberta  T5J  2S6 

Jack  Briglia 
Ombudsman 
LONDON  FREE  PRESS 
P.O.  Box  2280 
369  York  St. 

London,  Ontario  N6A  4G1 
Canada 

John  V.  R.  Bull 
Asst,  to  the  executive  editor 
PHILADELPHIA  INQUIRER 
Box  8263 

Philadelphia,  Pa.  19101 

John  D.  Caldwell 
Reader  editor 
CINCINNATI  ENQUIRER 
617  Vine  St. 

Cincinnati,  Ohio  45201 

Robert  Crumpler 
Ombudsman 

LOUISVILLE  COURIER- 
JOURNAL  &  TIMES 
525  W.  Broadway 
Louisville,  Kentucky  40202 


proper  response  and  attention  to  it, 
what  results  is  a  lawsuit  that  ultimate¬ 
ly  brings  about  a  damage  claim  against 
the  newspaper. 

“Every  time  I  got  in  trouble,  it  was 
because  some  guy  was  trying  to  cover 
his  ass  and  wouldn't  deal  with  the 
problem,"  Squires  added. 

Despite  those  comments,  the  Tri¬ 
bune  does  not  employ  an  ombudsman 
or  readers’  representative,  Cranberg 
said. 


Mai  Deans 

Reader’s  representative 
ROCKY  MOUNTAIN  NEWS 
P.O.  Box  719 
Denver,  Colorado  80201 

Robert  Driver 
Ombudsman 
CLEARWATER  SUN 
301  S.  Myrtle 
Clearwater,  FI.  33517 

Louis  I.  Gelfand 
Reader  representative 
MINNEAPOLIS  STAR 
and  TRIBUNE 
425  Portland  Ave. 

Minneapolis,  Minnesota  55488 

William  F.  Gold 
Ombudsman 
CALGARY  HERALD 
P.O.  Box  2400,  Stn.  M. 

215  Sixteenth  S.E. 

Calgary,  Alberta  T2P  OW8 
Canada 

Rod  Goodman 
Ombudsman 
TORONTO  STAR 
One  Yonge  St. 

Toronto,  Ont.  M5E  1E6 

Arthur  C.  Gorlick 
Assistant  managing  editor/reader’s 
representative 
SEATTLE  POST- 
INTELLIGENCER 
520  Wall  Street 
Seattle,  Wash.  98121 

Jack  Gregg 
Ombudsman 

SAN  DIEGO  EVENING  TRIBUNE 

P.O.  Box  191 

San  Diego,  Calif.  92112 

Donald  D.  (Casey)  Jones 
Reader  representative 
KANSAS  CITY  STAR 
1729  Grand  Ave. 

Kansas  City,  Mo.  64108 

Robert  Kierstead 
Ombudsman 
BOSTON  GLOBE 


Reporters  and  editors  can  be 
coaxed  into  relaying  more  com¬ 
plaints,  said  one  former  ombudsman 
at  the  meeting  —  San  Diego  Union 
assistant  managing  editor/metro  A1 
Jacoby. 

“I  had  success  when  I  finally  con¬ 
vinced  my  city  desk  that  they  could 
handle  complaints  a  lot  faster  and 
easier  if  they  could  get  them  over  to 
me,  and  I’ll  get  it  off  their  hands," 
Jacoby  said. 


Boston,  Mass.  02107 

J.  James  McElveen 
Ombudsman 

ALEXANDRIA  GAZETTE 
717  No.  St.  Asaph  St. 
Alexandria,  Virginia  22313 

Fred  McGungle 
21770  Whittlesay  Lane 
Rocky  River,  Ohio  44116 

Henry  B.  McNulty 
HARTFORD  COURANT 
Reader’s  representative 
285  Broad  St. 

Hartford,  Conn.  06115 

Arthur  C.  Nauman 
Ombudsman 
SACRAMENTO  BEE 
21st  and  Q 

Sacramento,  Calif.  95816 

Barrett  Richardson 
Public  editor 
VIRGINIAN-PILOT/ 

THE  LEDGER  STAR 
150  W.  Brambleton  Ave. 
Norfolk,  Va.  23501 

Pat  Riley 

SANTA  ANA  REGISTER 
625  N.  Grand  Ave. 

Santa,  Ana,  Calif.  92711 

Cliff  Smith 

Reader’s  representative 
SAN  DIEGO  UNION 
P.O.  Box  191 
San  Diego,  Calif.  92112 

Lane  Smith 
Ombudsman 
SEATTLE  TIMES 
P.O.  Box  70 
Seattle,  Wash.  98111 

Emerson  Stone 

Vice  president,  news  practices 

CBS  NEWS 

524  West  57th  St. 

New  York,  New  York  10019 

Harry  Themal 
NEWS  JOURNAL 
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Ruth  Wilson 
Reader  contact  editor 
MILWAUKEE  JOURNAL 
P.O.  Box  661 

Milwaukee,  Wisconsin  53201 

William  Wong 
Ombudsman 

THE  OAKLAND  TRIBUNE 
P.O.  Box  24304 
Oakland,  Calif.  94623 

Sue  Ann  Wood 

ST.  LOUIS  POST-DISPATCH 
900  N.  Tucker  Boulevard 
St.  Louis,  Mo.  63101 

Franklin  Young 
FLORIDA  TIMES-UNION  and 
JACKSONVILLE  JOURNAL 


One  Riverside  Ave. 

Jacksonville,  Florida  32231 

Sam  Zagoria 
WASHINGTON  POST 
1150  15th  St.  N.W. 

Washington,  D.C.  20071 

Jim  Zofkie 

Reader’s  representative 
DAYTON  NEWSPAPERS,  INC. 
4th  and  Ludlow  St. 

Dayton,  Ohio  45401 

ASSOCIATE  MEMBERS 
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Secretaire  general 
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Bernard  I.  Bob 
Asst.  prof,  journalism 
Hofstra  University 
799  Anderson  Avenue 
Franklin  Square,  N.Y.  11010 

Patrick  Maines 
President 

MEDIA  INSTITUTE 
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Washington,  D.C.  20007 


Thorsten  Cars 

Swedish  Press  Ombudsman 

Kungsgatan  48 

S-111  35  Stockholm,  Sweden 

Richard  P.  Cunningham 
386  Dean  St. 

Brooklyn,  N.Y.  11217 

Takeshi  Maezawa 
Senior  staff 
Ombudsmen  committee 
YOMIURI  SHIMBUN 
1-7-1,  Otemachi,  Chiyodo-Ku 
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Florian  Sauvageau 
Professeur  agrege 
Dep.  Information  et 
Communication 
Pavilion  Casault 
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Ralph  E.  Goldberg 
Vice  president  &  Asst. 

to  the  president 
CBS  News 
524  West  57th  St. 

New  York,  New  York  10019 


‘Good  news’  group  to  begin  its  research 


The  American  Values  Center,  a 
“good  news  bank”  created  early  this 
year,  has  enlisted  the  pro  bono  ser¬ 
vices  of  Yankelovich,  Skelly  &  White 
to  conduct  social  research  for  the 
bank. 

Miles  David,  AVC  president  on 
loan  from  the  Radio  Advertising 
Bureau  as  chief  executive  officer, 
said  the  marketing  and  social-trends 
research  firm  will  analyze  the  top  25 
social  issues  of  concern  to  the  public 
today.  That  information  “will  set  the 
priority  for  which  issues  we  include  in 
the  idea  bank,”  David  said. 

The  center,  a  non-profit  organiza¬ 
tion  formed  by  a  group  of  advertising 
executives,  intends  to  accelerate 
“distribution  of  knowledge  how  com¬ 
munities  are  coping  with  such  critical 
problems  as  addiction,  drunk  driving, 
teenage  suicide  and  child  abuse,”  to 
name  a  few. 

AVC  eventually  will  collect,  cata¬ 
log  and  make  available  materials 
drawn  from  the  media  showing  how 
people,  organizations  and  communi¬ 
ties  cope  or  solve  a  variety  of  social 
ills. 

David  said  the  Public  Agenda 
Foundation,  of  which  Yankelovich  is 
president,  will  provide  the  footwork 


before  Daniel  Yankelovich  and  Flor¬ 
ence  Skelly  analyze  the  data  expected 
late  this  month. 

In  addition,  the  center  has  received 
pro  bono  services  from  Dorf  &  Stan¬ 
ton  Communications,  Inc.  and  J.  Wal¬ 
ter  Thompson  advertising  agency. 

Dorf  &  Stanton,  the  15th  largest  in¬ 
dependent  public  relations  agency, 
has  provided  the  center  with  ex¬ 
panded  office  space  at  1 1 1  Fifth  Ave., 
New  York.  (The  center  formerly  was 
housed  at  HBM  Creamer  advertising 
agency  on  Broadway.)  Dorf  &  Stan¬ 
ton  are  donating  its  public  relations 
services  to  the  center  as  well. 

Soskin-Thompson,  the  direct 
marketing  division  of  J.  Walter 
Thompson,  is  donating  its  services  to 
the  center  by  creating  the  literature 
announcing  AVC  awards,  culled  from 
submissions  to  the  center.  Tentative¬ 
ly,  award  information  will  be  avail¬ 
able  at  summer’s  end,  with  presenta¬ 
tions  possibly  slated  for  January  1986. 

The  center  still  is  seeking  advice 
from  the  media,  David  said,  which 
can  offer  suggestions  about  possible 
members  of  the  center’s  leadership 
and  advisory  board. 

David  said  the  center  has  been 
operating  on  $50,000  seed  money 


since  the  beginning  of  the  year  — 
apart  from  the  donated  services  and 
space  —  and  will  start  a  fund-raising 
campaign  this  fall. 


Editor  praises  state 
news  councii  concept 

Harold  Higgins,  editor  of  the  St. 
Paul  (Minn.)  Dispatch  and  a  member 
of  the  Minnesota  News  Council,  told 
gathering  of  Massachuetts  and  na¬ 
tional  journalists  in  Boston  that  a 
news  (media)  watchdog  council,  pro¬ 
posed  for  Massachusetts,  can  func¬ 
tion  “as  an  area  to  which  the  public 
can  turn  to  when  they  have  questions 
on  news  judgments,  fairness  or  accu¬ 
racy.” 

Moreover,  he  noted  that  a  news 
council  can  serve  to  help  improve  me¬ 
dia  reputation. 

“Recent  surveys,”  he  continued, 
“have  shown  that  the  public  has  a 
great  distrust  of  the  media.  A  news 
council  will  make  the  public  feel  they 
have  an  arbitrator  to  go  to  with  com¬ 
plaints.” 

Minnesota  is  the  only  state  to  have 
its  own  news  council. 
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SYNDICATES 


Creator  of  three  enduring  serial  strips 

‘Rex  Morgan,  M.D./  ‘Judge  Parker, ‘  and  ‘Apartment  3-G’  writer 
Dr.  Nick  Daiiis  says  continuity  comics  are  stiii  popuiar 


HEART  IRREGULARITV,  YOUR  BLOOD 
PRKSURE  IS  SOMEWHAT  ELEVATED 
—  AMD  you  DO  SEEM  TO  HAVE  SOME 
MASAL  COM6ESTION  DO  YOU  HAVE 

I'M  NOT 
JURE  !  1-1  , 
DO  HAVE  A 
SOME  ^ 
STUFFINESS  , 
occasionally! 


OTHER  THAN 
COFFEE,  DO 
YOU  TAKE 
STIMULANTS 
OF  ANY  KIND' 


SAM  IS  VERT  NICE  X  YOU  CAN  BE^ 
^  ...AND  I  FEEL  THAT  ISURETHATHE 
IF  ANYONE  can  find  J  MILL  LEAVE  NO  I 


more  than  KNOWIN3  MHO  MY 
NATURAL  BARENTS  MERE,  I  KEEP 
MONOERINO  MHETHER I  HAVE  S6TERS 
AND  BROTHERS!  IF  I  OO,  HAVE  THETL' 
SEEN  AS  fortunate  Ae  I  TO  KWVC 
WONDERFUL  BARENTS  LIKE  OAO  A^ 
MOTHER  SAVERM? 


WHY  DOTT  :  COME  BY  ABOUT  ONE— AND  ^ 
WE  LL  GO  SOMEPLACE  FOR  LUNCH  '  MONDAY  I  ■ 
GO  TO  TRAINING  CAMP--- 

AND  YOU  WON  T  ^ 
BE  SEEING  MUCH 
OF  ME  after 
THAT .'  OF  COURSE, 
THAT'S  PROBABLY 
WELCOME  MEWS  j 
TO  YOU?  ^ 

NOT  REALLY .'  LIKE^ 
THE  SONG  SAYS,  I'M 
GETTING  accustomed 
^^TO  YOUR  FACE  .' 


Recent  'Rex  Morgan,'  'Judge  Porker,'  and  'Apartment  3-G'  strips. 


By  David  Astor 

Continuity  comics  may  not  be  as 
popular  as  they  used  to  be,  but  Dr. 
Nick  Dallis  believes  that  they  are  still 
a  lot  more  popular  than  many  news¬ 
papers  realize. 

“We  have  a  much  larger  audience 
than  editors  think,”  declared  Dr.  Dal¬ 
lis,  the  creator  and  writer  of  “Rex 
Morgan,  M.D.,”  “Judge  Parker,” 
and  “Apartment  3-G.”  “There  are 
many  closet  story-strip  readers  who 
don’t  come  out  until  they  have  to.” 

When  many  of  these  people  do 
come  out  is  after  papers  drop  long- 
running  serial  comics.  In  the  case  of 
Dr.  Dalis’  strips,  two  examples  of 
this  reader  response  involved  the 
Lexington  (Ky.)  Herald-Leader  and 
the  Rochester  (N.Y.)  Times-Union. 

When  the  Lexington  Herald  and 
Lexington  Leader  merged  in  early 
1983,  “Apartment  3-G”  was  one  of 
the  strips  removed.  “There  was  a 
tremendous  public  reaction,”  said 
editor  John  Carroll  at  the  time.  “We 
got  at  least  five  times  as  many  calls 
and  letters  protesting  the  loss  of  ‘3-G’ 
than  for  any  of  the  other  comics  we 
dropped.”  So  “3-G”  was  brought 
back. 

And  after  the  Times-Union 
announced  it  was  dropping  “Rex 
Morgan”  in  late  1983,  a  total  of  237 
readers  sent  letters  urging  that  the 
paper  keep  the  strip,  while  only  20 
asked  that  “Rex”  be  dumped.  Times- 
Union  managing  editor  Lawrence  K. 
Beaupre,  in  announcing  that  the  com¬ 
ic  would  stay,  wrote  back  then: 
“Many  readers  expressed  the  opinion 
that  they  would  rather  have  ‘Rex 
Morgan,’  perhaps,  than  the  current 
managing  editor  of  the  Times- 
Union  .  .  .  .” 

The  Rochester  daily  is  one  of  about 
350  papers  that  run  “Rex.”  Over  250 
carry  “Judge  Parker”  and  approx¬ 
imately  200  publish  “3-G.” 

A  major  reason  why  the  three  News 
America  Syndicate-distributed  strips 
still  have  comparatively  large  client 
lists,  said  Dr.  Dallis,  is  the  way  they 
“address  problems  that  are  occurring 
today.” 


The  current  “Rex”  story  line,  for 
instance,  concerns  a  successful  sales¬ 
woman  who  becomes  hooked  on 
cocaine.  The  sequence,  which  started 
in  March  and  will  run  through  the 
summer,  even  pictures  Claudia 
Bishop  taking  the  drug  in  varioc's 
bathrooms.  (One  paper — the  Phoen.x 
Gazette — thought  “Rex”  was  en¬ 
dorsing  the  use  of  cocaine  and  de¬ 
cided  to  cancel  the  comic  last  month. 
But  Dr.  Dallis  stressed  that  the  strips 
show  how  the  character’s  addiction 
hurts  her  health  and  marriage.) 

“Rex,”  “Judge,”  and  “3-G”  have 
also  taken  on  such  matters  as  PCP 
abuse,  wife-beating,  and  epilepsy. 
And  a  “Rex”  comic  book  about  how 
the  drinking  of  alcohol  by  pregnant 
women  can  lead  to  birth  defects  in 
their  babies  was  distributed  by  the 


federal  government  to  about  two  mil¬ 
lion  people. 

The  cartoonist  said  his  strips  did 
not  always  address  specific  problems 
and  issues;  the  story  lines  used  to  be 
more  “general.’’  But  Dr.  Dallis 
emphasized  that  his  main  aim  is  still  to 
entertain,  not  educate.  If  readers 
learn  something  while  enjoying  the 
story,  he  said,  this  is  an  added  bonus. 


Dr.  Nick  Dallis 
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When  Dr.  Dallis  tackles  a  medical 
matter  in  his  strips,  he  knows  what 
he’s  talking  about.  The  73-year-old 
New  York  City  native  graduated  from 
the  Temple  University  School  of 
Medicine  in  1938,  worked  in  a  hospi¬ 
tal,  went  into  general  practice  for  a 
little  while,  and  then  served  as  a 
psychiatrist  from  1941  until  his  retire¬ 
ment  18  years  later  (at  which  time  he 
moved  from  Toledo,  Ohio,  to  Ari¬ 
zona). 

In  fact.  Dr.  Dallis  was  taking  spe¬ 
cialty  psychiatry  boards  in  the  na¬ 
tion’s  capital  when  he  saw  the  first 
episode  of  “Rex”  printed  in  the  May 
10,  1948,  edition  of  the  Washington 
Post. 

It  was  partly  because  he  was  a  doc¬ 
tor  that  the  cartoonist  took  the  pen 
name  of  Dal  Curtis  for  “Rex”  (using 
his  real  name  would  have  been  an  in¬ 


direct  form  of  advertising,  which  was 
not  generally  accepted  in  the  medical 
profession  at  the  time).  Then  he 
started  “Judge”  in  1952  with  the  pen 
name  of  Paul  Nichols. 

After  that.  Dr.  Dallis  had  a  back¬ 
breaking  schedule  of  writing  two 
comics,  seeing  patients,  and  giving 
lectures.  So  he  ended  his  psychiatry 
practice  in  1959  while  still  a  compara¬ 
tively  young  man.  Two  years  later, 
“3-G”  started — with  Dr.  Dallis  cred¬ 
iting  it  to  artist  Alex  Kotzky  rather 
than  using  a  pen  name. 

Although  Dr.  Dallis  is  no  longer  a 
practicing  pyschiatrist,  he  keeps  up 
with  the  profession — and  with  the 
medical  issues  he  puts  in  his  comics — 
by  reading  various  journals  and 
attending  seminars  (including  a  three- 
day  class  in  San  Diego  earlier  this 
month). 


Some  of  the  people  who  drink  their  fill  at  the  Cafe  Phil. 

WPWG  is  starting  ‘Cheeverwood’ 


A  comic  that  evolved  from  “Scot¬ 
ty,”  a  Houston  Post  strip  starring  a 
mythical  aide  to  Mayor  Kathy  Whit¬ 
mire,  is  being  introduced  July  1  by  the 
Washington  Post  Writers  Group. 

“Cheeverwood”  still  features 
Scotty  Barton — now  an  anonymous 
bureaucrat — as  well  as  Lucy  Boothe, 
a  vain  and  yuppy-ish  television 
anchorwoman  who  shares  a  duplex 
with  Scotty;  Cheever,  a  young  punk 
rocker  who  plays  in  the  local  new 
wave-polka  band;  Col.  Bull  LaRoote, 
a  contributing  editor  to  Soldier  of  For¬ 
tune  magazine;  Mrs.  Midloe,  a  “batty 
little  old  lady”;  and  Bernice  and  Carl, 
her  pink  flamingos. 

The  daily  and  Sunday  comic — 
which  is  centered  in  a  suburban 
area — is  by  Michael  Fry,  who  was 
born  in  1959.  He  attended  Baylor  Uni¬ 
versity,  where  he  did  a  comic  strip 
and  editorial  cartoons  for  the  Lariat 
school  paper,  and  then  went  to  the 
University  of  Texas,  where  he  did 
editorial  cartoons  for  the  Daily  Texan 
and  graduated  in  1982  with  a  history 
degree. 

Besides  the  Houston  Post,  initial 
“Cheeverwood”  clients  include  the 


Portland  Oregonian,  Toronto  Sun, 
Los  Angeles  Daily  News,  and  San 
Diego  Union. 


And  Dr.  Dallis,  who  has  won 
numerous  awards  from  medical  asso¬ 
ciations  and  other  organizations,  is 
still  working  as  much  as  most  peo¬ 
ple — he  estimated  that  he  spends 
about  35  hours  a  week  writing  his 
three  strips.  The  comics  are  then 
drawn  by  Kotzky  in  New  York 
(“3-G”),  Harold  LeDoux  in  Texas 
(“Judge”),  and  former  “Joe 
Palooka”  cartoonist  Tony  DiPreta  in 
Connecticut  (“Rex”). 

The  35  hours  does  not  include  the 
time  Dr.  Dallis  spends  trying  to 
answer  his  mail — which  comes  at  the 
rate  of  over  150  pieces  a  week  during 
particularly  controversial  or  interest¬ 
ing  sequences.  He  reported  that  most 
of  the  letters  are  positive,  but  there  is 
always  the  occasional  negative  one. 
Dr.  Dallis,  for  instance,  recently 
received  a  racist  mailing  protesting 
the  current  “3-G”  story  line 
spotlighting  the  relationship  between 
a  black  medical  student  and  black 
football  player. 

Dr.  Dallis  said  he  gets  a  somewhat 
younger  readership  for  “3-G” — 
which  stars  three  working  women 
who  room  together  in  New  York 
City — than  for  “Rex”  or  “Judge.” 
And  he  reported  that  “3-G”  has  re¬ 
ceived  the  most  interest  as  a  possible 
television  vehicle.  Eight  options  have 
been  taken  on  the  strip,  although  no 
series  has  yet  been  developed. 

The  closest  “Rex”  came  to  getting 
on  tv  was  in  1954,  when  the  producer 
working  with  Lucille  Ball  and  Desi 
Amaz  expressed  a  desire  to  do  a  show 
based  on  the  comic.  Dr.  Dallis  was 

(Continued  on  page  32) 


BEN  WATTENBERG 


Realism  is  not  the 
same  as  pessimism. 

Don't  look  to  Ben  Wattenberg 
for  doom-and-gloom  naysaying. 
Wattenberg  has  the  courage  to 
be  that  rarest  of  all  political 
observers:  an  optimist.  And  he 
has  the  facts  to  back  him  up. 

To  find  out  more  about  Ben 
Wattenberg  or  the  NEA  service, 
call  Victor  Olefson  at  (212)  692- 
3753.  You'll  find  out  that  Ben 
Wattenberg  isn't  the  only  one 
with  good  news. 


WATTENBERG 


Good  news 
from  a  tough  mind. 
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even  flown  out  to  Hollywood.  But  the 
producer  then  left,  and  the  project 

was  scrapped. 

“It  would  have  been  the  first  tv 

series  about  a  doctor,”  said  Dr.  Dal- 
lis.  “Everything  is  timing.” 

Attorneys  for  S 

Garry  Trudeau’s  “Doonesbury” 
series  satirizing  Frank  Sinatra  may 
have  ended,  but  the  controversy  over 
the  sequence  has  not. 

In  the  latest  development,  Sinatra's 
attorneys  sent  Universal  Press  Syndi¬ 
cate  a  letter  demanding  the  names, 
publishers,  and  addresses  of  the  over 
800  newspapers  that  ran  the  June  13 
“Doonesbury”  episode.  Sinatra 
apparently  wants  to  seek  retractions 
from  these  papers. 

The  June  13  strip — one  of  six  lam¬ 
pooning  “Or  Blue  Eyes” — placed 
Sinatra  in  a  casino  playing  cards. 
When  a  worker  there  refuses  to 
accede  to  Sinatra's  demand  that  she 
deal  cards  without  shuffling,  the  sing¬ 
er  (not  pictured  in  the  comic) 
threatens  to  have  her  fired.  He  yells, 
“Get  me  your  (obscene  gerund)  boss, 
you  little  (anatomically  explicit 
epithet)!” 

According  to  the  New  York  Times, 
Sinatra  and  Dean  Martin  last  year 
were  said  to  have  intimidated  an 
Atlantic  City  dealer  into  dealing  from 
her  hand — which  is  illegal  in  New 
Jersey — rather  than  from  a  plastic 
box. 

The  Sinatra  letter  contended  that 
the  June  13  strip  was  “false”  and 
violated  the  singer's  rights,  and 
warned  that  “all  appropriate  steps” 
would  be  taken  to  remedy  the  claimed 
violation. 

Universal  president  John  P. 
McMeel  denied  that  the  episode 
violated  Sinatra's  rights,  and  said  the 
syndicate  would  not  release  the  sub¬ 
scriber  list. 

When  asked  what  Sinatra’s  next 
step  might  be,  a  spokesperson  for  the 
singer  told  E&P  June  25  that  there  is 
“no  further  reaction”  at  this  point. 

At  least  two  dozen  papers  ended  up 
dropping  one  or  more  of  the  June  10- 
to-15  strips  about  Sinatra,  with  a  cou¬ 
ple — the  South  Bend  (Ind.)  Tribune 
and  Charleston  (S.C.)  News  and 
Courier — canceling  “Doonesbury” 
altogether. 

Universal  vice  president/editorial 
director  Lee  Salem  said  the  Sinatra 
series  was  probably  among  the  ten 
most  controversial  things  Trudeau 
has  ever  done,  but  said  other 
“Doonesbury”  strips — such  as  the 
one  showing  the  unmarried  Rick  Red- 
fern  and  Joanie  Caucus  in  bed — were 

inatra  send  a  left 

dropped  by  more  papers. 

The  Sinatra  sequence  has  been  con¬ 
troversial  enough  to  move  people 
such  as  Mike  Shelton  of  King  Features 
Syndicate  and  Steve  Benson  of  Tri¬ 
bune  Media  Services  to  do  editorial 
cartoons  about  it.  Benson  drew  one  in 
which  Mike  Doonesbury  and  J.J. 
Caucus  were  shown  sitting  at  a  table 

ter  to  Universal 

wondering  why  they  hadn’t  seen 
Trudeau  lately.  Then — in  a  reference 
to  how  Trudeau  mentioned  Sinatra’s 
associations  with  alleged  Mafia  fig¬ 
ures  in  a  couple  of  strips — Benson  has 
the  characters  find  out  that  their 
creator  is  “in  a  trunk  at  the  bottom  of 
the  river.” 

— David  Astor 

Court  makes  a  s) 

The  Oakland  Tribune's  request  for 
a  temporary  order  forcing  the  Chroni¬ 
cle  Publishing  Co.  and  Hearst  Corp. 
to  share  syndicated  features,  includ¬ 
ing  “Doonesbury,”  has  been  rejected 
by  the  U.S.  Ninth  Circuit  Court  of 
Appeals  in  San  Francisco. 

The  federal  court  said  June  14  that 
the  Tribune  failed  to  show  there  was  a 
“significant  threat  of  irreparable  in¬ 
jury”  if  it  was  not  granted  the  pre¬ 
liminary  injunction  it  sought  against 
the  San  Francisco  Chronicle  and  San 
Francisco  Examiner. 

Both  newspapers  buy  syndicated 
columns  and  cartoons  along  with  ex¬ 
clusive  rights  to  publish  them  in  a  de¬ 
fined  geographical  area. 

The  Tribune  filed  a  federal  antitrust 
suit  in  1983  against  the  S.F.  dailies, 
charging  that  they  have  frozen  out  the 
East  Bay  paper  by  monopolizing 
many  of  the  top  comics,  columns,  and 

indication  ruiing 

features. 

In  addition  to  Garry  Trudeau’s 
“Doonesbury”  (Universal  Press 
Syndicate),  the  suit  alleges  that  the 
columns  of  James  J.  Kilpatrick  (Uni¬ 
versal),  William  F.  Buckley  Jr.  (Uni¬ 
versal),  George  F.  Will  (Washington 
Post  Writers  Group),  and  Joseph 
Kraft  (Los  Angeles  Times  Syndicate) 
are  unavailable  to  the  Tribune  be¬ 
cause  of  the  S.F.  papers’  monopoly. 
In  all ,  it  is  being  deprived  of  1 1 5  syndi¬ 
cated  features,  the  Tribune  claims. 

According  to  the  suit,  the  defen¬ 
dants  have  “willfully  monopolized” 
the  morning  and  Sunday  general  cir¬ 
culation  newspaper  market  since  1964 
and  have  conspired  in  the  monopoly 
for  at  least  the  past  three  years. 

The  appeals  court  upheld  a  lower 
court  ruling  that  denied  the  Tribune  a 
preliminary  injunction. 

— M.L.  Stein 

Hendin  covering  ai 

United  Media  senior  vice  president 
and  editorial  director  David  Hendin 
has  taken  a  one-month  leave  to  report 
on  a  major  archaeological  excavation 
in  northern  Israel  for  Scripps  Howard 
News  Service. 

He  will  file  two  to  four  illustrated 
stories  each  week  for  SHNS,  which 
has  over  125  U.S.  subscribers. 

Hendin  will  also  serve  as  a  member 
of  the  senior  archaeological  team  at 
the  excavation  of  the  ancient  city  of 
Sepphoris,  four  miles  north  of 
Nazareth.  He  was  invited  to  partici¬ 
pate  in  the  “dig”  because  he  is  con¬ 
sidered  an  expert  on  ancient  Middle 
East  coins — having  written  two 
books  and  a  number  of  scholarly  arti- 

rchaeological  ‘dig’ 

cles  on  the  subject.  Hendin  will  iden¬ 
tify  and  restore  unearthed  coins. 

“Sepphoris  .  .  .  was  a  thriving 
metropolis  during  the  time  when 
Jesus  was  a  boy,”  said  Hendin. 
“Legend  has  it  that  Anna  and 
Joachim,  Mary’s  parents,  were  born 
in  Sepphoris.  The  site  is  important  to 
Jews  as  well,  since  the  Mishnah,  one 
of  the  important  Jewish  holy  books, 
was  compiled  in  Sepphoris.” 

The  excavation  is  being  run  jointly 
by  Duke  University  of  North  Carolina 
and  Hebrew  University  of  Jerusalem. 
Co-directors  of  the  dig  are  Duke  hus- 
band-and-wife  archaeological  team 
Dr.  Eric  and  Dr.  Carol  Meyers,  who 
discovered  a  piece  of  a  holy  ark  in 
Galilee  several  years  ago. 
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Michigan  journaiism  feiiows  seiected 


Eleven  professional  journalists — 
eight  Americans  and  three  from  Asian 
countries — will  study  at  the  Universi¬ 
ty  of  Michigan  during  the  1985-86 
academic  year  under  the  Journalists  in 
Residence  fellowship  program. 

The  11  will  constitute  the  13th 
class  of  Michigan  journalism  fellows 
and  will  bring  to  173  the  number  of 
professional  journalists  who  have 
participated  in  the  non-credit,  non¬ 
degree  program  since  its  inception  on 
the  Ann  Arbor  campus  in  1973. 

Of  the  total,  149  are  Americans  and 
the  remaining  24  have  come  from  13 
countries  of  Asia,  Europe  and  Latin 
America — Burma,  China,  Hong 
Kong,  Hungary,  Indonesia,  Jamaica, 
Korea,  Malaysia,  Norway,  Pakistan, 
the  Philippines,  Singapore  and  Sri 
Lanka. 

The  Michigan  fellows  determine 
their  academic  program  for  the  nine- 
month  period  to  suit  individual  long¬ 
term  professional  goals.  Fellows  can 
elect  courses  in  Michigan’s  profes¬ 
sional  schools,  centers  and  institutes. 
Their  programs  have  included  busi¬ 
ness,  law,  medicine,  gerontology  and 
natural  resources.  They  also  partici¬ 
pate  in  weekly  Humanities  and  Jour¬ 
nalism  Seminars  organized  for  the 
group. 

The  academic  programs  are  an¬ 
chored  in  the  humanities  and  the  lib¬ 
eral  arts  in  line  with  the  original  ob¬ 
jectives  of  the  National  Endowment 
for  the  Humanities,  which  sponsored 


Shop  Talk 

(Continued  front  page  44) 
for  miles.” 

These  stars,  said  Reed,  have 
achieved  the  status  of  “Clark  Gable 
and  Marilyn  Monroe.  They  are  to¬ 
day’s  entertainment  figures”  who,  he 
claimed,  deserve  better  coverage. 

But  Paul  Denis  dubbed  the  change 
in  reportage  “widespread.  When  I 
was  television  editor  at  the 
York]  Post,"  he  recalled,  “I  couldn’t 
drum  up  any  real  interest  in  soaps. 
When  I  decided  to  do  some  reporting 
myself — and  then  had  to  watch 
soaps — I  started  to  soften,  and  so  did 
other  editors.  There  is  no  scoffing  at 
soaps  by  the  papers  today. 

“And  in  the  seventies,  the  occa¬ 
sional  book  would  come  out  on  soaps, 
like  bios  or  directories,  and  a  course 
was  even  offered  at  a  major  universi¬ 
ty.”  That’s  when  the  media  took  no¬ 
tice,  he  said. 

Another  important  publishing  coup 


the  fellowships  for  the  first  1 1  years. 

According  to  Graham  Hovey,  di¬ 
rector  of  the  program,  its  purpose  is  to 
provide  professional  journalists  at  or 
near  mid-career  “with  an  opportunity 
to  recharge  intellectual  energies  and 
gain  fresh  perspectives  on  themselves 
and  their  profession.” 

Eight  men  and  three  women,  with 
an  average  age  of  37.3  years,  have 
been  named  fellows  for  next  year. 
There  are  four  reporters,  two  feature 
writers,  a  city  editor,  a  television 
news  director,  a  regional  bureau  chief 
and  two  associate  editors,  one  of 
whom  is  also  a  columnist. 

The  Michigan  Journalists  in  Resi¬ 
dence  and  their  fields  of  study: 

Frank  Browning,  39,  senior  West 
Coast  reporter.  National  Public  Ra¬ 
dio,  Los  Angeles,  Calif.;  conse¬ 
quences  of  demographic  upheaval, 
especially  Asian  and  Hispanic  immi¬ 
gration,  on  American  culture. 

Melinda  Quintos  de  Jesus,  40,  as¬ 
sociate  editor/columnist,  Veritas, 
Quezon  City,  the  Philippines;  politi¬ 
cal  and  cultural  history  of  Southeast 
Asia  and  U.S.  policy  in  that  area. 

Frank  Gibson,  38,  city  editor,  the 
Tennessean,  Nashville;  American 
history,  law,  literature,  sociology  and 
anthropology. 

Samuel  L.  Hodges,  29,  state  legis¬ 
lative  reporter.  United  Press  Interna¬ 
tional,  Columbia,  S.C.;  American 
history,  literature  and  constitutional 
law;  the  Middle  East,  Spanish. 

Jae-Pil  Jo,  36,  reporter,  interna- 


took  place  in  the  mid-seventies  with 
big-selling  tomes  written  by  soap 
stars  Mary  Stewart  (Search  for  To¬ 
morrow)  and  Eileen  Fulton  (Aj 
the  World  Turns).  Major  soap 
sponsor  Proctor  &  Gamble  also  com¬ 
missioned  “soap  character”  books  to 
correlate  with  programs. 

Books  such  as  “Soap  World”  by 
Robert  LaGuardia  and  “Super 
Soaps”  by  Jane  Kutler  and  Pat  Kear¬ 
ney  destroyed  a  general  notion  that 
soaps  were  “just  trivial,”  said  Denis. 

He  laughed,  admitting  that  early  on 
even  he  had  reservations  about  writ¬ 
ing  on  soaps:  “I  used  my  wife’s  name 
instead  of  mine.  Eventually,  I  came 
out  of  the  closet  and  used  my  by¬ 
line.” 

Producer  Nicholson  discovered 
that  dailies  are  eager  for  news  pegs  to 
soaps.  In  mid-June  a  “media  hoopla” 
is  planned  as  pro  wrestlers  Hulk  Ho¬ 
gan  and  Magnificent  Morocco  appear 
on  “Search.” 

“That  has  grabbed  the  attention  of 
the  media,”  boasted  Nicholson,  “so 
it  should  get  a  lot  of  space.”  Wres- 


tional  department,  Yonhap  News 
Agency,  Seoul,  Korea;  American  and 
Soviet  military  strategies  in  East  Asia 
since  World  War  11. 

James  D.  Kindall,  38,  staff  writer, 
STAR  magazine,  the  Kansas  City 
Star,  Kansas  City,  Mo.;  English  his¬ 
tory,  literature  and  journalism  of  the 
late  18th  century  with  emphasis  on 
the  role  of  John  Wilkes. 

Suzanne  C.  Lagoni,  39,  news  di¬ 
rector,  KPAX-TV,  Missoula,  Mont.; 
American  history  and  literature,  me¬ 
dia  law;  Asian  studies  with  emphasis 
on  China  and  Japan;  environmental 
studies. 

Robert  M.  Press,  42,  Southeastern 
bureau  chief,  the  Christian  Science 
Monitor,  Atlanta,  Ga.;  recent  U.S. 
foreign  policy;  modem  European  his¬ 
tory;  Third  World  politics;  world  reli¬ 
gions. 

N.  V.  Raman,  30,  associate  editor, 
the  Star,  Petaling  Jaya,  Selangor, 
Malaysia;  international  relations, 
politics  and  technology,  political  sys¬ 
tems  of  Southeast  Asia;  Third  World 
journalism. 

James  R.  Ricci,  39,  feature  writer, 
Detroit  Free  Press,  Detroit;  litera¬ 
ture,  with  emphasis  on  modem  novel 
and  short  story;  creative  and  critical 
writing. 

Kathie  A.  Smith,  40,  agribusiness 
reporter,  the  Modesto  Bee,  Modesto, 
Calif.;  literature,  with  emphasis  on 
American  literature  since  the  1920s; 
art  and  music  appreciation. 


tiing,  he  added,  is  big  news — appear¬ 
ances  by  sports  stars  garner  coverage. 

Many  in  the  industry  lure  film  ac¬ 
tors  to  their  sets  in  hopes  that  some 
“hype”  will  arise  from  the  visit. 

“1  doubt  it  works,”  asserted  Nich¬ 
olson,  “unless  it’s  somebody  of  Rob¬ 
ert  Redford’s  magnitude  and  fame 
.  .  .  Most  stars  are  prohibitively  ex¬ 
pensive,  so  I  don’t  go  looking  for 
them.”  If  they  are  available,  though, 
he  deftly  considers  their  news  value. 

Denis  summed  up  changes  in  media 
attitude  toward  soaps:  “Magazines 
more  than  newspapers  are  giving  a 
g.’^eat  deal  of  space  to  the  soaps.  Mag¬ 
azines  can  run  long,  in-depth  stories. 
Papers  don’t  have  (two-  or  three- 
month)  lead  times  so  they  get  the  hot 
news.” 

Noting  that  “descriptive  pieces” 
in  the  papers  are  “few  and  far  be¬ 
tween,”  he  explained  that  brief  soap 
profiles  are  the  norm  on  the  television 
page.  Generally,  “Magazines  and 
newspapers  tend  to  complement  each 
other,”  he  said. 

“Nobody  is  lagging  in  coverage.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BOOKS 


HOOSIER  BOOKSHELF-Twice- 
monthly  column  on  current  Indiana 
books  and  authors,  plus  monthly  book 
reviews,  author  inteviews,  etc.  Alitor  one 
low  price!  Michael  Hemmes.  4607  N. 
Sheridan,  Box  1107,  Chicago,  IL 
60640. 


CARTOONS 


AWARD-WINNING  CARTOONS,  carica¬ 

tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaer  or  publication. 

Strips,  panels  and  editorials.  Member 

NCS.  Bruce  Higdon,  Route  11,  315B, 
Murfreesboro,  TN  37130. 

FUNNY  WEEKLY  BUSINESS  CARTOON 

PANEL  samples/information  BACALL 

CARTOONS  204  Arlene  St.,  Staten  Is- 

land,  NY,  10314. _ 

GRIMSLY-The  world’s  most  topical  and 

satirical  family  cartoon  panel.  Mackinac 

Features,  Box  1347,  Ann  Arbor,  Ml 

48106,  (313)  663-1368. _ 

SALTY  SALLY  generates  agreeable  nods. 

^  does  the  cost.  Perfect  for  weeklies. 

Cullen  Hightower,  PO  Box  747,  Shali- 

mar,  FL  32579. 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. _ 


_ HEALTH _ 

"FIT  FOR  LIFE"  by  Shelia  Cluff,  spa 

director  and  television  personality,  gives 

t^':ercise  and  diet  tips  to  readers.  It's  just 

one  biweekly  column  in  our  weekly  news 

package  with  others  on  children's 

health,  medications  for  consumers, 

-eaithful  travel  and  dental  care.  Plus 

iiiTiely  news  and  features  on  heath  and 

oiedicine.  Our  6,000  words  each  week 

come  to  you  at  a  remarkably  low  cost. 

Send  for  a  sample  or  free  trial.  Interna¬ 
tional  Medical  Tribune  Syndicate,  600 
New  Hampshire  Ave.  Nw,  Suite  700, 
Washington,  DC  20037. _ 


_ HOMES _ 

GOVERNMENT  HOMES  from  $1  (u  re¬ 

pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 


BUSINESS  OPPORTUNITIES 


$75,000  BUYS  COMPLETE  newspaper 
^ess  and  equipment.  4  units  Thatcher 
Pacer  36-  H.D.  folder-  quarter  folder-  3 
phase  power  plus  emergency  auxiliary 
gasoline  power  plant.  Rebuilt  in  1983- 
Many  extras  ideal  for  weeklys.  Mr.  Sel- 
lentin  (516)  537-3200. 


FOR  SALE 

Small  graphic  arts  and  typesetting  busi¬ 
ness,  1984  gross  over  $187,000.00,  in 
new  location  with  excellent  market 
potential.  Also  includes  small  weekly 
newspaper  in  same  market,  1984  gross 
over  $12,000.00  with  even  greater 
potential.  Both  offered  at  reasonable 
price.  Call  (803)  772-3240  or  write  Box 
21511,  Columbia,  SC  29221  for 
appointment  to  see. 
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MONEY 


"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th.  Temple  TX  76501. 


MOVIE  REVIEWS 


FASTEST-GROWING  COMPLETE 
MOVIE  SERVICE!  Free  trial  subscrip¬ 
tion!  Call  collect  (503)  372-5496. 


MINI  REVIEWS  (Cartoon  illustrated). 

Great  for  weekend  section  or  entertain¬ 

ment  pages.  Camera  ready.  Star  photos. 
Our  lltn  year.  Cineman  Syndicate,  7 

Charles  (iourt,  Middletown  NY  10940; 

(914)  692-4572. 


PROFESSIONAL  500  WORD  REVIEWS 

for  less  than  a  movie  ticket-as  needed  or 

by  subscription.  Perfect  for  small  pap¬ 

ers.  Samples/information:  REVIEWS  ON 
REQUEST.  PO  Box  20267,  London  Ter¬ 

race  Station,  New  York,  NY  10011. 
(212)  989-6612. 


_ PUZZLES _ 

FREE  PUZZLES! 

Run  our  small  coupon  and  get  the  best 

crossword  or  Scrambir'®  puzzles  FREE! 

Our  15th  year.  Scrambl-Gram  Inc., 

1772  State  Rd.,  Cuyahoga  Falls,  OH 

44223.  (216)  923-2397. 


REAL  ESTATE 


HOUSE  CALLS-Sun-Times,  Houston 

Post,  The  Register,  Miami  Herald,  90 

others.  Lively,  lucid,  800-word  Q&A 

weekly  on  real  estate.  10th  year,  8 

national  awards.  Box  18447,  Rochester, 

NY  14618;  (716)  473-4973. 


SCIENCE 


WEEKLY  SCIENCE  COLUMN  800  words 

plus  editorial  cartoon.  Concepts,  profiles 

precis,  reader  queries.  Relevant,  witty, 

painless.  3rd  year.  Samples:  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


VIDEO 


WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotlight¬ 
ing  what's  available  on  videocassette, 
^mples  on  request  VIDEO  REVIEWS,  7 
Utica  St.,  Quincy,  MA  02169. 


BUSINESS  OPPORTUNITIES 


WELL  EQUIPPED  PRODUCTION 
PLANT,  north  central  Texas.  Includes 
web  offset  press  and  related  machinery, 
composition  equipment.  $575K,  owner 
financing.  ATN,  Inc.,  Bill  or  Ed  Berger, 
1801  fitposition  Blvd.,  Austin.  TX 
78703,  (512)  476-3950. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

E&P  Classifieds 
you  can 
bet  on  them 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. _ 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga- 

tion,  of  course. _ 

Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 

_ SERVING  THE  USA _ 

CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES.  Box  8225,  Savannah,  GA 

31412(912)  236-1596. _ 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales*Con5ulting»Appraising 
Fournier  Media  Service  Inc. 
Appraisal*BrokerageK)onsulting 
John  L.  Fournier  Jr. 

PO  Box  57B9,  Bend,  OR  97708 
Office  (503)  389-3277 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consu  Itants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  'Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


WHAT  IS  YOUR 
CLASSIFIED  f  oTENTIAL? 
Recently  a  newspaper  jumped  from  3  ‘/i 
pages  to  over  16  pages  and  has  been 
increasing  since  using  classified  inter¬ 
national  new  management  development 
systems.  Call  or  write  for  free  consulta¬ 
tion  today.  Ask  for  our  free  sample  pack¬ 
age  offer.  Call  Ray  or  Kevin  Greene  at 
(305)  981-1240.  Classified  Interna¬ 
tional  Advertising  Services,  Inc.,  3211 
North  74th  Ave.  .IHollywood,  FL  33204. 


NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 

6034,  Glendale.  AZ  85312. _ 

COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100, OOO 
down.  Send  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 

Boulder  CO  80301. _ 

$50,000  buys  profitable,  award¬ 
winning  weekly  in  southern  Indiana. 
Price  below  one  year  gross.  No  debt.  All 
equipment  through  layout,  including 
Itek  1200.  Office  furniture.  Legally  ad¬ 
judicated.  Editor  may  stay  during  transi¬ 
tion.  Perfect  mom-pop  setup.  Box  89 16, 
Editor  &  Publisher. _ 

PROFITABLE  GROWING  WEEKLY 
NEWSPAPER  and  classified  shopper  lo¬ 
cated  in  beautiful  Northwest  Wisconsin. 
Gross  sales  over  $800,000.  Office 
buildings  and  printing  plant  used  for  own 
papers  only.  Appraised  at  over 
$40O,OOO.  $1,15(J, 000  with  1/3  down 
or  $1,000, 000  cash.  Net  will  cover  debt 
and  provide  good  living.  Send  profes¬ 
sional  and  financial  qualifications  to  Box 
9005,  Editor  &  Publisher. 


ATTENTION  ADVERTISERS: 

Due  to  the  Fourth  of  July  Holiday,  the  deadline  for  the  July  6th  issue 
will  be  Monday  July  1,  1985.  Thank  you. 

E&P 

(212)  675-4380 


EDITOR  &  PUBLISHER  for  June  29.  1985 


ANNOUNCEMENTS 


ANNOUNCEMcNTS 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  #  1  growth  and  lifestyle 
location.  Prosper  with  your  own  weekly 
and  shopper.  Revenue  approximately  $1 
million  with  solid  potential.  Marketing 
consultation  provided  to  guide  you 
quickly  to  more  profits.  Priced  in  $1.5 
million  range.  Reasonable  terms  to  qual¬ 
ified  buyer. 

Milton  Q.  Ford  &  Associates 
5050  Poplar  Ave.,  Suite  1135,  Mem¬ 
phis,  TN  38157,  (901)  767-7980. 


NORTH  CALIFORNIA  weekly.  Gross 
approximately  $210,000.  Growing.  Call 


■rn/j  y i  1 1 1 1 1 N 


PITTSBURGH,  PA  4  weekly  newspapers 
grossing  $275,000  in  Chapter  1 1  reor¬ 
ganization.  All  broadsheets.  Good  cen¬ 
tral  location.  Will  also  consider  selling 
3-story  building,  3-unit  press.  Write  Box 
8918,  Editor  &  Publisher. 


SATELLITE  NEWSPAPER  FOR  SALE 
only  $10,000  including  $2,000  in 
equipm  nt,  co-op  production  agreement 
and  over  $10,()00  in  future  printing. 
Tremendous  opportunity  for  young  news¬ 
man  or  retiring  Journalist.  Write  The 
Citizen,  15  E.  5th,  Mtn.  Home,  AR 
72653  or  call  (501)  425-4700. 


TURNAROUNDS  requiring  small  invest¬ 
ment.  Carolina  shopper,  $32,000  with 
$10,000  down.  SE  weekly  reduced  to 
$60,000  with  $25,000  down.  Dick 
Briggs,  RICHARD  BRIGGS  &  ASSOCI¬ 
ATES,  Box  8225,  Savannah,  Georgia 
31412  (912)  236-1596, 


NEWSPAPERS  WANTED 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchasea  Newspaper  and  Suc¬ 
ceed"  by  editor— -publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 


SHOPPING  GUIDES 


SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  hea  Ithy  through  the 
1980’s.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


INDUSTRY 

SERVICES 


MAIUNG  SERVICES 

ALTERNATE  DELIVERY 
7  days  a  week,  24  hours  a  day  Los 
Angeles  and  Southern  California.  We 
pick  up  from  LAX  and  deliver  same  day. 
Also  break-up  and  forwarding  service  or 
consolidations.  American  Distributing 
Co.,  (213)  770-1655. 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-6607 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re- 
rerences,  for  action  call;  (201)  966- 
5250. 


8l  supplies 

CAMERA  a,  DARKROOM 

1  CHEMCO  SPARTAN  III  camera  with 
film  transport.  (614)  267-4252. 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach.  CA  90278.  (213)  372- 
0372 _ 

CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/totaT-market/ 
combinations.  IBM  compatible; 
TRS80III.  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. _ 

CIRCULATION  SUPPUES 

WE  MANUFACTURE  Street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft.  x  6ft.  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B.  BARKER  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. _ 

COMPUTER  SOFTWARE 

DISPLAY/390 

Ad  scheduling,  billing  and  sales  report¬ 
ing  for  weeklies  and  small  dailies.  De¬ 
signed  for  publishers  who  seek  the  com¬ 
petitive  edge.  Runs  on  IBM  PC-XT  and 
compatibles,  TeleVideo  multi-user  sys¬ 
tem  and  others.  Free  brochures  and  sam¬ 
ple  reports.  Pacific  Sun  Computer  Sys¬ 
tems,  Box  5553,  Mill  Valley,  CA  94942; 
(415)  383-4500. 

PROBLEM  WITH  your  billing?  Our  put^ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 

TSS/80 

Typesetting  Front  End  System 

•Powerful,  easy  to  use  Text  Editor 
•Flexible,  user-definable  typesetter 
code  system 

•Supports  multiple  typesetters 
•Wire  capture  -  stories  accessibie  by 
priority,  categoty,  key-word 
•Classified  Advertising 
•Remote  bureau  support 
•TSS/80  is  available  for  most  CP/M 
and  MS-DOS  computer  systems 
•TSS/80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  supporting  up  to  50  users  and 
8  typesetters 
•TSS/80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9741 


EQUIPMENT  &  SUPPLIES 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 

600D  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (8CiO) 
527-1668  or  (214)  357-0196. 


Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  48P  INSERTER  WITH  11 
HOPPERS 

Hic^  Speed  Remanufactured  Sheridan 
72p,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH  FEA¬ 
TURE. 

NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY.  MECHANICAL  IN¬ 
STALLATION  SERVICES  ALSO  PRO¬ 
VIDED. 

WANTED  TO  BUY;  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 

•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
TANT;  (713)  468-5827. _ 

TELESCOPIC  TRUCK  LOADER  CON¬ 
VEYORS. 

High  output — safety  oriented  units  for 
new  and  replacement  installations. 
Modern,  low  maintainance  design  with  i 
headlamps  for  truck  illumination.  I 

Call  Richard  Parett  | 

EAC  Engineering 
88-36  77  Avenue  I 

Glendale.  NY  11385 
(718)  896-5333. 


EQUIPMENT  I.  SUPPLIES 


COMPUTERS 


FOR  SALE 

I  Newtwin  star  washout  unit  NAPP  system 
I  fortwin  star  plate  processor.  Never  used. 

I  For  more  details  calls  Best  Publishing 
I  Co..(213)  548-4545. 

I  _ NEWSPRINT _ 

I  30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 

_ (714)  556-7130 _ 

NEWSPAPER  GROUPS 
We  are  interested  in  knowing  how  much 
you  can  supply  of  waste  newsprint  re¬ 
quired  to  consolidate  shipments  or  ex¬ 
port  combined  supply  needed  im¬ 
mediately  30,000  tons  in  spot  ship¬ 
ments,  next  3-4  years  200,C>00  tons. 
Thereafter  steady  supply.  We  are  looking 
for  long  established  relationships.  Re- 
plies  to  Box  8912,  Editor  4  Publisher. 

PHOTOTYPESETTING 

.|  AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$1M  month  and  up.  Brokwage  10%. 
30  day  warranty.  Weber  (216)  729- 
I  2858. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

COMP  IV  B  HR,  $5000.; 

COMP  IV  B  HR,  (Model  88).  $4250.; 
CG  7200  1C  HEADLINER,  14-72  PT., 
65  Strips,  Pica  Counter,  $2350. 

Bob  Weber  (216)  831-0480 

1  CG  DISPLAY  COMPOSITION  SYSTEM, 
complete  with  Videosetter,  U.C.  with 
Preview,  Controller,  $14,0()0. 

Bob  Weber  (216)  831-0480 

EDIT  7500  HR.  $7000.; 

EDIT  7700  HR,  $8000.; 

EDIT  7700 II  HR.  Preview.  Ruling,  Rev. 
Lead.  $12,500. 

Bob  Weber  (216)  831-0480 

LINOTRON  202,  With  Parallel  Inter¬ 
face.  $17,500.; 

LINOSCREEN,  With  Tablet  Option, 
$6000.; 

LINOTERM,  Dual  Disk.  $4250. 

8ob  Weber  (216)  831-0480. _ 

MERG.  LINOCOMP  II.  Table  Top  Type¬ 
setter,  12  lenses  35  Fonts,  $2150.; 
LINOTERM  HS,  Dual  Disk.  8  Lenses.  15 
Fonts,  $45(XD. 

Bob  Weber  (216)  831-0480 


EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugrapihic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 

_ (216)  562-3750 _ 

OCR  SCANER 

ECRM  model  5200,  with  terminal. 
Reads  IBM  OCR  II  typewriter. 

Can  be  adapted  to  many  other  typewriter 
faces.  Output  to  typesetter,  paper  tape, 
printer  or  to  Bell  103-compatible  mod¬ 
em.  DEC  pdp  8/e  cpu,  with  new  ECRM 
laser.  Manuals,  some  parts.  Asking 
$3,000.  Call  Klaus  Mieth  at  (201)  782- 

4747  ext.  211. _ 

WANTED  used  Pyrofax  platemaking  sys¬ 
tem.  (614)  267-4252. 


Filmstrips  &  Video  Grids 

New  Used 
40%  Off  Mfgrs.  List 


oRqpH-x 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING  \ 


TWO  COMPUSCAN  ALPHA  OCR  scan¬ 
ners.  Some  spare  parts,  both  in  operat¬ 
ing  condition.  On  sight  demonstration 
can  be  arranged.  Asking  $8, 500  for  both 
or  make  reasonable  offer.  Call  Bob  Wil¬ 
liams.  (215)  345-3038. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  VVe  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 

_ PRESSES _ ! 

CONVEYOR  105  fresh  rebuilt  with  over  I 
2500  in  new  parts.  $9,500.  (219)  946-  i 

6628. _ I 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 

2-SC  1972  40  and  50  HP  ! 

2-Community  1974  6-web  capacity,  20  ' 
and  25  HP  I 

Will  sell  individual  components.  Call  for  \ 
installed  prices.  Offered  exclusively  by  ; 
OFFSET  WEB  SALES,  INC  I 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 

(206)  387-0097  I 

GOSS  SSC  3  units  21-1  /  2”  cutoff  end  ! 
folder  and  drive.  New  1983.  i 

IPEC  INCORPORATED  | 

97  Marquardt  Drive  i 

Wheeling  (Chicago),  IL  60090  ' 

(312)  459-9700  Telex  206766  j 

URBANITE  1000  series,  8  units,  22 
Vt”,  with  or  without  automatic  pasters,  1 
or  2  folders,  good  mechanical  order. 
BELL-CAMP  INC  (201)  796-8442.  j 

PASTER  PROBLEMS?  | 

Update  your  reels,  contact:  ! 

Advanced  Graphics  Systems  I 
1757  Miriam  Ct.  i 

San  Jose.  CA  95124  ! 

(408)  267-9155  ! 

AVAILABLE  1986 

71  Goss  Headliner  (Mark  Two) 
on  production.  Het  Parool  Am¬ 
sterdam,  Holland 
8  units  color  humps  2  to  8 
8  sets  of  angle  bar  assemblies 
Balloon  formers 
3/2  Imperial  Folder 
8  Goss  digital  autopasters. 
TURNKEY  offered  on  this  first 
class  condition  double  width 
rotary  press. 

UPDATE  HEADLINERS 
Add-on  units  21  Va”  22  %" 

23  9/16” 

New  color  humps  80"  82”  88” 
New  half  decks  80”  82”  88” 

New  P.P.S  auto  pasters 
New  precision  skip  slitters 
Parts  manufactured  as  required 
with  guarantee.  We  buy  news¬ 
paper  presses.  We  commission, 
install,  convert  overhaul,  heated 
storage  and  transportation. 
PRINTING  PRESS  SERVICES 


Call  U.S.A  (216)  883-8724 
England  0772-797050 
Experienced  Pressmen 
At  Your  Service 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press  I 

Harris  845  4  units,  folder  ; 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

i  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete  I 
KJ6  folders  j 

MISCELLANEOUS  i 

3  Cary  Flying  Pasters  (running  on  Urba- 1 

nite)  I 

1  Web  Specialties  3  Web  Angle  Bar  Nest  j 

WANTED:  Newspaper  presses  and  | 
accessories  | 

IPEC  INCORPORATED  I 

97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090  I 
(312)  459-9700  Telex  206766  j 

OFFERING  EXCLUSIVELY  i 

Web  Equipment  j 

4  Wood  2-arm  auto  splicers  | 

2  Gregg  imprinters,  Martin  infeeds 

2  Ferag  counter  stackers  I 

PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ4  or  KJ6  folder 

4  Unit  News  King  with  KJ4,  excellent  I 

condition  ; 

3  Unit  V-15A,  JF7  folder  Mfg.  1971 

4  Unit  V-15A.  JF7  folder  Mfg.  1968  j 

4  Unit  Cottrell  Vanguard  \ 

4  Unit  Community  1966/72  ! 

4  Unit  Community  with  Community 

folder-oil  bath 

4  Unit  Community  SC  Mfg.  1968  i 

5  unit  Community  SC,  Mfg.  1971  j 

5  Unit  CommuniW  with  Community  ; 

folder  Mfg.  1972  ! 

4  Unit  Solna  RP36  with  combination  ; 

folder 

8  unit  Urbanite  with  page  folder  on 
RTP’s  I 

Goss,  King  and  Harris  Folders  ! 

For  additional  equipment  contact  our  | 
sales  team  i 

Inland  Newspaper  Machinery  | 

Corporation  I 

(913)  492-9050  Tlx  4-2362  , 

NEWSPAPER  PRESSES 
Rebuilt  an^  guaranteed  i 

GOSS  COMMUNITY  I 

Complete  presses  or  individual  compo-  ! 
nents  ! 

HARRIS  COTTRELL  ; 

8-V25  press  heatset,  2  pass  tec  hot  air  i 
dryer  with  chills,  combination  I 
D.P.JFl  folder,  press  new  1978-79  2  ; 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but-  ; 
lers,  2  manual  roll  stands. 
ACCESSORIES  ! 

VI 5A  upper  former,  1977  complete,  ex-  i 
cellent  condition  | 

2-Martin  splicers  1200  FPM  i 

Custom-built  rotary  trimmer  j 

Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY  i 

Goss-Harris-King  presses  and  acces-  i 
series.  | 

(Call  us  before  you  trade!)  i 
Call  for  installation  prices.  i 

OFFSET  WEB  SALES,  INC  ! 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
_ (206)  387-0097 _ 

SOLNA  225  for  sale  serial  1603  two/c- 
18  X  24.  Excellent  condition.  $35,00C 
or  make  offer.  Write  Plant  Manager,  Bo> 
4202,  Northbrook,  IL  60065. 


Goss  2  Unit  Signature  -  22-y«”  C.O.  -  . 
narrow  Gap-half,  quarter,  cross  perf.,  I 
double  parallel  folder  - 10'  Offen  2  web 
dryer  with  2  pass  chill  -  2  Butler  B-700  i 
splicers  -  Available  January  1986.  I 
Goss  SSC  4  HI  -  21-V4"  C.O.  -  Vertical  i 
oven  and  chills.  I 

Suburban  900  series  Units  -  floor/  | 
stacked.  I 

Suburban  900  series  quarter  folder  for  I 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder.  | 

Scott  -  3  units  and  3:2  folder  (1960)  | 
with  Goss  MKI  Headliner  unit  (1968)  | 

with  color  hump  -  22-%”  C.O.  55”  Web  : 

3  Rollstands  - 1  Goss  reel  and  tension  -  ; 

Cutler  Hammer  conveyor  -  Available  : 

September  1985.  ' 

ATF  -  4/5  Units  and  Folders  with  heat  ' 
equipment.  i 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986.  I 

V15A  Units  -  Three 

CONTACT  ' 

E.  Buck  &  Sons  Company 

(312)  586-9194  j 

In  joint  venture  with:  ^ 

International  Press  Services  i 

(404)  451-8852  | 

_ i 

6  unit  Goss  Mark  I,  22  Vx  cutoff  I 

1  -  Color  half-deck  : 

1  -  Double  folder  (skip  slitter)  ! 

6  -  Goss  reels 

Available  now  in  warehouse  I 

1  -  Goss  double  3:2  folder,  23  9/16  | 

cutoff  I 

1  -  Goss  double  2: 1  folder,  22  Vx  cutoff  [ 
Goss  angle  bars  -  A80  &  A82  { 

Goss  double  portable  ink  fountains  i 

4  -  Goss  digital  reels  | 

4  -  Goss  Mark  II  color  cylinders  I 

8  -  Unit  Hoe  Colormatic 

1  -  Double  3:2  folder  22  %  cutoff  | 

5  -  Color  cylinders 

1  -  Color  halfdeck  | 

8  -  Fully  automatic  reels 
GE  motor  &  drive  -  3  years  old 
Tension  plate  lockup 
INLAND  NEWSPAPER  MACHINERY 

CORP.  i 

(913)  492-9050  Telex  4-2362 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  4  High.  Heatset 

SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  15(10,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8unitsJF25,  1983 
VI 5C,  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 

See  ONE  at  ANPA,  Booth  3154 


ONE  CORPORATION/Atlanta,  GA 


(404)  458-9351 


Telex  700563 


HARRIS  Heatset  N40  (845)  6  units,  22 
V*"  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEK  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  4  units,  1972. 

GOSS 

Community  SSC,  6  units  1,  stacked,  1 
tri¬ 
color  (NEW),  folder 
KING 

Newsking,  6  units,  KJ8  folder 
BELL-CAWIP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 

Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 

(203)  264-1802  Telex  140186 

Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

WE  HAVE  IN  STORAGE:  Spare  parts  foi 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  Kins  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  W. 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vt  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHMST  INDUSTRIES,  INC. 
(213)  256-4791 


decks, 

22-%  cutoff. 

2- Goss  humps 

7-Goss  double  page  portable  color 
fountains 

3- Dayco  single  portable  color  fountains 

1- 1962  HurTetron  208-volt,  3  phase  AC 
press  drive  consisting  of  two  master  con¬ 
trollers  and  15  motor  controllers 
14-50  hp  Westinghouse  208  volt,  3 
phase  press  motors,  frame  size  444 

2- 10  hp  208  volt,  3  phase  inch  motors 
with  gear  reducers 

7-5-%"  rubber  rollers 

6- 6"  rubber  rollers 

7- 6-%"  rubber  rollers 

DICK  BYRD 

PRODUCTION  MANAGER 
ROANOKE  TIMES  &  WORLD-NEWS 
(703)  981-3367 


WANTED  TO  BUY 

nits,  22  ■  HARRIS  JF4  or  JFIO  Folder.  Immediate 
ith  chill  '  Need.  Contact: 

)llers,  3  :  John  Quirk 

;  MPG  Communications 

'  PO  Box  959 

60090  I  Plymouth,  MA  02360 

106766  I  (617)746-5555 

EDITOR  &  PUBLISHER  for  June  29,  1985 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Authorized  Signature- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - ^Weeks _ ^Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  la  to  appear. 

Mail  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  95  per  line 

2  weeks— $4.45  per  line,  per  issue 

3  weeks.  $3  75  per  Ime.  per  issue 

4  weeks— $3.00  per  line,  per  issue 
Add  $5.00  per  insertion  for  box  senrice. 
count  as  an  actditional  line  in  copy 


Effective  January  1,  1985 

POSITIONS  WANTED 
1  week  ~S3  30  per  lirte 

issue  2  weeks— S2  75  per  lir>e.  per  issue 

issue  3  weeks— $2  40  per  line  per  issue 

issue  4  weeks— $2  20  per  lirte.  per  issue 

ox  service.  Add  $3.50  per  ii^sertion  for  Pox  service, 

copy  count  as  an  additional  Jff>e  in  copy 


Count  approximately  37  characters  and/or  spaces  per  line. 

'  3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Psymant  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street.  NY.  NY  10011.  (212)  675-4380. 


EQUIPMENT  li  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  48Por  72P  Inserter,  in  oper¬ 
ational  condition.  Reply  Box  6777,  Edi¬ 
tor  &  Publisher. 


WANTED:  GOSS  SUBURBAN  1500 
series  unit  and  balloon.  Contact  Patrick 
Roberson,  (409)  985-5541. 


WANTED  used  Pyrofax  platemaking  sys¬ 
tem.  (614)  267-4252. 


WEB  PLANT  with  employees  by  book 
manufacturer.  Write  Acquisitons  Mana¬ 
ger,  Box  4202,  Northbrook,  |L  6CI065. 


EQUIPMENT  It  SUPPLIES 


WANTED  TO  BUY 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


YOUR  FEATURE 
In  Features  Available 
And  watch  Your  Sales  Soar! 


HELP  WANTED.  .  . 


ACADEMIC 


FACULTY  OPENINGS 
Tenure  Track 

Department  of  Communications 
Morehead  State  University  isseekingap- 
plicants  for  two  Assistant  Professors  be¬ 
ginning  August  1985  to  teach  primarily 
in  the  undergraduate  programs  in  the 
following  areas: 

SPEECH  Teaching  12  undeigraduate 
hours  per  term  in  public  speaking,  busi¬ 
ness  and  professional  speaking,  and 
possible  course  in  specialty.  Minimum 
application  requirement  is  Ph.D.  degree 
or  Ph.D.  course  work  completed  (A.  B.D.) 
in  sp^h  communications  studies  with 
teaching  experience  in  an  institution  of 
higher  education.  Evidence  of  teaching 
effectiveness  is  required.  Evidence  of 
Kholarly  productivity  is  desirable. 
JOURNALISM  Teaching  12  undergadu- 
ate  hours  per  term  in  professionally- 
oriented,  news-editorial  curriculum,  in¬ 
cluding  courses  in  news  reporting  and 
writing,  feature  writing,  investigative  re¬ 
porting,  and  editing.  Minimum  applica¬ 
tion  requirement  is  a  Masters  degree  in 
Journalism  or  Communications  with 
media  experience  and  teaching  expe¬ 
rience;  Ph.D.  degree  or  Ph.D.  course 
work  completed  (A.B.D.)  is  preferred. 
Send  resume  and  associated  materials, 
including  at  least  3  references,  post¬ 
marked  no  later  than  July  17,  1985  to; 

Office  of  Personnel  Services 
MOREHEAD  STATE  UNIVERSITY 
HM  101 

Morehead,  Kentucky  40351 

MSU  is  an  EEO/AA  Employer 


EAP  CLASSIFIEDS 

(212)  675-4380 


ACADEMIC 


MEDIA  ADVISER.  Advise  news-ed  staffs 
of  independent  student  daily  newspap¬ 
er,  bi-weekly  law  newspaper,  yearbook, 
literary  ma^zine,  cable  radio  station 
and  supervise  production  department. 
Responsible  for  recruitment,  training 
and  development  of  student  staffs.  Be¬ 
gin  8-1-85.  Can  be  9-or  12-month 
appointment.  Salary  DOE/Q.  Send  letter 
of  interest,  resume,  3  references,  salary 
history  to  Media  Manager,  Box  134- 
SMU  Station,  Dallas.  TX  75275. 
AA/EEO  employer. 

WRITER  Morehead  State  University, 
Office  of  Public  Information,  is  seeking 
highly  qualified  applicants  for  the  posi¬ 
tion  of  Staff  Writer.  The  responsibilities 
of  this  position  are  assisting  the  Director 
of  Public  Information  in  prepartion  of 
news  releases,  features  and  magazine 
articles;  working  with  the  publications 
editor  in  development  and  preparation  of 
recruitment  materials,  program 
brochures,  reports  and  other  academic, 
alumni  and  student  life  publications. 
The  qualifications  are  a  B^helors  De¬ 
gree  in  Journalism,  English  or  a  related 
field;  2  years  experience  writing  for  news 
media,  magazines,  trade  journals  or 
campus  life  campus  news  bureaus; 
sofno  advertising  copy  writing  experi¬ 
ence  is  desirable.  Must  be  able  to  handle 
a  wide  variety  of  assignments  with 
minimal  supervision.  High  level  of 
creativity,  ability  to  meet  deadlines,  ex¬ 
cellent  interpersonal  skills  and  flexibility 
needed.  Please  send  letter  of  applica¬ 
tion,  resume  and  references  no  later 
than  July  26, 1985  to:  Office  of  Person¬ 
nel  Services.  MOREHEAD  STATE  UNI¬ 
VERSITY,  HM  101,  Morehead.  Ken¬ 
tucky  40351.  MSU  is  an  EEO/AA  Em¬ 
ployer. 


MANAGER  —  STUDENT  PUBLICATIONS 
THE  UNIVERSITY  OF  TENNESSEE,  KNOXVILLE 

The  Student  PubHcations  Department  is  an  auxiliiary  function  iocated  in  the  Dean  of  Students 
Office.  The  department's  program  includes  publication  of  a  daily  student  newspaper,  a  quarterly 
literary  magazine  and  a  yearbook;  special  publication  projects  and  services;  and  the  applied  exten¬ 
sion  of  journalistic  instruction.  The  department  budget  exceeds  S600.000  annually.  The  Manager 
of  Student  Publications  reports  to  the  Dean  of  Students. 

The  Manager  is  responsible  for  the  day-to-day  operations  of  the  department;  recruitment  ar>d 
development  of  staff;  departmental  budget  and  perjodic  evaluation;  and  supervision  and  coordina¬ 
tion  of  production  and  advertising. 

Candidates  should  possess  a  graduate  degree  in  Journalism  or  Communications; 
demonstrable  management  skills;  business,  advertising  and  marketing  competence;  and  ex- 
p^ence  jn  budget  preparation  and  administration.  Committment  to  the  educatiortal  development 
of  students  is  also  required. 

The  annual  salary  will  be  commensurate  with  the  successful  candidate's  education  and  ex- 

Krience.  Position  available  August  1. 1965. 

tter  of  application  and  resume  of  education  and  experience  with  references  listed  should  be 
sent  by  July  15, 1965  to: 

Bert  E.  Sams 

Associate  Dean  of  Students 
Suite  413,  Student  Services  Building 
The  University  of  Tennessee,  Knoxville 
Knoxville.  Tennessee  37996-0246 

The  University  of  Tennessee,  Knoxville  is  an  Equal  Opportunity/Affirmative  Action  Employer. 


EDITOR  &  PUBLISHER  for  June  29,  1985 


■V 


HELP  WANTED 


INSTRUCTOR/ASSISTANT  PROFES¬ 
SOR  OF  COMMUNICATIONS  -  Full¬ 
time,  nine-month,  tenure  track  petition. 
General  Duties  and  Responsibilities: 
Teach  journalism,  advertising  and  pub¬ 
lic  relations  courses;  teach  basic  com¬ 
munication  course;  student  advisement; 
willingness  to  serve  on  various  campus 
and  departmental  committees;  all  other 
duties  as  assigned.  Minimum  Qualifica¬ 
tions;  Masters  degree  in  Journalism, 
Public  Relations  or  Advertising  is  the 
minimum  academic  credential  required; 
professional  work  experience  desirable; 
some  background  in  broadcasting  de¬ 
sirable;  willingness  to  acquire  the  ter¬ 
minal  degree  if  not  now  completed.  De¬ 
sired  Starting  Date:  September,  1985. 
Salary;  Commensurate  with  background 
and  qualifications;  excellent  fringe  be¬ 
nefits.  SOUTHERN  UTAH  STATE  COL¬ 
LEGE  is  a  four-year,  state  supported  col¬ 
lege  located  in  southwestern  Utah,  the 
heart  of  Utah's  Color  Country.  The  Col- 
Im  is  comprised  of  four  schools,  di¬ 
vided  into  14  departments,  and  sen«s 
approximately  2700  students.  All  appli¬ 
cants  must  submit  a  letter  of  applica¬ 
tion,  vita,  placement  folder  including 
terminal  transcript,  and  three  letters  of 
recommendation  to  the  Southern  Utah 
State  College  Personnel  Office  no  later 
than  5:00  pm  July  19,  1985.  Candi¬ 
dates  will  visit  the  campus  at  their  own 
expense. 

An  Equal  Opportunity/Affirmative  Action 
Employer 

COMMUNIATroN' DEPARTMENT, 
TAMU,  seeks  journalism  lecturer  to 
teach  reporting  courses  during  Fall 
1985  and  Spring  1986  semesters. 
Graduate  d^ee  with  professional  ex¬ 
perience  preferred.  Deadline  July  8.  Re¬ 
sumes  to  Edward  J.  Smith,  Communica¬ 
tion  Department,  Texas  A&M  University, 
College  Station,  TX  77^3.  Texas  A&M 
University  is  an  Equal  Opportunity 
through  Affirmative  Action  Employer. 

NEWS  PHOTOGRAPHER/WRITER 
UNIVERSITY  OF  FLORIDA 
Photojoumalist  with  demonstrated  flair 
for  creative  news  photography,  as  well  as 
news  writing  experience,  to  Join  com¬ 
munications  staff  at  the  University  of 
Florida  Health  Science  Center.  Portfolio 
showing  outstanding  photographs  and 
writing  samples  is  desired.  Minimum  re¬ 
quirements;  B.S.  in  journalism  or  similar 
field  and  5  years  experience  in  journal¬ 
ism  or  public  relations.  Beginning  salary 
$20,385.  Send  resume  to  Mr.  Jan  Eller, 
University  of  Florida,  437  Stadium, 
Gainesville,  FL  32611  by  July  12, 


1985.  UF  policy  is  to  conduct  searches 
in  the  open,  subjKt  to  the  provision  of 
existing  law.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


PHOTOGRAPHER 

PICTURE  EDITOR 

New  England  metro  daily  seeks 
picture  editor  whose  responsi¬ 
bilities  will  include  photo  edit¬ 
ing,  assignments,  layout  and 
design.  Qualifications  include 
picture  desk  experience,  de¬ 
monstrated  ability  and  photo¬ 
journalism,  graphics  and  de¬ 
sign,  creativity  and  strong  inter¬ 
personal  skills. 

Excellent  compensation  and 
benefits  package.  Send  resume, 
salary  history  and  samples  of 
work  to  Box  9023,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


ADMINISTRATIVE 


BUSINESS  MANAGER  for  4  specialty 
publications  on  L.l.  Strong  background 
in  accounting,  credit,  A/P,  A/R,  sales 
projections,  tax  preparations.  $25,000 
salary.  Resume  Box  303,  Roslyn,  NY 
11576. 

CALIFORNIA  GROUP  of  eight  weekly 
and  twice-weekly  papers  around  a  grow¬ 
ing  county  seat  daily  needs  a  General 
Manager  with  at  least  10  years  of  news¬ 
paper  management  experience  to  re¬ 
place  a  retiring  executive.  Pleasant  liv¬ 
ing  in  a  growth  area  with  good  salary  and 
perks.  Good  career  opportunity  for  man 
with  modern  management  techniques 
and  style.  Give  complete  resume,  refer¬ 
ences  and  salary  range.  Box  8946,  Edi¬ 
tor  &  Publisher. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 

DIRECTOR  OF  PUBLICATIONS 
For  growing,  quality-oriented  newspaper 
group  (12  weeklies,  1  daily).  Seek  com¬ 
petitive  market  sales  pro  with  manage¬ 
ment  experience.  Good  salary,  benefits, 
profit  sharing.  Send  confidential  resume 
and  salary  history  to  Loren  Ghiglione,  25 
Elm  Street,  Southbridge,  MA  01550. 

MANAGER 

for  fast  growing  10,000  weekly  in  very 
attractive  New  England  suburban  area. 
We're  looking  for  an  experienced  person 
with  an  emphasis  on  sales  and  a  concern 
for  editorial  quality. 

This  is  a  chance  to  run  your  own  show. 
People  skills  are  a  must. 

^nd  resume  to:  Loren  Ghiglione 
Editor  &  Publisher 
The  Bristol  Press 
99  Main  Street 
Bristol,  CT  06010 

MAGAZINE  ASSOCIATE  PUBLISHER 
If  you  have  had  a  solid  background  in 
editorial  and  sales  and  are  a  proven  lead¬ 
er  we  may  have  the  ppsition  that  you  are 
looking  for!  Call  or  >%  ite  in  confidence  to 
President,  Stevens  Publishing  Corpora¬ 
tion,  Box  7573,  Waco,  TX  76710.  (817) 
776-5011. _ 

If  you  have  six  years  as  a  daily  ad  mana¬ 
ger  and  want  to  move  into  general  man¬ 
agement,  this  may  be  your  chance.  A 
small  California  group  of  a  daily  and  four 
weeklies  needs  an  Assistant  General 
Manager  to  oversee  the  daily  ad  depart¬ 
ment  and  supervise  the  operation  of  the 
weeklies.  Give  complete  resume  with 
goals  in  life  plus  references  and  your 
,  current  salary.  Box  8945,  Editor  &  Pub- 1 
lisher.  ; 

ADVERTISING  I 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER/EOITOR  needed  | 
for  weekly  newspaper  with  TMC  product  i 
in  Milton-Freewater,  Oregon.  Someone  | 
to  be  this  community's  newspaper  lead-  j 
er.  On  the  dry  side  of  Oregon,  agricultu¬ 
ral  city  with  a  promising  future  and  | 
pleasant  life  today.  Send  resume  quickly  i 
to  General  Manager,  East  Oregonian  I 
Publishing  Co.,  Pendleton,  OR  9/801.  | 

GENERAL  MANAGER  i 

We  publish  2  dailies,  a  morning  and  an  { 
afternoon  in  adjacent  city  s,  with  | 
25,000  circulation  in  a  strong  TMC 
weekly.  Our  general  manager  is  retiring.  | 
We  will  hire  an  experienced  person  to  | 
take  complete  charge  of  this  operation,  i 
This  represents  an  outstanding  oppor-  | 
tunity  for  career  growth  to  a  dedicated  ; 
and  creative  individual.  It  is  a  chance  to  l 
have  a  major  influence  on  a  very  success-  I 
ful  newspaper  operation.  We  offer  an  , 
attractive  salary  and  bonus  plan  and  a  i 
full  benefit  program.  Contact  Patrick  ! 
6>  ies  at  Venango  Newspapers,  PO  Box  ! 
S2f  .  Oil  City,  PA  16301. 

PilBLISHER  for  Carthage  Republican- 
Tribune,  Carthage,  NY.  This  3,000- 
cii'culation  weekly,  which  we  have  re¬ 
cently  accquired,  needs  an  ei^rienced 
person  to  take  full  charae.  The  paper  | 
needs  a  complete  re-do.  Potential  excel-  | 
lent;  it's  less  than  10  miles  from  Fort  i 
Drum,  where  the  Army  is  installing  a  new  I 
infantry  division  of  1(J,000  men.  Growth  : 
area,  and  a  beautiful  place  to  live.  We'd  j 
expect  you  to  reside  in  Carthage  and  be- 1 
come  a  part  of  it.  We're  interested  in  you  i 
only  if  you  want  to  put  down  some  roots. 
Good  pay  and  good  potential  with  a  solid  I 
growth  company.  Do  not  apply  unless  i 
you  have  real  experience  with  a  daily  or  I 
weekly.  Complete  resume  (no  phone  j 
calls,  please)  to  Rodney  C.  Abare,  Per¬ 
sonnel  Director,  Johnson  Newspaper  < 
Corporation,  260  Washington  St.,  | 
Watertown,  NY  13601. _  I 

_ ADVERTISING _ ! 

ADVERTISING  SALES  MANAGER  , 
With  strong  management  and  organ  iza-  | 
tional  skills,  have  contact  with  accounts 
and  willing  to  lead  ^  example.  Send  j 
resume  to  Publisher,  Bergen  News,  111  j 
Grand  Ave.,  Palisades  Park,  NJ  07650.  i 
ADVERTISING  SERVICES  MANAGER  ! 
Experienced  newspaper  advertising  ser-  I 
vices  manager  wanted  to  manage  all  I 
aspects  of  large,  very  busy  dispatch  de-  i 
partment.  i 

Should  have  at  least  five  years  experi-  ; 
ence  in  an  ad  services  operation  with  a  j 
medium  or  large  daily  newspaper.  Re-  i 
sponsibilities  include  ad  pickup,  copy  | 
input,  ad  proof  tearsheet  delivery  for  an 
expanding  Zone  4  newspaper.  Box  ^ 
8971,  Editor  &  Publisher.  I 

ADVERTISING  \ 


HELP  WANTED 


ADVERTISING 


OUTSIDE  SALES  MANAGER/CLASSIFIED 


We’re  a  major  competitive  Zone  1  daily  looking  for  an  experi¬ 
enced  professional.  The  best  candidate  for  our  position  is 
one  who  has  3-5  years  classified  outside  sales  experience 
and  a  reputation  as  an  effective  people  manager.  The  per¬ 
son  hired  will  be  one  who  prepares  and  implements  success¬ 
ful  marketing  strategies,  is  knowledgeable  in  all  phases  of 
classified  advertising  sales  and  who  is  an  excellent  com¬ 
municator,  organizer  and  motivator.  Competitive  market  ex¬ 
perience  is  essential.  Salary  is  dependent  on  experience.  If 
you  believe  you  have  the  qualifications,  please  send  resume 
and  salary  history  in  confidence  to;  Box  8868,  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Employer 


needed  ASSISTANT 

jroduct  CLASSIFIED  ADVERTISING  MANAGER 
tmeone  |  Challenged  by  telephone  sales?  Excited 
jr  lead-  i  about  advertising  and  an  opportunity  to 
ricuitu-  work  in  a  fast  growing  market? 
re  and  The  Portland  Press  Herald/Evening  Ex- 
quickly  I  press  and  Maine  Sunday  Telegram  need 
gonian  a  manager  to  work  with  our  classified 
1/801.  '  advertising  staff .  We  need  a  take-charge 
_ I.  j  person  with  previous  classified  supervis¬ 
ory  and/or  telemarketing  training  experi- 
and  an  ence.  Computer  literacy  is  a  real  plus. 

1  with  '  You  will  work  with  the  classified  manager 
g  TMC  I  to  maximize  the  performance  of  our  das- 
etiring  sified  advertising  staff, 
rson  to  We  offer  a  starting  salary  in  the  upper 
oration,  i  $20's,  excellent  fringe  benefits  and  the 
oppor-  I  outstanding  livability  of  Portland,  all 
dicated  :  with  Maine's  largest  newspapers 
anceto  i  (90,000  daily,  140,000  Sunday), 
uccess-  I  Submit  letter  of  application  and  resume 
iffer  an  i  in  confidence  to: 

1  and  a  i  Guy  Gannett  Publishing  Co. 

Patrick  I  Attention  Personnel  Department 
PO  Box  PO  Box  1460 

i  Portland,  ME  04101 

An  Equal  Opportunity  Employer  m/f 

-tt: -  Smoke-free  environment 

jblican- 

3,000-  advertising  sales  person 

lave  re-  needed.  Can  train  or  use  qualified  per- 
fienced  Allan  Evans,  Russel  Daily  News,  KS 
B  paper  67665,  (913)  483-2118. 

)l  6XC6I*  * 

am  Fort  AD  SALES  MANAGER 

iga  new  I  Use  your  retail  newspaper  supervisory 
Growth  :  abilities  at  a  #  1  metro  daily  in  exciting 
e.  We'd  !  Zone  5  Midwest  market.  Immediate 
and  be- 1  opening  due  to  expansion.  Send  resume 
d  in  you  in  confidence  to  Box  9004,  Editor  & 
le  roots.  Publisher. 

a  a  solid  I _ 

r  unless  I  ADVERTISING  DIRECTOR  for  13,000 
daily  or  I  circulation  Zone  2  daily.  Mature  person 
I  phone  I  with  experience  in  successful  advertis- 
ire.  Per-  ing  sales  and  management.  Qualifica- 
vspaper  <  tions  include  firm  grounding  in  sales  de- 
on  St.,  I  velopment  and  training;  hands-on  ex- 
I  perience  in  all  areas  of  selling;  skill  at 
leading,  energizing  employees;  exper- 
1  tise  in  budgeting,  goal  setting.  Requires 
iGER  ability  to  lead,  direct  and  communicate, 
rganiza-  !  Superior  opportuni^  for  energetic,  per- 
ccounts  '  formance-oriented  individual  who  wants 
>  Send  i  1°''^  ^  stable,  caring  organization. 
JiJj  111  ;  Send  resume,  references,  compensation 
07650  i  requirements  to  Box  9010,  Editor  & 

_ 

“"BS®'::  j  ADVERTISING  MANAGER  for  small 
an  i  southern  Wisconsin  daily  with  TMC. 
jten  ae-  |  l,g  strong  on  promotions,  lead- 
.  !  ership,  and  training.  Good  salary  and  be- 
i  nefit  package.  Excellent  opportunity 
n  witn  a  ;  g  small  aggressive  group  of  news- 
I  PsP®''®-  Send  complete  resume  to: 
P,  copy  General  Manager,  Baraboo  News- 
ryforan  Republic,  PO  Box  9,  Baraboo,  Wl 

Box  I  53§i3. _ 

-  ADVERTISING  MANAGER-  Six  day 

_  1  afternoon  daily  with  TMC  in  Zone  7. 

Write  giving  salary  and  full  background. 
Cn  I  Staff  of  four.  Box  9016,  Editor  &  Pub- 
CU  I  lisher. 


ADVERTISING  ACCOUNT  EXECUTIVE. 
Two  positions.  Sell  local  retail  advertis¬ 
ing  for  daily  newspaper.  Salary,  expense 
allowance  plus  commission.  Excellent 
earnings  potential  and  fringe  benefits. 
Send  letter  of  interest,  resume,  3  refer¬ 
ences,  salary  history  to:  Ad  Account  Ex¬ 
ecutive,  Box  134-SMU  Station,  Dalas, 
TX  75275.  AA/EEO  employer. 


)S  of  CLASSIFIED  PHONEROOM  SUPER¬ 
VISOR 

;om-  needed  for  fast  growing  400,000  dis- 
t  ex-  tribution  shopper  located  in  Chicago 
suburbs.  Responsibilities  include  hir- 
De.  If  ing,  training,  motivating,  and  monitoring 
lime  performance  of  our  telemarketing 

urriB  jgigj  jigff  If  yQu’fe  interested,  send 
Pub-  I  your  resume  and  sales  history  to 
Gene  Juszczak 
Penny  Saver  Publications 
6775  W.  174th  St. 

Tinley  Park,  IL  60477 

EDITOR  &  PUBLISHER  for  June  29,  1985 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  for  15,000  CLASSIFIED  AD  POSITION 
circulation  Zone  3  daily.  Mature  person  Twenty  year  old  twice  weekly  frw  ci^ 
with  experience  in  successful  adwrtis-  culation  community  newspaper,  52,000 
ing  sales  and  management.  Qualifica-  circulation  serving  7  city  area  in  Sun- 
tion  include  firm  grounding  in  sales  de-  belt,  (Zone  6).  Looking  fw  person  to 
velopmentand  training;  hands-on  exper-  organize  and  manage  classified  depart- 
tise  in  all  areas  of  creative  selling;  skill  at  ment.  Wednesday  issue  averages  50-60 
leading,  energizing  employees;  experi-  broadsheet  pages,  with  5000  plus  food 
ence  in  budgeting,  goal-setting.  Re-  inches.  We’ve  never  promoted  our  classi- 
quires  organization  ability,  excellent  fied  other  than  casual  ROP  promotions, 
communication  skills,  problem-solving  New  Sunday  edition  started  November 
innovativeness.  Superior  opportunity  for  1984  averaging  16-24  broadsheet 
energetic,  performance-oriented  indi-  pages  with  great  growth  potential, 
vidual  who  wants  to  join  a  growing,  car-  Ne^  intelligent,  aggressive,  telephone 
ing  organization.  Send  resume,  refer-  solicitation  department.  .  . 

ences,  compensation  requirements  to  Tremendous  opportunity  for  the  right 
Box  8921,  Editor  &  Publisher.  person. 

_  Look  us  over  before  sending  resume, 

ADVERTISING  DIRECTOR  if  you  are  photo,  referencesand application  letter, 
highly  motivated,  a  leader  with  an  ability  Send  name  and  address  and  we’ll  send 
to  train  and  motivate  a  young  staff,  and  you  sample  issues  and  descriptive  tab- 
have  4  to  5  years  experience,  (some  in  a  loid  showing  our  operation, 
supervisory  capacity),  we  would  like  to  We  are  looking  for  aggressive,  mature 
talk  to  you.  V/e  are  a  growing  Zone  2  well  organized  person.  If  you  are  flaky 
weekly  in  a  competitive  but  lucrative  or  a  "job  hopper”  don’t  waste  our  time. 

market.  Compensation  package  to  Box  8972,  Editor  &  Publisher. _ 

$35M.  Send  complete  resume  and  sal-  NORTH  FLORIDA  WEEKLY  Nfewspaper 
ary  history  to  Box  8933,  Editor  &  Pub- 1  with  companion  shopper  and  web  print- 
bsber.  i  jpg  plant,  has  an  immediate  opening  for 

^ — rc - n  a  professional  ad  sales  rep.  We  offer  an 

ADVERTISING  SALES  for  17  year  old  excellent  salary,  commission  and  bonus 
rnusic  mdgdzine.  Minimum  1  year  out-  plan.  We  have  a  modern,  well-e<]uipped 
side  cqld  call  ^perierice.  $15,000  +  plant  and  a  small,  but  highly  d^icated 
commission.  Good  Times,  Box  268,  staff .  This  is  a  permanent  position  and  is 

Greenvale,  NY  11548. _  located  in  one  of  the  state’s  greatest 

GAY  WEEKLY  seeking  ad  salespeople,  areas  for  work,  play  and  building  a  fu- 
Potential  exceeds  $20K  first  year.  The  ture.  Send  resume  and  tell  all  in  first 
Washington  Blade,  930  F  St.,  NW,  letter.  Write  to  Box  8975,  Editor  &  Pub- 
Washington,  (X)  20004.  lisher. 

_ _ _ _  SHOPPER  CAREERS 


OUTSIDE  SALES  MANAGER 
The  Fresno  Bee,  a  medium-sized  metro-  President 
politan  daily  newspaper,  has  a  challeng¬ 
ing  management  position  available  in  General  Manager 
the  classified  advertising  department. 

The  successful  candidate  will  have  pre-  General  Manager 
vious  advertising  management  experi¬ 
ence,  preferably  in  classified.  Responsi-  Directors  of  Sales 
bilities  include  managing  outside  sales 
representatives  and  determining  sales  Sales  Managers 
goals.  Sales  training  experience  is  desir- 


Eastern  US,  lOOK 
Zone  2,  85K 


Directors  of  Sales,  Zones  4-9,  60K 


able.  The  position  offers  a  salary  com¬ 
mensurate  with  experience  and  gener- 


Sales  Reps, 


Zones  2-9,  40K 
Zones  1-9,  Open 


ous  fringe  benefits.  Send  your  resume  Production  Positions,  Zones  l-9,0pen 
to:  Stephanie  Guevara,  The  Fresno  Bee,  | 


1626  E  St.,  Fresno,  CA  93786.  An  I 

equal  opportunity  employer.  |  piease  call  (818)  881-0271  or  send  re- 

- i  sume  to: 

<  MULTIMEDIA  ENTERPRISES 

26,000  7-day  Ohio  opportunity  for  ex-i  5699  Kanan  Road 

perienced,  aggressive  producer  whol  Agoura  Hills,  CA  91301 

manages  from  within.  Staff  motivators  ^ - :: — 

only-no  wheeler  dealers.  (3ood  salary,  I  SALES  MANAGER;  Experienced  profes- 
commission  and  fringe  package.  Send  *'9'’?'  needed  to  tram  and  mrtivate 


commission  and  fringe  package.  Send  neeoeo  lo  irain  ana  moiivaie 

complete  resume  with  references  to  Box  bright  young  staff  at  established  and 
8894,  Editor  &  Publisher.  ast-growing  neyreweekly  in  New  Eng- 

_ land  s  most  exciting  city.  Salary  over- 

RFTAIL  ADVERTISING  MANAGER  ^'be,  bonuses.  Resume  in  confidence  to; 
We  are  s^king  a  hig^  motSman-  Suprynwicz,  The  Providence  Eagle, 
agement  professional  to  direct  our  retail  ^  Providence,  Rl  02901. 

sales  activities.  Applicant  must  possess  jhE  TWIN  FALLS  TIMES  NEWS,  a 
nianagement  arid  organizatiorial  22,000  7-day  daily  in  southern  Idaho  is 
skills  and  be  wilhng  to  lead  by  exam^^.  accepting  applications  for  an  ei^ri- 
Send  resume  to  The  Di^tch,  409  39th  CLASSIFIED-TELEMARK^G 

07087,  Attention:  MANAGER.  This  position  requires  a 

John  h.  Ryan. _  working  manager  that  can  direct  and 

RETAIL  AD  MANAGER  assist  a  staff  016  or  7  people.  This  posi- 


RETAIL  AD  MANAGER 


Wanted  for  daily  paper  in  central  area  of  I  tion  is  responsible  for  generating  re- 
Zone  5.  We  need  a  man  who  can  lead,  I  venuethrough  private  part  advertising  as 
motivate,  and  directa  staff,  taking  com-  well  as  telemarketing  sales  of  classified 
plete  responsibility  for  the  department,  and  ROP.  The  person  we  are  looking  for 
reporting  directly  to  the  publisher.  I  should  have  ROP,  classified,  phone 


should  have  ROP,  classified,  phone 


This  is  a  permanent  position  on  an  out-  room  or  telemarketing  sales  experience 
standing  15,000  circulation  paper,  as  well  as  some  management  training  or 
which  also  holds  an  opportunity  for  I  background.  Managers  duties  include, 
advancement.  Good  salary,  plus  incen-  revenue  and  expense  budgeting,  hiring, 
tive  bonus,  plus  complete  fringe  prog-  employee  reviews,  promotions,  pricing, 
ram  including  company  paid  pension  goal  setting,  training  and  other  duties  as 
plan.  assigned  by  the  advertising  director. 

We  seek  an  individual  with  a  proven  sales  This  is  a  salary  plus  commission  job  with 
record,  plus  background  in  all  phases  of  a  starting  salaiy  of  $1300  per  month  or 
retail  leadership.  Midwest  background '  more  depending  on  experience  plus 


preferred.  j  other  benefits.  Please  send  complete  re- 

Send  detailed  resume  to  Box  9012,  Edi-  sume  to  Bill  Blake,  Advertisirw  Director, 
tor  &  Publisher.  I  The  Times  News,  PO  Box  548,  Twin 

All  replies  will  be  held  in  strictest  confi- 1  Falls,  ID  83301.  (208)  733-0931.  Ap- 
dence.  I  plications  close  July  12,  1985.  EOE. 

EDITOR  &  PUBLISHER  for  June  29,  1985 


HELP  WANTED 


_  ADVERTISING 


THE  NEW  ENGLAND  Nevrspapw  Asso¬ 
ciation  isalways  looking  for  qualified  ap¬ 
plicants  to  fill  openings  in  all  depart¬ 
ments  of  its  member  newspapers,  ^nd 
resumes  in  confidence  to:  NENA,  70 
Washington  St.,  ^lem  MA  01970.  Note 
that  it  IS  difficult  to  place  those  from 
beyond  the  New  England  area. 

THE  SAN  JOSE  MERCURY  NEWS  hasan 
immediate  openiiig  in  retail  telemarket¬ 
ing/inside  sales,  mis  ppsition  requires 
two  to  four  yrars  experience  including 
proven  ablity  in  an  existing  telemarket¬ 
ing  program.  We  are  a  Knight-Ridder 
newspaper  60  miles  south  of  San  Fran¬ 
cisco  and  offer  salary,  bonus  and  quality 
benefits.  Phone  Lou  Alexander  (408) 
920-5622  or  send  resume  to  950  Rid- 
der  Park  Drive,  San  Jose,  CA  95190.  An 
Equal  Opportunity  Employer. 

WE  ARE  SEEKING  experienced  Ad  Man¬ 
ager  for  medium  sized  California  daily  in 
growing  market.  Applicant  will  be  re¬ 
sponsible  for  all  local  Retail  &  Classified 
Advertising.  Must  demonstrate  ability  to 
produce  increases  in  local  advertising 
linage;  direct;  train  &  motivate  sales 
staff  and  manage  budgets.  Box  8988, 
Editor  &  Publisher. 

WE’RE  LOOKING  FOR  SOMEONE  who 
knows  newspaper  advertising,  is  an  able 
manager  and  of  the  highest  character  to 
become  our  advertising  director.  (Antral 
Texas  7-day  morning  publication  with 
outstanding  TMC.  Staff  of  25,  locally 
owned,  profit  sharing  and  many  other 
benefits.  Contact  Ron  Gates,  Business 
Manager,  Killeen  Daily  Herald,  PO  Box 
1300,  Killeen,  TX  76540,  (817)  634- 
2125. 

WE  ARE  SEEKING  a  newspaper  classi¬ 
fied  telemarketing  manager.  Qualified 
applicant  will  have  proven  newspaper 
background  of  sales,  linage  increases 
and  management.  Must  be  able  to  train, 
generate  ideas  and  above  all  motivate 
your  staff.  We  are  looking  to  grow  30%  a 
year  for  the  next  five  years.  We  are  a 
seasoned  newspaper  chain  looking  for 
aggressive  managers  who  want  career 
opportunities.  If  you’re  that  person  send 
resume  and  salary  requirements  to  Box 
AFL,  Shaw  Free  Press  Newspaper  Group. 
PO  Box  250,  Crystal  Lake,  IL  60014. 

_ aRCULATION _ 

CIRCULATION  MARKETING  MANA- 
GER-must  have  proven  record  and  know¬ 
ledge  in  all  areas  of  marketing  and  sub¬ 
scription  sales.  Must  have  strong  man¬ 
agement  skills.  Position  will  be  responsi¬ 
ble  for  long  range  planning,  sales  pro¬ 
duction  and  development.  Manage  a 
staff  of  30  to  40  employees.  Advance¬ 
ment  opportunities  excellent.  Send  re¬ 
sume  and  salary  requirements  tO:  Box 
8911,  Editor  &  Publisher. 

CIRCUALTION  MANAGER 
Extraordinary  blend  of  experience,  im¬ 
agination  and  leadership  needed  for  top 
position  in  circulation  department  of 
evening  daily  in  urban  Northeast  major 
metropolitan  market.  Successful  candi¬ 
date  must  show  ability  to  meet  these 
challenges: 

■  Leading  a  large  department  in  a 

strong  union  environment. 

■  Building  and  maintaining  a  carrier 

force  in  a  difficult  inner-city  loca¬ 
tion. 

■  Promoting  aggressively  and  skillfully 

to  reverse  a  long-term  pattern  of 

declining  single  copy  sales. 

•  Responding  forcefully  and  swiftly 

to  a  wide  array  of  service  com- 
piaints. 

if  you  believe  you  can  meet  these  chal- 
lenges-and  have  a  track  record  that  sug¬ 
gests  you  might  do  it-send  your  resume, 
list  of  references  and  salary  history  to 
Box  8919,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


I  AREA  SUPERVISORS 

HOME  DELIVERY  AND  SINGLE  COPY 
Are  you  right  for  the  Times?  If  you  enjoy 
success,  responsibility  and  the  freedom 
to  work  independently  we  have  the  per¬ 
fect  position  for  you.  Openings  exi^  In 
the  Circulation  Department  in  Washing- 
1  ten’s  newest  newspaper  due  to  expan- 
I  Sion  and  growth.  Experienced  applicants 
;  preferred.  For  immediate  consideration 
send  your  resume  to;  The  Washington 
Times.  Personnel  Department-SC,  3400 
New  York  Avenue  NE.  Washington,  DC 
20002.  EOE/M/F. 

CIRCULATION  MANAGER 
For  a  prestigious  metro  in  a  competitive 
market.  This  is  a  highly  visible  position 
within  a  group  operation.  Must  have  at 
i  least  5  years  management  experience 
1  with  a  strong  emphasis  in  the  areas  of 
marketing  and  budgeting.  Outstanding 
I  communication  and  leadership  skills  a 
I  must.  Competitive  compensation  pack- 
I  age.  Send  resume  and  letter  of  applica- 
I  tion  to  Box  8915,  Editor  &  Publisher. 

CIRCULATION  MANAGER  needed  for 
75,000  weekly  saturation  distribution 
system  in  eastern  New  Jersey.  Should  be 
aggressive  self-starter.  Competitive  sal- 
!  ary  commensurate  with  experience. 

:  Send  resume  to  Mr.  Miller,  1662  Route 
!  23,  Wayne,  NJ  07470. 

!  CIRCULATION  MANAGER 
I  South  central  Alaskan  twice  weekly  is 
I  seeking  an  aggressive,  innovative  cir- 
I  culation  professior>al  to  assume  man- 
j  agement  of  the  department.  Three  years 
;  circulation  experience.  Must  have  well 
i  developed  human  relations  skills.  This  is 
a  community  of  35,000  and  is  one  of  the 
,  fastest  growing  areas  in  the  nation.  We 
I  offer  a  competitive  salaiy  and  bonus 
I  program  based  on  circulation  increases. 

I  The  right  person  for  this  job  must  have  a 
I  thorough  understanding  of  postal  regula- 
i  tions,  the  "nuts  &  bols’  of the  business 
as  well  as  a  strong  management  style. 

,  TMC  experience  is  necessary  as  we  also 
I  publish  a  14,000  shopper.  Located  in 
’  the  beautiful  Matanuska-Susitna  Valley, 

I  the  Frontiersman  and  Valley  Sun  news¬ 
papers  offer  a  team  approach  in  selling 
their  award  winning  products.  If  you  are 
interested  in  a  challening  position  with 
career  advancement  potential  please 
I  send  a  complete  resume  to  Shelley  Gill, 

I  Publisher,  Frontiersman  Newspaper, 

!  Pouch  M,  Wasilla,  AK  99687.  (907) 
376-5225. 

I  CIRCULATION  MANAGER  wanted  by 
i  medium-size  North  Carolina  daily-and- 
I  Sunday.  Must  be  energetic,  willing  to 
I  work  hard  to  accomplish  goals,  be  pre- 
I  pared  to  roll  up  sleeves  and  pitch  in. 

I  Must  be  promotion-minded  and  a  good 
I  planner.  You  will  be  part  of  an  innovative 
I  management  team.  Salary  commensu- 
i  rate  with  ability.  Good  opportunity  with 
;  group  operation.  Box  8974,  Editor  & 

I  Publisher. 

I  CIRCULATION  MANAGER  with  experi- 
I  enced  background  in  staff  motivation- 
sales-service  and  collection  for  an  Ohio 
'  25,000  plus  7-day  operation.  We’re 
I  looking  for  a  qualified  team  player.  Hot 
I  shots,  forget  it.  Send  a  complete  resume 
I  with  work  history  and  references  to  Box 
j  8993,  Editor  &  Publisher. 

CREW  SALES  MANAGER 
'  New  position  will  be  responsible  for 
:  building  a  door-to-door  crew  operation  in 
:  a  mult-paper  metro  market.  Position  will 
be  responsible  for  3-6  crews  including 
j  training  and  ongoing  supen/ision.  This  is 
^a  hands-on  management  position. 

I  Newspapers  are  located  in  lower  mid- 
i  west.  Salary  plus  commission  and  excel- 
;  lent  company  benefits.  Experience  with 
’  independent  crew  operators  or  carrier 
!  crews  a  must.  Send  resume  to  Box 
i  9000,  Edtior  &  Publisher. 
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HELP  WANTED 


ORCULATION 


CIRCULATION  MANAGER 
8,000  afternoon  daily  with  33,000 
weekly  TMC  located  in  Central  Florida. 
Outstanding  growth  potential  for  highly 
motivated  circulator  with  strong  man¬ 
agement  experience.  Send  full  resume 
and  cover  letter  outlining  your  strengths 
to  Publisher,  Evening  Herald,  PO  Box 
1657,  Sanford,  FL  32772-1657. 


CIRCULATION  SALES 
MANAGER 

Gannett  Rochester  Newspapers 
is  looking  for  a  talented,  energe¬ 
tic  sales  professional  to  direct 
our  circulation  sales  and  market¬ 
ing  staff. 

Must  be  goal  oriented  and  have 
excellent  skills  in  training,  sales, 
phone  solicitation,  promotion 
and  management. 

We  are  looking  for  a  sales  leader 
who  is  creative,  innovative  in  de- 
veloping  non-traditional 
approaches  to  sales  and  be  able 
to  provid'i  leadership  and  train¬ 
ing  in  circulation  sales. 
Requirements  include  B.S.,  B.A. 
or  equivalent  through  experi¬ 
ence.  Circulation  experience 
preferred  but  not  required. 
Excellent  compensation  and  be¬ 
nefit  package. 

Send  resumes  including  salary 
history  and  requirements  to: 
Thomas  Eddins 
Assistant  Circulation  Director 
Ganett  Rochester  Newspapers 
55  Exchange  Blvd. 
Rochester,  NY  14614 
Equal  Opportunity  Employer  M/F 


HELP  WANTED 


CIRCULATION 


IMMEDIATE  OPENING  for  circulation 
manager.  We  are  a  highly  successful 
weekly  newspaper  with  a  mailed  r^ues- 
ter  circulation  of  28,000,  seeking  to 
convert  to  paid.  High  growth  market  in 
San  Diego  County.  Looking  for  strong 
candidates  with  minimum  5  years  ex¬ 
perience  in  areas  of  promotion,  market¬ 
ing,  mail  and  printing  publication.  Sal¬ 
ary  plus  generous  incentive  program  for 
right  individual.  Send  resume  to  South 
Coast  Newspapers,  PO  Drawer  AF,  Sola¬ 
ria  Beach,  CA  92075,  Attention  Cynthia 
Rose. _ 

SMALL  PACIFIC  COAST  DAILY  seeking 
Circulation  Manager  ready  to  expand 
with  company,  strong  on  promotion. 
Send  resume  and  salary  r^uirements  to 
Box  8923,  Editor  &  Publisher. 

SINGLE  COPY  MANAGER 
Join  a  large  metropolitan  daily  and  Sun¬ 
day  newspaper  as  single  copy  manager. 
Report  directly  to  the  circulation  director 
and  be  responsible  for  both  employees 
and  independent  contractors.  Experi¬ 
ence  in  single  copy  operations  and  sales 
a  must.  This  paper  is  located  in  a  desir¬ 
able  midwest  area  and  part  of  a  national 
chain.  Excellent  salan  and  benefit  pack¬ 
age.  Send  resume  to  Box  8998,  Editor  & 

Publisher. _ 

ZONE  MANAGER 

The  Syracuse  Newspapers  is  looking  for 
a  Zone  Manager  to  work  with  challeng¬ 
ing,  aggressive,  and  productive  circula¬ 
tion  department.  We  are  showing  gains 
on  all  three  papers  and  desire  to  expand 
our  management  staff  to  accelerate  our 
rate  of  increase.  Our  management  phi¬ 
losophy  provides  both  room  to  work  and 
room  to  grow. 

The  candidate  we  select  will  be  a  crea¬ 
tive  and  enthusiastic  motivator  who  can 
get  the  job  done  through  people.  This 
candidate  will  have  five  or  more  years  of 
circulation  experience  including  district 
management  and  a  desire  to  move  up  to 
a  challenging  circulation  management 
position. 

Send  resume  and  cover  letter  explaining 
your  accomplishments  and  goals  to: 

R.  Gary  Kruger 
Circulation  Director 
PO  Box  4915 
Syracuse.  NY  13221 


DISTRICT  MANAGERS 

If  you  are  highly  motivated,  up  for  a  challenge  and 
sales  oriented  this  may  be  your  opportunity. 

The  Denver  Post,  the  Voice  of  the  Rocky  Mountain 
Empire,  is  looking  for  good  District  Managers.  With  a 
dramatic  increase  in  circulation,  we  have  immediate 
opportunities  for  people  with  a  proven  track  record  of 
not  less  than  two  years’  experience. 

If  you  think  you’re  good  enough,  this  position  will  offer! 
you  the  challenges  and  rewards  you’d  expect  from  a 
top-flight  major  metropolitan  newspaper. 

Serious  candidates  will  be  self-starters,  have  good 
communication  skills,  enjoy  hard  work  with  a  positive 
attitude  and  be  willing  to  relocate  at  his/her  own  ex¬ 
pense. 

We  offer  top  salary,  commensurate  with  experience, 
and  excellent  benefits.  Please  send  resume  to: 
Employment  Manager 
The  Denver  Post 
650  15th  Street 
Denver,  CO  80202  f 

_  An  Equal  Opportunity  Employer  , 


HELP  WANTED 


aRCULATION 


CIRCULATION  DIRECTOR 
Mid  size  New  England  daily  seeks  savvy 
Circulation/Marketing  professional. 
Staff  organization  and  development, 
single  copy  sales,  TMC  and  telemarket¬ 
ing  must  be  particular  strengths  of  this 
key  department  leader. 

This  is  a  growth  potential  position  with 
our  privately  owned  newspaper  company 
located  in  one  of  New  England's  premier 
markets.  Send  resume  and  salary  history 
to:  Box  8961,  Editor  &  Publisher. 


DISTRICT  MANAGERS  two  years  experi¬ 
ence  strong  in  carrier  recruitment,  sales 
and  service.  Send  resume  and  refer¬ 
ences  to  Marc  Greenspan,  Home  Deliv¬ 
ery  Manger,  The  Dispatch,  409  39th  St., 
Union  City,  NJ  07087. 


ENTRY  LEVEL 

We  are  seeking  a  person  to  assist  in  the 
day  to  day  operation  in  our  8,500  daily 
and  Sunday  circulation  department. 
Should  have  leadership  abilities  in  the 
field  as  well  as  the  office.  Career  oppor¬ 
tunity  to  learn  circulation  management 
in  excellent  area  for  individual  willing  to 
give  100%.  Junction  City,  Kansas  is  lo¬ 
cated  on  Interstate  70;  100  miles  west 
of  Kansas  City.  We  are  near  Milford  Lake 
and  Ft.  Riley.  Please  contact  or  send 
resume  to  Gene  Merritt,  Circulation 
Manager,  PO  Box  864,  Junction  City,  KS 
66441.  (913)  238-5174. 


EXPERIENCED  circulator  for  depart¬ 
ments  2  slot.  Ideal  candidate  will  have 
well-rounded  background  in  sales 
motivation,  customer  service  and  D.M. 
supervision.  This  gulf  coast  daily  offers 
salary  in  the  upper  20's,  soiid  benefits 
and  a  real  opp^unity  for  advancement. 
If  you  are  ambitious,  career  minded  and 
ready  for  a  challenge,  fonward  resume 
along  with  salary  history  to  Box  8959, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  FEATURES  EDITOR 
Growing  85,000  circulation  AM  daily 
seeks  an  editor  with  vision  and  creativity 
whose  responsibilities  would  include 
producing  science,  living,  food  and  en¬ 
tertainment  pages.  Candidate  must  have 
strong  editing,  headline  writing,  layout 
and  organizational  skills.  Send  letter,  re¬ 
sume  and  5  layout  clips  to  Mike  Connor, 
Managing  Editor,  The  Post  Standard,  PO 
80x4818,  Syracuse,  NY  13221. 


ASSISTANT  CITY  EDITOR  (NIGHTS) 
Medium-sized  daily  in  NYC  metropolitan 
area  seeks  strong  copy  editor,  with  su¬ 
pervisory  experience,  salary  low  to  mid 
$30's. 

LAYOUT  EDITOR/NEWSDESK 
This  position  requires  strong  layout/ 
headline  writer  for  newsdesk.  Salary 
open. 

Please  send  resume,  work  samples  to 
Box  8979,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR 
LAYOUT  EDITOR 
NEWS  EDITOR 

JOB  BANK  has  current  openings  at  small 
and  mid-sized  papers  for  the  aMve  posi¬ 
tions.  We  also  have  two  photographer 
openings  at  a  large  metropolitan  daily. 
For  information  on  these  positions  and 
other  opportunities  in  journalism  write 
JOB  BANK,  1909  Cinnaminson  Ave., 
Cinnaminson,  NJ  08077  or  call  Director 
Debra  Bissinger  at  (609)  786-1910. 


ARTS  AND  ENTERTAINMENT  EDITOR. 
The  Houston  Post  is  seekingan  energetic 
and  experienced  editor  to  produce  lively 
sections,  including  a  weekly  TMC,  and 
direct  a  staff  of  1 1  in  a  city  with  an  active 
cultural/entertainment  scene.  Send  re¬ 
sume  and  samples  to  Martha  Liebrum, 
AME  (Features),  The  Houston  Post, 
4747  Southwest  Freeway,  Houston,  TX 
77001.  EOE-M/F. 


BUSINESS  REPORTER  to  cover  tele¬ 
communications.  Zone  2.  Hard  work, 
low  pay,  good  experience.  Resume  and 
clips  to  Box  9006,  Editor  &  Publisher. 


COPY  EDITOR  for  a  small  community 
daily  newspaper  in  a  growing  South  Flor¬ 
ida  community.  Immediate  opening  in 
this  PM  paper.  Strong  copyediting  skills 
required  and  2-5  years  experience  pre¬ 
ferred.  Send  resume  and  clips  to  Box 
8966,  Editor  &  Publisher. 


ASSOCIATE  EDITOR  for  Natural  Foods  COPY  EDITOR  Aggressive  Michigan 
Merchandiser,  the  leading  business  newspaper/magazine  publishing  group 
pubiication  for  the  natural  foods  Indus-  hasopeningfor copy  editorwho  is  strong 
try.  Megatrends  author  John  Naisbitthas  on  editing  and  layout.  This  is  a  spot  for 
called  us  "one  of  my  favorite  com-  someone  who  knows  when  to  rewrite, 
panies"  because  of  our  innovative  work-  and  how  to  package  and  present  the 
ing  environment.  We're  looking  for  an  news  in  a  graphic  manner.  Good  staff, 
experienced  news  and  feature  writer  who  Award-winning  product.  Growth  position 
has  a  positive  outlook  and  a  strong  per-  with  growth  firm.  Resume  to  David  P. 
sonal  interest  in  nutrition  and  health.  We  Hohendorf,  Associate  Publisher,  Oak- 
offer  a  competitive  salary  and  benefit  land  Community  New^pers,  Box  14, 
oroeram.  Please  send  cover  letter,  re-  Union  Lake,  Ml  48085. 


ASSISTANT  CITY  EDITOR 
Superb  opportunity  on  award-winning 
progressive  70,00(5  PM  in  highly  com¬ 
petitive  metro  region.  We're  looking  for 
an  editor  experienced  in  staff  direction, 
copy  editing,  headline  writing  and  con¬ 
temporary  design.  Direction  of  night 
newsroom  staff.  A  chance  to  be  part  of  an 
agpessive  news  team.  Good  pay  and  be¬ 
nefits.  References  with  reseume.  Zone 
5.  Box  8920,  Editor  &  Publisher. 


program.  Please  send  cover  letter,  re-  Union  Lake,  Ml  4808! 

sume,  writing  sample  and  salary  history  - 

to  Alan  Rooks,  Editor,  NFM,  328  S.  CITY  EDI' 

Main  St.,  New  Hope,  PA  18938.  For  15,0(X)  6-day  dail 


ARTIST/ILLUSTRATOR 


CITY  EDITOR 

For  15,0(X)  6-day  daily  in  Zone  5.  Su¬ 
pervise  5  reporters.  Second  in  command 
in  newsroom.  Proven  ability  to  motivate 


With  experience  in  newspaper,  graphics  and  manage.  Duties  include  editing  and 
and  editorial  design.  Someexperience  in  layout.  Member  of  national  newspaper 
production.  Ray  Brown,  Art  Director,  group.  Opportunity  to  grow.  Reply  to  Box 
Birmingham  News,  PO  Box  2553,  Birm-  8987,  Editor  &  Publisher. 

ingham,  AL  35202.  _ 

_  DESIGN/LAYOUT 

AN  EXCEPTIONAL  OPPORTUNITY  in  We  seek  an  experienced,  creative  sec- 
journaiism.  Looking  for  a  seasoned,  tion  and  page  makeup  person  to  do  out- 
dynamic  and  imaginative  journalist  to  standing  work  in  revamped  features  de¬ 
sen/e  as  founding  editor  of  a  new,  inde-  partment.  Sections  inicude  Sunday 
pendent  Jewish  community  newspaper  Magazine,  entertainment  tab,  science, 
in  Southern  California.  Responsibilities  lifestyle,  food.  Supportive  work  environ- 
begin  immediately  with  design,  staffing  ment  in  scenic  mountain  setting.  VDT 
and  start-up  of  the  new  publication.  The  experience  preferred.  Immediate  open- 
future  is  unlimited.  A  challenging  and  ing.  Send  resume,  samples  of  work  and 
rewarding  opportunity  for  appropriate  one  page  summation  of  skills  and  career 
candidate.  Apply  in  confidence  to  direction  to  Ken  Doctor,  Boulder  Daily 
Search  Committee,  Box  9001,  Editor  &  Camera,  PO  Box  591,  Boulder,  CO 
Publisher.  80306. 

EDITOR  &  PUBLISHER  for  June  29,  1985 


HELP  WANTED 


EDITORIAL 


SENIOR  EDITOR  for  Antioue  Monthly, 
national  color  tabloid-a  leader  in  its 
field  for  18  y^rs.  Excellent  opportuni^ 
for  strong  writer  with  3-5  years  experi¬ 
ence.  Work  with  correspondents, 
freelancers  across  coun^;  good  national 
exposure.  Layout  experience  essential. 
Send  resume  and  clips  to  Cindy  Graff 
Hobson,  PO  Drawer  2,  Tuscaloosa,  AL 
35402,  (205)  345-0272  by  July  10. 


EDITORS/REPORTERS 
The  award  winning  New  York  City  Tri¬ 
bune  seeks  journalists  bored/ 
disillusioned  by  the  liberal  press.  Neo¬ 
conservative  editorial  writers,  copy  edi¬ 
tors  who  care  and  reporters  with  interna¬ 
tional  experience.  Send  resumes  and 
clips  to  Robert  Morton,  401  Fifth  Ave., 
New  York,  NY  10016. 


EDITORIAL  WRITER 
Tough  job  at  major  Southern  daily  re¬ 
quires  professional  writingability,  exten¬ 
sive  reporting  for  editorials,  willingness 
to  become  immersed  in  local-regional 
issues  and  enough  flexibility  to  look  for 
effective  solutions  to  problems  ahead  of 
ideological  Msitions.  Send  resume  and 
samples  (1()  editorials  if  possible)  to  Box 
8977,  Editor  &  Publisher. 


EDITORIAL 

DAILY  BUSINESS  NEWSPAPER 

Seeks  experienced  daily  newspaper  Edi¬ 
tor  or  Business  Editor  for  daily  paper  who 
has  had  experience  with  a  large  staff  in  a 
fast-paced  environment  with  attention  to 
accuracy  and  detail. 

Send  resume,  samples,  clips  and  salary 
requirement  to: 

Box  8980,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 

EXPANDING  BUSINESS  STAFF  of 
150,000  Southern  California  daily 
needs  strong  desk  editor  to  set  agenda, 
edit  copy  and  layout  a  7-day-a-week, 
stand-alone  section.  Strong  editorial 
background  and  ability  to  work  closely 
with  talented  reporters  a  must.  Send 
complete  resume,  examples  of  your  work 
and  at  least  3  references  to  Box  8995, 
Editor  &  Publisher. 


EXPERIENCED  REPORTER  with  solid 
writing,  intenriew,  research  skills.  We're 
looking  for  a  pro  who  is  aggressive,  likes 
a  challenge  and  stands  out  from  the 
pack.  An  opportunity  to  do  some  extraor¬ 
dinary  reporting.  Award-winning  prog¬ 
ressive  70,000  PM  in  highly  competitive 
metro  region.  No  beginners.  References 
with  resume.  Box  8996,  Editor  &  Pub¬ 
lisher. 


ECONOMIST/REPORTER 

Economist/reporter  to  participate  in 
Electronic  News  Service.  Must  be  famil¬ 
iar  with  all  major  economic  indicators 
and  financial  markets. 

Inputting/updating  Electronic  News  Ser¬ 
vice  .  Job  entails  substantial  typing  and 
editing  on  word  processors  and  personal 
computers. 

Frequent  contact  with  prospects,  clients 
and  reporters. 

Compilation  of  consensus  forecasts  for 
economic  and  financial  variables. 

Preparation  of  daily  reports  for  economic 
indicators  and  market  conditions. 

Starting  salary  $25,000.  Participation 
in  profit-sharing  of  Electronic  News  Ser¬ 
vice  as  clients  are  added. 

Send  resume  to  Evans  Economics 
2101  L  Street  NW,  Suite  305 
Washington  DC  20037 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 
We're  moving  up  and  want  a  top  notch 
copy  editor  to  move  along  with  us.  South 
Florida  AM  seeks  versatile  copy  editor 
capable  of  working  slot,  writing  bright 
headlines  and  editing  tightly.  Two  years' 
editing  experience  required.  We  cover  an 
exciting,  growing  area  and  are  setting 
high  standards.  It  you  think  you're  up  to 
it,  send  resume,  references  and  work 
samples.  Box  9011,  Editor  &  Publisher. 


CITY  EDITOR 

SE  Washington  16,000  circulation  daily 
needs  city  editor.  Candidates  must  have 
previous  supervisory  experience  to  fill 
this  vital  news  opmtion  position  which 
directs  our  reporting  staff.  We  also  re¬ 
quire  proven  abilities  in  planning,  orga¬ 
nizing  and  content-editing  of  local  news 
coverage.  Our  solid  news  product  enjoys 
a  good  reputation,  our  location  offers  a 
desirable  place  to  live.  Excellent  salary 
and  fringe  benefits.  Submit  letter  of  ap¬ 
plication  with  complete  resume  and  re¬ 
ferences  to  Personnel  Manager,  Walla 
Walla  Union-Bulletin,  PO  Box  1358, 
Walla  Walla,  WA  99362.  An  Equal 
Opportunity  Employer. 


SUMMER  FALLOUT  has  created  several 
openings  at  one  of  New  England's  best 
small  dailies.  We  need  reporters  who  can 
write  and  who  care  about  community 
journalism,  and  we  need  editors  who 
care  about  people,  writing  and  layout. 
We  also  have  an  opening  for  editorial 
page  editor.  That  job  entails  writing  the 
paper's  editorials  five  days  a  week, 
selecting  edit  and  op  edit  material  and 
supervising  production  of  editorial 
pages.  Box  9(320,  Editor  &  Publisher. 


COPY  EDITOR  -  Mid-sized  Pa.  PM  needs 
journalist  who  can  edit,  write  headlines 
and  lay  out  pages.  Experience  or 
academic  training  required.  (Candidates 
familiar  with  NE  Pa.  preferred.  Send  re¬ 
sume  and  references  to  Len  Barcousky, 
Editor,  The  Globe-Times,  202  W.  4th 
St.,  Bethlehem,  PA  18017. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


FASHION/FEATURE  WRITER  for  The 
Grand  Rapids  Press,  Grand  Rapids, 
Michigan.  We're  looking  for  a  versatile 
reporter  with  3  to  5  years  newspaper  re¬ 
porting  experience.  Fashion  background 
preferred.  Send  resume  and  clips  to  Sue 
Schroder,  Flair  Editor,  155  Michigan 
St.,  NW,  Grand  Rapids,  Ml  49503. 


FEATURES  EDITOR 
The  Bakersfield  Californian  is  accepting 
applications  for  a  features  editor  to  su¬ 
pervise  9  member  staff  for  an  85,000 
morning  newspaper  located  in  the  south¬ 
ern  San  Joaquin  Valley.  Applicants  must 
have  at  least  5  years  experience  within 
lifestyle  or  related  sections  aong  with 
reprint  experience.  Knowledge  of  layout 
color  and  graphics  a  must  along  with 
ability  to  generate  creative  ideas  for 
themed  pages  seven  days  a  week.  In¬ 
quiries  should  be  addressed  to  Chuck 
Roames,  Assistant  Managing  Editor, 
Sports  &  Features,  The  Bakersfield  Cali¬ 
fornian,  PO  Box  440,  Bakersfield,  CA 
93302.  No  calls  please.  EOE 


FEATURE  WRITER  to  work  in  five-writer 
department  in  a  rapidly  growing  area 
north  of  New  York  City  (78,000  daily, 
88,000  Sunday).  Cover  entertainment, 
food,  fashion,  leisure,  health,  consumer 
and  other  lifestyle  issues.  Thorough  and 
accurate  reporter  who  knows  how  to  pre¬ 
sent  the  results  of  his  or  her  digging  in 
original  and  appealing  ways.  I^sume 
and  samples  to  Jeff  Storey,  Sunday/ 
Living  Editor,  The  Times  Herald-Record, 
40  Mulberry  Street,  Middletown,  NY 
10940. 


HELP  WANTED 


EDITORIAL 


HUSBAND-WIFE  TEAM  to  manage  thriv¬ 
ing  weekly  newspaper  in  New  York 
State's  beautiful  Adirondack's.  Oppor¬ 
tunity  for  future  growth  unlimited,  (^n- 
trally  located  office.  Employee  benefits. 
Send  letter  and  resume  to  Box  351  H, 
Fnrt  Plain,  NY  13339. 


INVESTIGATIVE  REPORTERS 
Major  Wall  Street  magazine  that  is 
undergoing  a  buildup  needs  reporters. 
Enquiries  invited  from  those  with  all 
levels  of  experience.  Great  opportunity. 
Respond  with  note  and  resume  to  Derek 
Drew,  Investmet  Dealers  Digest,  150 
Broadvray,  New  York  City,  NY  1(3038. 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  arid  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
avai  lable  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 


LAYOUT  AND  COPY  EDITOR 
The  Tampa  Tribune  is  looking  for  an  ex¬ 
perienced  layout  and  copy  editor  with  a 
strong  interest  in  national  and  world 
news.  Send  resume,  references  and  work 
samples  to:  Denise  B.  Costa,  News  Edi¬ 
tor,  The  Tampa  Tribune,  PO  Box  191, 
Tampa,  FL  33601. 


MAGAZINE  ASSOCIATE  PUBLISHER 
If  you  have  had  a  solid  background  in 
editorial  and  sales  and  are  a  proven  lead¬ 
er  we  may  have  the  position  that  you  are 
looking  for!  Call  or  write  in  confidence  to 
President,  Stevens  Publishing  Corpora¬ 
tion,  Box  7573,  Waco,  TX  767 1 0.  (8 1 7) 
776-5011. 


MANAGING  EDITOR  for  weekly  news¬ 
paper  group.  Community  journalism  ex¬ 
perience  required,  including  editing, 
layout  and  reporting.  VDT  experienced 
preferred.  Supen/isory  and  organization¬ 
al  skills  a  must.  Send  resume  to  Person¬ 
nel  Department,  PO  Box  2,  West  Hart¬ 
ford,  CT  06107. 


NEWS  EDITOR  for  award  winning  semi¬ 
weekly.  Apply  to  HCS,  The  Graphic,  Box 
1008,  Nashville,  NC  27856.  (919) 
459-7101. _ 

MORNING  DAILY  near  Savannah  is  ex¬ 
panding  news  staff.  Immediate  openings 
for  experienced  reporters,  city  editor, 
night  wire  editor.  All  electronic  news¬ 
room  in  progressive  college  town.  A  com¬ 
petitive  salary,  excellent  benefits  with 
opportunity  for  growth.  A  nationwide 
newspaper  chain.  Send  resume,  clips 
and  salary  requirements  to  Jim  Hilliard, 
Executive  Editor,  Statesboro,  GA 

30458. _ 

NEWS  EDITOR  progressive  weekly  news¬ 
paper,  college  community,  seeks  prog¬ 
ressive,  creative  newsperson  to  manage 
department.  Position  demands  good 
editing  skills  and  VDT  experience.  Send 
resume  to  Dean  Howard,  The  Oberlin 
News-Tribune,  32  South  Main,  Oberlin, 
OH  44074. 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR  for  national  prize  win¬ 
ning  community  newspaper  in  Wyoming 
mountains.  Send  resume  to  Bill  Sniffin, 
Wyoming  State  Journal,  Box  J,  Lander, 
m  82520. 


NEWS/COPY  EDITOR  for  13,'jOO  PM 
daily  in  northern  Illinois  University  com¬ 
munity.  Experience  in  editing,  headline 
writing  and  layout  required.  Mustbeable 
to  work  a  staff,  public  under  deadline 
pressure.  Good  growth  opportunity. 
Send  resume,  samples  to  Lloyd  Pletsch, 
The  Daily  Chronicle,  DeKalb,  IL60115. 


I  NEWS  EDITOR/REPORTER  needed  for 
Mountain  states  twice  weekly.  Good  lay¬ 
out  skills  required.  We  are  installing  a 
new  Mycro-Tek  front  end  system  with 
laser  printers  in  October.  Please  send 
resume,  clips  and  salary  requirements  to 
Box  8981,  Editor  &  Publisher. 


NIGHT  CITY  EDITOR  new  position  on 
aggressive  PM  daily  in  busy  border  area 
ofnearly  1.5  million.  (Sood  hand  at  re¬ 
write  with  five  years  experience.  Write 
only  with  references  and  clips  to  Wayne 
Epperson,  City  Editor:  El  Paso  Herald- 
Post,  PO  Box  20,  El  Paso,  TX  79999. 


NEWS  EDITOR-we  need  a  skilled,  sea¬ 
soned  pro  to  direct  our  copy  desk,  the 
I  quality  control  center  of  an  award  win¬ 
ning,  growing  55,000  circulation  PM 
daily.  It's  a  satisfying  place  to  work,  and 
Northern  Utah  is  a  great  place  to  live. 
Opening  is  immediate.  Call  or  write 
Brian  Mertz,  Assistant  Manging  Editor, 
Ogden  Standard-Examiner,  Box  951, 
Ogden,  UT  84402,  (801)  625-4212. 

LONDON  MAGAZINE 

Major  British  weekly  color 
magazine  has  vacancies  for 
a  senior  editor  and  an  art 
director.  The  magazine 
which  is  visually  strong  and 
places  great  stress  on  good 
writing  is  about  people  and 
lifestyles.  These  are  impor¬ 
tant  positions  and  only  ex¬ 
perienced  candidates  should 
apply.  Interviews  in  New 
York.  Write  to  Box  8984,  Edi¬ 
tor  &  Publisher. 


OIL 

MARKETS 

REPORTER 

Major  news  service  seeks  repor¬ 
ter  to  cover  the  U.S.  spot  and 
futures  oil  markets  as  part  of  the 
three-member  New  York  team. 
Competitive  salary  and  benefits 
with  prestigious  company. 

Send  resume  and  salary  require¬ 
ments  to: 

P.O.  Box  226-Dept.  33-EP 
Church  Street  Statk  n 
New  York,  N.Y.  lOOOt 

An  Equal  C3pportunity  Employer  M/F 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  mid-size  daily 
with  excellent  reputation.  Initiative  a 
must.  Good  local  news,  editing  and  de¬ 
sign  skills.  Provide  motivation  and  train¬ 
ing  to  staffers.  NicecommuniW,  Zone  3. 
Send  resume,  salary  needs  to  Box  8967 , 
Editor  &  Publisher. 


MANAGING  EDITOR  for  5  day,  5500 
afternoon  daily  which  is  a  member  of 
Park  Newspapers,  needed  to  supervise  a 
staff  of  four.  Job  calls  for  an  experienced 
journalist  competent  in  reporting,  edit¬ 
ing,  editorials,  photo  and  darkroom 
skills.  Applicant  must  be  community 
oriented.  Send  resume,  samples  of  writ¬ 
ing  and  references  to:  James  R.  Waller, 
General  Manager,  The  Journal-Register, 
POBox  151,  Medina,  New  York  14103. 


MANAGING  EDITOR  for  successful  Zone 
2  weekly  newspaper  in  one  of  the  East's 
beautiful  vacation  areas.  Year-round 
position  to  continue  development  of  a 
powing  publication.  Employee  benefits, 
send  letter  and  resume  to  Mr.  Hornbeck, 
Box  640,  Amsterdam,  NY  12010. 


NEWS  EDITOR  possessing  strong  page 
makeup  and  editing  skills  needed  for  two 
small  award-winning  afternoon  dailies  in 
San  Francisco  Bay  Area.  Applicant  must 
be  organized  and  experienced  at  direct¬ 
ing  people  in  a  team-oriented  atmos¬ 
phere.  Strong  news  judgment  a  must. 
VDT  experience  preferred.  Salary  com¬ 
mensurate  with  experience.  Good  be¬ 
nefits.  Send  resume  and  samples  to  Ben 
Reed,  Managing  Editor,  California  Delta 
Newspapers.  TO  Box  70,  Antioch,  CA 
94509. 


PHOTO  EDITOR 

The  Anchorage  Daily  News  is  seeking  a 
photojoumalist  with  a  first  rate  track  re¬ 
cord  to  lead  a  small,  talented  photo  staff. 
Our  goal  is  to  offer  readers  a  visual  report 
second  to  none.  Besides  shooting  and 
editing  experience,  the  successful  appli¬ 
cant  will  have  a  strong  photojournalistic 
vision  and  the  ability  to  link  words  and 
pnotos  in  exciting,  meaningful  wan.  We 
are  moving  into  new  facilities,  including 
a  new  darkroom,  next  year.  We  will  be 
printing  on  a  new  Goss  Headliner  that 
will  allow  us  to  use  far  more  color.  We  are 
covering  more  and  more  of  Alaska  than 
ever  before.  Our  newshole  is  generous 
and  the  opportunity  is  great.  Applicants 
should  have  a  minimum  of  5  y^rs  ex¬ 
perience.  Send  a  cover  letter  describing 
yourself  and  your  goals,  a  resume  and  a 
portfolio  of  shooting  and/or  editing  work 
to  Mike  Campbell,  Assistant  Managing 
Editor,  Anchorage  Daily  News,  PO  Box 
6616,  Anchorage,  AK  99502. 

RESORT  REPORTER 
Booming  35,000  circulation  morning 
daily  on  Florida's  Gulf  Coast  needs  a  re¬ 
porter  to  cover  a  developing  region  of  the 
beach.  Duties  include  meeting  cover¬ 
age,  features  and  coverage  of  state  level 
issues  relating  to  rapid  growth.  Camera 
skills  a  plus.  Salary  commensurate  with 
experience.  Experienced  hands  only. 
Send  resume  and  at  least  three  non- 
returnable  clips  to:  Box  8860,  Editor  & 
Publisher. 


REPORTER  for  award-winning  weekly  on 
San  Francisco  peninsula.  Looking  for 
aggressive,  thoughtful  reporter  who  can 
also  adapt  to  a  magazine  style  for  cover 
stories.  1-2  years  experience  preferred. 
Good  writing  essential.  Send  no  more 
than  3  clips.  California  applicants  only. 
Box  8926,  Editor  &  Publisher. 

REPORTERS 

Two  recent  J-school  grads  for  immediate 
openings  in  a  Florida  PM  bureau.  Look¬ 
ing  for  goal-getters  anxious  to  prove 
themselves  in  entry  level  position.  Self¬ 
starters  who  can  handle  hard  news,  fea¬ 
tures  and  a  camera.  Excellent  company 
benefits  with  opportunities  for  advance¬ 
ment.  Send  resume  and  clips  to  Box 
8899,  Editor  &  Publisher. 
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HELP  WANTED 


NEWS  EDITOR 

WPBT  public  television  in  South  Florida 
has  immediate  opening  for  a  news  editor 
to  work  on  the  national  program  "The 
Nightly  Business  Report.  Position  en¬ 
tails  reviewing  and  copy  editing  stories, 
acting  as  backup  producer  of  the  show, 
coordinate  series  and  special  events 


coordinate  series  and  special  events 
coverage,  acting  as  liaison  to  "The 
Nightly  Business  Report"  public  rela¬ 
tions  firm  and  writing  scripts,  proposals 
and  promo  copy  as  needed. 

The  ideal  candidate  will  have  a  minimum 
of  2  years  experience  as  a  producer, 
associate  producer  or  copy  editor  in 
broadcast  journalism,  excellent  writing 
and  copy  editing  skills  and  a  background 
educationally  or  professionally  in  busi- 
.  college  degree  with  major  in 


journalism  preferred.  We  offer  competi¬ 
tive  salary  and  excellent  benefits  pack¬ 
age.  Send  resume  to:  Personnel,  WPBT, 
FO  Box  2,  Miami,  FL  33261-0002.  An 
Equal  Opportunity  Employer. 

PHONE  ROOM  MANAGER  Tele- 
marketing  professional  sought  to  direct 
phone  room  for  newspaper/magazine 
publishing  firm  in  lake  recreation  area 
near  Detroit.  This  is  a  position  for  experi¬ 
enced  person  who  can  motivate  and 
manage  phone  staff  to  sell  everything 
from  classified  to  direct  mail  decks  and 
phone  directories.  Strong  management 
team  and  strong  products.  Resume  to 
David  Hohendorf,  Associate  Publisher, 
Oakland  Community  Newspapers,  Box 
14,  Union  Lake,  Ml  48085.  (3^13)  360- 
6397. 


REPORTER  with  knowledge  of  layout 
and  pasteup  needed  to  help  publish  fast¬ 
growing  weekly  with  companion  shopper 
and  ww  printing  plant.  Rapid  growth  is 
straining  small  but  highly  dedicated 
staff.  Successful  applicant  will  be  a  per¬ 
son  who  understands  the  weekly  routine 
and  isn't  afraid  to  roll  up  his  or  her 
sleeves  and  help  get  the  papers  out.  Lo¬ 
cated  in  one  of  Florida's  most  beautiful 
areas.  Great  for  work,  play,  rearing  fami¬ 
ly.  Include  resume  and  tell  all,  including 
salary  history,  in  first  letter.  Write  to  Box 

8976,  Editor  &  Publisher. _ 

REPORTER  for  14,000  daily  in  college 
town  50  miles  from  Chicago.  One-year 
experience  preferred.  Contact  Karl  Hen- 
richs,  Vidette-Messenger,  Box  2350, 
Valparaiso,  IN  46383  (219)  462-5151. 
REPORTER  for  rapidly  growing  weekly  in 
central  NJ,  nearshore.  Long  hours,  more 
work  than  one  person  can  handle.  You 
get  a  modest  starting  salary  ($13,000), 
an  editor  who's  tough  to  please,  and  the 
freedom  to  cover  a  community  the  way  it 
should  be  covered.  Youalsogetavoicein 
editorial  policy  (as  do  our  other  repor¬ 
ters).  Knowledge  of  VDT  helpful.  Know¬ 
ledge  of  municipal  government  essen¬ 
tial.  Send  resume  and  copies  of  clips  to 
Box  81,  Keyport,  NJ  07/35. 

PRODUCTION 


HELP  WANTED 


SPORTS  EDITOR 

25,000  Southern  PM  newspaper  in 
search  of  aggressive  sports  ed  itor  to  head 
6  person  staff.  ACC  coverage.  5  years 
experience.  Send  resume,  salary  re¬ 
quirements  and  clips  to  Box  9002,  Edi¬ 
tor  &  Publisher. 

SPORTS,  NEWS  REPORTERS  wanted  at 
Southeast  Tenn.  daily  newspaper,  cir¬ 
culation  10,000.  Daily  Post-Athenian, 
320  S.  Jackson  St.,  Athens,  TN  37303. 
Must  be  dedicated,  hardworking,  seek¬ 
ing  advancement  in  profession.  Ideal 
location  for  outdoor  enthusiast. 

SPORTS  WRITER/COPY  EDITOR 
Decatur,  IL,  Herald  &  Review,  a  52,000 
AM  daily  has  an  immediate  owning  for  a 
spqrts  writer/copy  editor  who  has  the 
ability  to  turn  out  crisp,  readable  copy 
covering  sports  events.  Applicants  must 
have  the  ability  to  edit  copy.  Handling 
deadlines  a  must.  Bachelors  degree  or 
equivalent  and  experience  on  a  daily  pre¬ 
ferred.  Excellent  benefits  and  growth 
potential.  Send  writing  samples  with  re¬ 
sume  to  Tern  Buckley,  Herald  &  Review, 
PO  Box  311,  Decatur,  IL  62525.  An 
Equal  Opportunity  Employer  M/F. 

THE  TIMES-PICAYUNE/THE  STATES- 
ITEM  of  New  Orleans  is  seeking  a 
Makeup  Editor  to  oversee  main  news 
makeup  and  page  flow  for  out  multi¬ 
edition,  multi-zone  metro  AM  with  pre¬ 
cise  makeup  and  design  rules  and  tight 
deadlines. 

Good  news  judgment  is  required,  as  well 
as  the  ability  to  work  with  news  editors 
and  printers. 

Send  resume  and  samples  of  work  to: 
The  Times  Picayune  Pub.  Corp.,  Person¬ 
nel  Dept.  ATTN:  Copy  Editor,  3800  Ho¬ 
ward  Ave.,  New  Orleans,  LA  70140.  An 
Equal  Opportunity  Employer  M/F. 


THE  LEWISTON  MORNING  TRIBUNE  a 
24,000  AM,  currently  has  openings  for  a 
sports  editor,  a  sports  reporter  and  a  poli¬ 
tical  reporter.  Sports  editors  and  politic¬ 
al  positions  require  minimum  of  3  years 
experience.  We  offer  a  quality  product, 
competitive  salary  and  a  location  near 
some  of  the  West's  most  beautiful  coun¬ 
try.  Contact  Paul  Emerson,  Managing 
Editor,  PO  Box  957,  Lewiston,  ID 

83501. _ 

We're  seeking  a  colorful  feature  writer 
who  is  ready  to  take  a  step  into  manage¬ 
ment  as  assistant  features  editor.  Job 
requires  keen  layout  and  editing  skills 
and  an  ability  to  stimulate  creativity  in  a 
staff  of  6.  You'll  also  be  writing  strong 
features  and  challenging  in  depth  news 
stories.  Three  years  news/feature  writing 
on  a  daily  is  a  must.  Send  resume,  clips 
and  a  brief  statement  of  management 
philosophies  to  Bill  Roberts,  The  Jack- 
son  Sun,  PO  Box  1059,  Jackson,  TN 
38302.  No  phone  calls. 

PRODUCTION 


COMPOSITION  SUPERVISOR 

Interested  In  a  challenge?  Jostens  Printing  &  Publishing  is  seeking  a 
supervisor  for  our  composition  department.  Supervisory  experience 
and  excellent  interpersonal  skills  are  required.  The  individual  must 
have  a  thorough  knowledge  of  composition  systems  and  typeset¬ 
ting.  Atex  system  knowledge  is  a  plus. 

We  are  the  leader  in  yearbook  publishing  and  offer  a  competitive 
salary  and  benefits  package  to  the  right  individual.  If  interested  and 
qualified  please  submit  a  cover  letter,  resume  and  salary  require¬ 
ments  in  confidence  to: 

JOSTENS  PRINTING  &  PUBLISHING 
401  Science  Park  Road 
State  College,  PA  16804 
Attn:  J.  Menoher 
Equal  Opportunity  Employer 


HELP  WANTED 


WRITER-EDITOR 

Experienced  news  writer-editor  to  pro¬ 
duce  quarterly  alumni  news  letters  and 
other  promotional  material  for  UniversiW 
of  Florida  Colleges  of  Pharmacy  &  Health 
Related  Professions.  Also  writing  of 
nev»paper  articles.  Masters  degree  pre¬ 
ferred.  Minimum  5  years  experience  in 
journalism  or  PR.  Salary  approximately 
$20,000.  Send  resume  and  work  sam¬ 
ples  to  Larry  Lansford,  Box  J-253,  Uni- 
versiW  of  Florida  Health  Science  Center, 
Gainesville,  FL  32610.  EOE. 


ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its  10- 
member  universal  desk.  Mandatory  try¬ 
out.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  OH  44501-0780.  No 
ohone  calls,  olease. 


GOVERNMENT  JOBS.  $15,000- 
$50, 000/year  possible.  All  occupa¬ 
tions.  Call  (805)  687-6000  Ext.  R-4261 
to  find  out  how. 


PRODUCTION 


SYSTEMS  MANAGER 
Central  New  Jersey  vreekly  group  offers 
position  with  excellent  pay  and  benefits  - 
salary  competitive  with  mid-sized 
dailies.  Modern  plant  and  equipment. 
Great  place  to  work  and  live.  Quality  op¬ 
eration  in  a  fast-growing  market.  Suc¬ 
cessful  applicant  must  nave:  hands-on 
front-end  computer  experience;  strong 
electronics  background  in  theory  and  ex¬ 
perience  working  with  CPU  s,  disk 
drives,  VDT's,  etc.;  software  experience 
to  at  least  application  level;  good  com¬ 
munication  and  documentation  skills; 
self-motivated  with  management  experi¬ 
ence.  Current  equipment  ITEK  (Unitex) 
1020;  Hewlett-Packard  3000.  Send  re¬ 
sume,  salary  history  and  salary  require¬ 
ments  to:  James  B.  Kilgore,  Princeton 
Packet,  Box  350,  Princeton,  NJ  08542. 
EOE/M/F. 


COMPOSING  ROOM  SUPERVISOR  for 
cold  type  department  in  large  California 
weekly  shopper.  Ideal  position  for  assis¬ 
tant  ready  to  advance.  Excellent  salary 
and  benefits.  Send  resume  to:  Box 
8898,  Editor  &  Publisher. 


Are  you  looking  for  a  challenge,  a  good 
place  to  work  at  a  salary  that  is  competi¬ 
tive  with  many  dailies?  Are  you  a  hands- 
on  manager  with  production  front-end 
computer  experience  and  with  a  know¬ 
ledge  of  camera,  press  and  composing 
room?  Do  you  have  management  experi¬ 
ence  and  like  working  with  people?  If  so, 
this  job  may  be  for  you.  We  are  a  large, 
quality  minded  weekly  group  in  a  growth 
market  which  offers  a  pleasant  place  to 
live  and  work.  Ideal  job  for  a  production 
director/manager  in  a  small  to  medium 
size  daily  who  is  seeking  a  change.  Send 
resume,  salary  history  and  salary  re¬ 
quirements  to:  James  B.  Kilgore,  Prince¬ 
ton  Packet,  Box  350,  Princeton,  NJ 
08542.  EOE/M/F. 


HANDS-ON  MANAGER 
For  composition  of  quality  shopper  in 
South  Georgia.  Layout,  typesetting,  de¬ 
sign  experience  essential.  Color  cutting 
a  plus.  Extremely  good  salary  for  this 
right  hand  position  to  publisher.  Poten¬ 
tial  for  rapid  advancement  with  growing 
shopper/broadcast  chain.  Contact  Mr. 
Carter  (9.12)  386-0600. 


NIGHT  MANAGER-MAILING  ROOM.  Ex¬ 
perienced  mailing  room  manager  for 
Zone  3  newspaper  owned  by  a  nationally 
diversified  communications  company. 
Seven  night  operation  for  morning  paper 
in  non-union  environment.  Successful 
candidate  should  be  experienced  in  the 
use  of  all  types  of  mailing  room  equip¬ 
ment.  Aggressive  with  strong  organiza¬ 
tional,  communications  and  managerial 
skills.  Good  starting  salary  and  benefit 
package.  Opportunity  for  growth.  Send 
resume  of  experience  and  salaiy  require¬ 
ments  to  Box  8930,  Editor  &  Publisher. 
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HELP  WANTED 


PRODUCTION 


ASSISTANT  PRODUCTION  DIRECTOR  - 
Zone  4  daily  looking  for  2  production 
person.  Prew  varied  experience  in  full 
production  operation.  Onset  press.  Sal¬ 
ary  negotiable  commensurate  with  ex¬ 
perience.  Strong  benefit  package,  in 
e.  Candid 


should  possess  strong  management 
skills.  Send  resume  to:  Dept.  CLM,  PO 
Box  £38,  (^inesvHle,  GA  30503. 


PRODUCTION  MANAGER  Zone  5  group 
of  suburban  weeklies  needs  a  manager 
with  a  strong  technical  knowledge  of' 
newspaper  production  and  front-end 
systems.  Send  resume  with  salary  his¬ 
tory  to  Box  9017,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Complete  responsibility  from  composing 
room  through  mailroom;  new  state-o^ 
the-art  technology,  modern  plant  and 
equipment.  Other  duties  include  cus¬ 
tomer  service  for  large  offset  web  com¬ 
mercial  printing  business  producing 
supplements  for  other  weekly  and  dally 
newspapers.  Good  benefits.  Send  re¬ 
sume,  salary  requirements  in  confidence 
outlining  wur  qualifications  to  H.S.  Tho¬ 
mas,  PO  Box  32,  Flemington,  NJ 
08822. 


PRESSROOM 


OFFSET  PRESSMEN 
Modern  state-of-the-art  West  Coast 
newspaper  has  immediate  openings  for 
qualified  offset  press  persons.  Commer-- 
cial  quality  reproduction.  Excellent  be¬ 
nefits  and  working  conditions.  EOE. 
Please  send  resume.  Box  8934,  Editor  & 
Publisher. 


PRESSMAN-OFFSET 
With  Goss  Community  experience  for  a 
group  of  Princeton  based  weeklies.  Su¬ 
pervisory  experience  a  plus.  Excellent 
compensation,  benefit  plan  and  growth 
opportunities.  Send  resume  detailing  ex¬ 
perience,  qualifications  and  salary  his¬ 
tory  to  Box  8969,  Editor  &  Publisher. 


HELP  WANTED 


AGGRESSIVE  SALES  MANAGER 
needed  for  circulation  department  in 
fast  paced  market.  Responsibilities  in¬ 
clude  maintaining  maximum  sales  pro¬ 
duction  from  door  to  door  crews  and 
phone  room  operations.  Salary  and  com¬ 
mission  negotiable.  Send  resume  ad  sal¬ 
ary  requirements  to:  Box  8910,  Editor  & 
Publisher. 


CLASSIFIED  SALES  MANAGER 
One  of  the  fastest  growing  established 
weeklies  in  New  Jersey  has  an  exception¬ 
al  sales  opportunity.  The  position  will 
require  an  experienced  Newspaper  per¬ 
son  with  direct  sales  results  In  Real 
Estate,  Automotive  and  Help  Wanted. 
We  offer  an  excellent  compensation 
package  to  candidates  with  a  proven 
track  record.  Please  send  a  cover  letter 
and  resume  with  salary  history  to  Box 
9008,  Editor  &  Publisher.  (An  Equal 
Opportunity  Employer) 


PHOTOGRAPHER 


PHOTOGRAPHERS  NEEDED.  Two  posi¬ 
tions.  One  on  Sunday  paper  requires  3 
yurs  minimum  b&w/color  experience. 
Daily  job  requires  b&w  plus  darkroom 
expertise.  Both  demand  creativity,  drive, 
excellence,  ability  to  work  closely  with 
editors.  Good  working  conditions  in  pic¬ 
turesque  vacation  area.  40,000  circla- 
tion.  Zone  1.  Pay  range:  $14,000- 
20,000.  Box  8932,  Editor  &Publisher. 


PRIZE-WINNING  QUALITY  only  need 
apply.  Sincere,  skilled,  hard-working 
photographer  for  3  weekly  newspapers 
north  of  Boston.  Immediate.  Resume, 
clips,  samples  to  Photographer,  3 
Church  St.,  Winchester,  MA  01890.  No 
phone  calls. 


PROMOTION 


DIRECTOR 

PROMOTION-PUBLIC  RELATIONS 
100,000  plus  AM  and  PM  daily  is  seek¬ 
ing  an  innovative  professional  to  fill 
number  one  position  for  this  growing 
Zone  4  oublication.  Qualified  candi- 


research,  promotional  activities,  com¬ 
munity  service  functions  and  ad  agency 
relations  in  this  dynamic,  competitive 
market.  Must  be  creative,  have  strong 


ADMINISTRATIVE 

CHARISMATIC  LEADER 


marketing  and  promotional  bacl^round  Creative  and  innovative  developer  of 
complimented  by  effective  organization-  people  and  products.  I  am  multi- 
al  and  management  skills.  An  excellent  talented  with  25  years  in  newspaper 
salary  and  benefits  package  awaits  that  management.  I  am  45  years  old.  A  Pub- 
individual  who  is  motivated  by  a  chal-  Usher,  Corporate  VP  of  Operations,  COO 
lenge  and  thrives  on  a  fast  pace.  Please  and  President.  An  experienced  mar- 
submit  resume  including  salary  require-  keteer  who  has  converted  weeklies  to 
ments  to  Box  9009,  Editor  &  Publisher,  dailies,  started  shoppers  and  Sunday 
-  editions.  My  background  includes  adver- 

EDITOR  tising,  circulation,  production,  EDP, 

Editor  wanted  for  BOSTON  COLLEGE  direct  mail  and  TMC.  A  fore-runner  in 
BIWEEKLY,  8-12  page  biweekly  tab  telemarketing  theme  editions  and 
published  by  B.C.  Office  of  Communica-  "booking.”  I  have  dealt  with  unionorga- 
tionsand  distributed  to  faculty,  staff  and  nizing  and  labor  negotiations.  A  well 
students.  We  seek  a  dynamic  leader,  rounded  and  highly  competitive  mana- 
skilled  copy  editor  and  writer,  and  self-  ger.  Let's  get  together,  write  Box  8720, 
motivated  professional  for  a  critical.  Editor  &  Publisher. 

high-visibili^  position.  Minimum  of  2-3  _ 

years  editorial  experience.  Exposure  to  EDITOR/PUBLISHER-strong  business. 


POSITIONS  WANTED 


ADMINISTRATIVE 


EXPERIENCED  MARKETING  DIREC¬ 
TOR,  Operations  Manager,  CAM,  RAM, 
Circulation  Director  ready  to  become 
Publisher/GM.  Daily,  Weekly  &  TMC  ex- 
perience.  Box897(),  Editor  A  Publisher. 

_ CIRCULATION _ 

CIRCULATION  MANAGER  on  6,000 
daily  seeks  promotion  managers  position 
or  circulation  managers  position  on  lar- 

gir  daily.  Prefer  position  in  Zone  8  or  9. 
ox  8947,  Editor  &  Publisher. 


CURRENT  DIRECTOR  seeking  a  new 
challenge.  15  years  varied  experience. 
Results  oriented  selfstarter,  hi^ly  moti¬ 
vated,  young,  imaginative,  strong  back¬ 
ground  in  sales  and  training,  strong  com¬ 
municative  skills.  Experienced  with  CIS, 
AM,  PM, TMC,  Home  Delivery,  Single 
Copy,  12K-220K  papers.  Box  9015, 
Editor  &  Publisher. 


SKILLED  WRITER  seeks  move  from 
medium  to  big  city  daily.  Interested  in 
general  assignment,  beat,  investigative, 
and  project  reporting.  Travel  any^re. 
Five  years  experience.  Age  32.  USC 
graduate.  Army  veteran.  Box  8845,  Edi¬ 
tor  &  Publisher. 


ADEPT  WRITER  with  2  years  TV  News/ 
Sports  experience  seeks  reporter  posi¬ 
tion.  Zones  1  &2.  Call  (212)  942-3176. 


AWARD-WINNING  WRITER 
Will  travel  to  the  end  of  the  earth  to  write 
your  magazine  feature,  audio-visual 
script,  print  collateral.  Please  call  (412) 
244-9590. 


DESK  EDITOR  in  Zone  5  with  15  years' 
experience  in  local,  national,  world, 
business,  entertainment  news.  MA  Jour¬ 
nalism.  Seeks  management,  supervisory 
post,  preferably  Zone  1  or  2.  Box  9013, 
Editor  &  Publisher. 


EDITOR-  7  years  magazine  production, 
daily  wire  desk  editing/layout  for  Pulit¬ 
zer-winning  metro  and  mid-size  dailies; 
15  years  college  teaching  history/ 
journalism.  Broad  interests,  knowledge, 

I  desire  permanent  tie  to  regional/special 
interest  magazine,  or  weekly/mid-size, 
daily.  Strong  on  grammar,  style,  layout, 
teaching,  I  can  work  with  or  help  direct 
staff.  Box  9003,  Editor  &  Publisher 


I  WORK  SO  HARD,  I  graduated  from  the 
Missouri  J  School  one  year  early.  With  six 
years  of  reporting,  editing  and  photo  ex¬ 
perience  on  award  winning  twice-weekly 
and  weekly  papers,  I  now  want  to  report 
for  a  daily,  preferably  in  Zone  9.  I've 
covered  all  types  of  beats,  including 
sports.  Currently  employed  as  an  assis¬ 
tant  editor.  Call  (604)  286-3148  for  re¬ 
sume,  references  and  clips. 


POSITIONS  WANTED 


REPORTER  Flexible  general  assignment 
and  feature  writer  with  M.J.  d^ee  seeks 
job  with  small  or  medium-sized  daily. 
Recent  grad  with  daily/weekly  experi¬ 
ence.  A^  great  with  35mm  camera, 
writing  cuts  &  headlines.  Anv  zorte.  Will 
travel.  Call  (617)  232-5307.  Leave 
message,  if  not  there. 

RELIGION  IS  NEWS.  From  superstitions 
to  social  justice,  it  undergirds  events. 
Ohio  State  Kiplinger  Fellow,  done  with 
M.A.  in  August,  seeks  print  job  reporting 
on  religion.  Three  years  at  AP  in  NYC. 
B.A.  in  religious  studies.  L.  Striegel, 
3119  Dorris  Ave.,  Columbus,  OH 
43202.  (614)  267-7844. 


SPORTS  EDITOR 

For  6,000  PM  daily  seeks  position  as 
writer  or  columnist  on  larg^  daily,  pre¬ 
ferably  Zone  5.  Solid  writer  in  all  sfxirts. 
Box  8973,  Editor  &  Publisher. 


U.S.  SENATE  PRESS  SECRETARY,  8 
years  experience  in  reporting  and  editing 
prior  to  that,  ready  to  return  to  journal¬ 
ism  intheWashin^onDCarea.  Medical, 
political  and  editorial  writing  former  spe¬ 
cialties,  but  primarily  a  generalist.  Look¬ 
ing  for  chance  to  dewlop  in-depth  jour¬ 
nalism,  as  special  projects  editor  or 
something  similar.  Would  consider  col- 
1^  teaching.  Box  9007,  Editor  &  Pub- 


IS  YOUR  PAPER  quality  conscious  with 
a  clean  style?  This  weekly  editor  desires 
daily  deadlines  on  a  good  journal.  I'll  go 
anywhere  for  a  job  that'll  challenge  my 
writing,  editing,  layout  skills.  Lookingfor 
pleasant  conditions  near  cultural  in¬ 
terests.  Box  9014,  Editor  &  Publisher. 


RELIGION  WRITER 

General  assignment/beat  reporter- 
photographer  on  small  daily  keeping  the 
faith  to  specialize  as  religion  writer  on 
larger  daily.  5  years  experience  on 
dailies,  weeklies  and  a  monthly  has 

fiven  me  a  variety  of  great  clips, 
alented  and  hard  working.  I'll  go  any¬ 
where  for  a  good  job.  Box  8948,  Editor  & 
Publisher. 


VETERAN  EDITOR  seeks  |Ob  change. 
Skilled  in  rewrite,  editing,  layout,  train¬ 
ing  and  supervision.  Willing  to  deal  with 
problems  and/or  startup  situation.  Good 
newspaper,  magazine  and  newsletter  ex¬ 
perience.  Will  relocate  for  right  oppor¬ 
tunity.  Box  8942,  Editor  &  Publisher. 


PHOTOGRAPHER 


REPORTER/PHOTOGRAPHER  at  small 
daily  seeks  photo-only  position  with 
newspaper  or  magazine;  Zones  1  &  5. 
Experienced  in  sp^,  features,  studio  & 
darkroom.  After  6  CST,  call  (219)  836- 
4082. 


or  Human  Kesources,  Boston  u)iiege.  Award  winner.  Family  man.  Available 
Chestnut  Hill,  MA  02167.  Equal  Oppor-  now.  Call  Bill  (419)  784-1725  or  (307) 
tunity/Affirmative  Action  Employer.  |  765-9655. 
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SHOP  TALK  AT  THIRTY 

Media  ‘respect’  of  soap  operas  has  grown 


by  Richard  Laermer 

At  a  recent  meeting  of  the  National 
Academy  of  Television  Arts  &  Sci¬ 
ences,  many  members  from  the  field 
of  daytime  dramas  spoke  of  changing 
attitudes  toward  the  soaps  by  newspa¬ 
pers  and  magazines. 

Several  prominent  producers,  writ¬ 
ers  and  actors  participated  in  discuss¬ 
ing  how  soaps  are  portrayed  by  the 
media.  The  consensus  was  that  an  im¬ 
age  of  soaps  has  “grown  up”  as  indi¬ 
vidual  programs  have  modernized 
and  changed  with  times. 

Ellen  Holly,  a  longtime  player  on 
One  Life  to  Live,  asserted,  “The 
counterproductive  elements  in  the 
newspapers  against  soaps  have  pretty 
much  disappeared.  I  believe,”  she 
said,  “that  the  coverage  I’ve  received 
has  contributed  to  my  popularity 
.  .  .  and  to  my  character  living  for¬ 
ever.” 

Holly  said,  “Soap  stories  help  [the 
performer]  escape  the  coffin  of  their 
character.  A  movie  actress  like  Jane 
Fonda  can  play  a  call  girl  first  and 
then  an  activist,  so  you  see  different 
sides  of  her.  On  the  soaps  you  remain 
the  same.” 

Ellen  Holly  saw  different  sides  of 
her  personality  emerge  through  well- 
written  interviews. 

“In  some  cases  extensive  coverage 
can  be  damaging,  but  mostly  I’ve 
been  treated  well.” 

Another  speaker  was  Paul  Denis, 
author  of  a  recent  book  on  soaps  (In¬ 
side  the  Soaps,  Citadel)  who 
claimed  to  be  first  newspaper  and 
magazine  soap  columnist. 

“Back  20  years  ago,”  he  recalled, 
“when  I  first  started  writing  about 
soaps,  I  was  angry  at  my  fellow  news¬ 
papermen  for  their  attitude.  ‘Why 
bother?’  they  thought.”  As  to  a  prob¬ 
lem  of  “snobbishness”  from  editors 
over  the  years,  Denis  said,  “I  blame 
the  intellectuals  who  have  been  the 
ones  to  look  down  on  soaps.” 

Denis  edited  Daytime  T.V.  and 
Soap  Annual  from  the  mid-sixties  un¬ 
til  1978.  Calling  soaps  “the  only  true 
American  art  form,”  he  described 
how  “in  the  fifties  a  playwright  in 
Philadelphia  turned  an  obsession  with 
‘domestic  drama’  into  a  full-fledged, 
regular  story.” 

Said  Denis:  “The  field  of  newspa¬ 
per  reporting  has  gotten  smoother”  in 
their  handling  of  the  soap  opera. 
“They  don’t  have  to  run  hysterical 
stories,  editors  have  definitely 


(Laermer  is  a  freelance  writer.) 


calmed  down.  They  used  to  give 
space  to  features  that  called  so-and-so 
a  bigamist  or  a  wife-beater  .  .  . 
Now,  instead  of  true-life  exposes, 
they  run  stories  about  true-life  ro¬ 
mances.” 

Good-looking  television  personal¬ 
ities,  he  commented,  “lend  them¬ 
selves”  to  such  profiles. 

While  Denis  has  found  soaps 
“gaining  in  the  eyes  of  editors,”  F^- 
litzer-winning  television  columnist 
Howard  Rosenberg  disagrees.  “I 
don’t  give  space  to  afternoon  dra¬ 
ma,”  he  remarked,  “there  are  just  too 
many  other  things  to  write  about.” 

Rosenberg  said  he  is  more  “a  be¬ 
mused  observer”  toward  soaps,  and 
though  “the  good  trash  (oO  Dallas 
and  Dynasty"  is  positive  televi 
sion,  he  has  found  soap  acting  to  be 
“the  worst  executed  performing  on 
the  tube.  The  content  does  nothing  for 
me,  really.” 

Though  he  has  written  some  spo¬ 
radic  pieces  on  soaps,  he  could  not 
readily  recall  any  topics. 


According  to  Reed, 
newspaper  editors  “don’t 
care  if  the  shows  are 
good  or  bad,  as  iong  as 
reader  response  is 
positive.” 


Producers  interviewed  said  Rosen¬ 
berg’s  theory  is  uncommon.  “As  we 
have  gotten  more  contemporary  with 
story  lines,”  explained  Erwin  Nichol¬ 
son  of  Search  for  Tomorrow , 
“the  newspapers  and  magazines  have 
become  less  critical  of  [the  form]  and 
more  respectful  with  their  treatment. 

“It  is  wonderful  to  be  mentioned 
[in  television  sections],”  said  Nich¬ 
olson,  “but  sometimes  it  gets  awfully 
derogatory.”  That,  he  added,  was  not 
usually  the  case  in  “the  last  few  years 
when  newspapers  saw  that  snobbish¬ 
ness  was  not  getting  them  any¬ 
where,”  he  said.  “If  they  put  down 
the  soaps,  they  were  putting  down  the 
viewers  .  .  .  Viewers  are  addicted 
to  them  in  increasing  numbers.  In  es¬ 
sence  they  are  putting  down  their 
readers.” 

He  recalled  how,  in  the  mid-seven¬ 
ties,  acclaimed  actress  Kim  Hunter 
was  a  guest  on  a  show  of  his.  “That 
was  big  news  and  all  the  media 


jumped,”  Nicholson  said.  Back  then 
newspapers  did  not  jump  often  for 
soaps.  “Today  they  are  hungry  for 
material.  Since  the  soaps  cover  a  lot 
of  trends,  we  are  very  newsworthy.” 

In  the  sixties,  when  soaps  were  first 
covered  by  papers,  Nicholson  re¬ 
called  how  the  only  “thing  that  would 
assure  them  more  than  a  sentence” 
would  be  an  appearance  by  the  Presi¬ 
dent.  Today,  “We  are  getting  a  sub¬ 
stantial  amount  of  space.  Sometimes 
it  amazes  me,”  he  remarked. 

On  the  side  of  reporters  is  Jon-Mi- 
chael  Reed,  the  syndicated  columnist 
who  writes  on  the  subject  three  times 
weekly.  His  was  first  to  report  solely 
on  soaps  and  Reed  has  decided; 
“Soaps  have  never  gained  any  sort  of 
respectability  with  the  media.  Even 
now  I  meet  with  a  lot  of  newspaper 
editors  who  say  to  me,  ‘Gee,  the  col¬ 
umn  is  so  successful  .  .  .  but  how 
do  you  watch  those  things?” 

To  these  queries  Reed  has  a  stan¬ 
dard  reply:  “I  love  the  soaps,  I  do  not 
find  [watching]  a  chore.” 

He  constantly  reminds  editors  that, 
as  there  are  never  repeats,  the  contin¬ 
ual  quality  on  soaps  is  “truly  out¬ 
standing.  If  you  watch  on  a  regular 
basis,  it  is  startling  how  good  they  can 
be.  If  you  watch  occasionally,  then 
you  may  get  a  vague  impression  that 
soaps  are  pretty  shoddy.” 

According  to  Reed,  newspaper  edi¬ 
tors  “don’t  care  if  the  shows  are  good 
or  bad,  as  long  as  reader  response  is 
positive. 

“The  thing  that  really  shocks  me,” 
he  said,  “is  that  they  used  to  just  rely 
on  my  column  to  supply  coverage  on 
daytime  dramas.  Now  many  of  them 
assign  their  own  reporters  to  do  an 
occasional  piece.  That’s  new.” 

He  recalled  a  time  in  the  sixties 
when  “major  papers”  would  publish 
an  article — “maybe  once  a  year” — 
that  questioned  the  value  of  daytime 
dramas.  “But  they  never  did  talk  to 
any  of  the  production  people  or  tech¬ 
nical  staff.  Sure,  over  the  years  cov¬ 
erage  has  [grown]  somewhat.”  Re¬ 
spect,  he  felt,  has  not. 

Reed  has  found  that  newspapers 
see  “real  news”  in  soaps  when  major 
stars  go  on  the  road  to  shopping  center 
events  or  corporate  meetings:  “1  re¬ 
member  a  time  in  Pittsburgh  when  a 
reporter  was  told  to  go  down  and  see 
who  turned  out  for  a  soap  convention. 
There  were  something  like  five  thou¬ 
sand  people  there  and  the  reporter 
called  his  editor  saying,  ‘You’d  never 
believe  what  I  just  saw.  Some  guy 
almost  got  his  clothes  ripped  off — 
and  there  were  people  milling  about 
(Continued  on  page  33) 
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TAMPA  taiRTTNE  -tliimi 


BY  THE 


COMPANIES  WE  KEEP. . . 


•  free  from  cuts 

•  free  from  gouges 

•  free  from  mis-shapen  rolls 

Our  LTA  ROTATING  VACUUM  PAPER  ROLL 
HANDLER  eliminates  expensive  roll  damage  caused 
by  hydraulic  clamps.  There  are  no  more  cuts,  gouges, 
or  squeezing  out  of  round  and  rolls  are  transported 
much  more  quickly  and  safely. 

Newspapers  using  our  equipment  are  some  of  the 
largest  in  North  America.  All  report  dramatic  waste 
reduction  and  all  have  noticed  a  decrease  in  handling 
time.  Our  attachment  can  be  easily  installed  on  site 
and  on  any  lift  truck  brand,  type  or  age  in  the  correct 
size  range. 

IF  YOU  CANT  STOP  NEWSPRINT  DAMAGE...WE  CAN! 

For  all  your  newsprint  and  other  material  handling 
requirements,  contact; 

ERECTOWELD  COMPANY  LIMITED 
1195  SPEERS  ROAD, 

OAKVILLE,  ONT., 

CANADA  L6L  2X5 

TEL.  (416)  845-7597  TELEX  06-982228 
(Toll-free  in  U.S.)  1-800-268-5190 


WHEN  FLIGHT  710  WENT 
DCfWN,  IT  TOOK  A  WHOLE 
COMPANY  WITH  IT 


On  October  11, 1983,  Air  Illinois 
Flight  710  went  down,  killing  all  pas¬ 
sengers  and  crew 
On  May  16, 1 984  Air  Illinois  went 
under,  filing  for  bankruptcy 
What  happened  in  between  is 
now  a  matter  of  public  record  It's 
also  a  prime  example  of  how  one 
concerned,  responsible  reporter 
can  make  a  difference. 

Through  the  Freedom  of  Infor¬ 
mation  Act,  James  Derk  of  the 
Evansville  Press  obtained  the 
cockpit  recording  and  reported 
that,  within  minutes  after  takeoff 
Flight  710  was  without  electric 
power  And,  even  though  the  plane 
was  literally  flying  in  the  dark,  the 
crew  elected  to  continue  on  to  their 
destination.  A  destination  they 
never  reached. 

But  the  story  didn’t  end  there. 
Derk  also  reported  that,  following 
the  crash,  the  FAA  grounded  all  of 
the  airline's  large  passenger  jets 
because  of  "unacceptable”  mainte¬ 
nance  practices.  And,  as  events 
unfolded,  it  became  apparent  that 
Air  Illinois  was  mismanaged 
In  the  final  analysis,  it  may  have 
been  pilot  error  that  caused  Flight 
710  to  go  down. 

But  it  was  a  combination  of  things 
that  caused  the  company  to  go 
under.  And  James  Derk's  attention 
to  detail  which  placed  it  in  the 
public  eye. 
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